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Baskandan
From The
Chairman

GELECEGIMiz iCiN
COVID-19 PANDEMIiSiNi
DOGRU OKUMALIYIZ

Degerli sektor mensuplarimiz,
Kiymetli okurlarimuiz,

ncelikle Promag dergimizin 3’lincl sayisi vesilesiyle
karsinizda olmaktan biyik mutluluk duydugumu
belirtmek istiyorum. Takdir edersiniz ki her yeni
sayisinda yayinimiz, faaliyet gosterdigimiz sektore
adeta ilag niteliginde olan konulari detaylandiriyor
ve bu sayede dernegimizin hedeflerine giden

yolda da &nemli bir rol Gstleniyor. Calismalarimiza
gosterdiginiz essiz tevecciih ise motivasyonumuzun
kaynagini olusturuyor.

icinde bulundugumuz giinlerde sizlerin de sahit
oldugu gibi tiim diinya, daha 6nce esi benzeri az
gorllmus bir biyuklikte felaketle yizlesti. Yeni

tip koronaviriis (COVID-19) adi verilen bir salgin,
kiresel dlgekte hayatr durma noktasina getirdi. Zira
uygulanan karantina dnlemleri vesilesiyle uluslararasi
ticaret durdu ve tim insanlik evlerine kapandi. Basta
tilkemiz olmak Gzere tim diinyadaki saglik calisanlari
ise insanligin gelecegi icin hayati bir rol Ustlendi.

Yeni normale ayak uydurmaya galistigimiz bu dénem
ise bizlere, dncesinde belki de atladigimiz birgok
durumun aslinda ne kadar énemli oldugunu gosterdi.
Ornegin glinimlz diinyasinda ayakta kalmak

isteyen hicbir isletmenin, teknolojiden uzak kalma
lUkstine sahip olmadigini anladik. Bunun yani sira
promosyon ve matbaa sektorleri de pandemiden
olumsuz manada payini aldi ve zor bir ddnemden
gecti. Ustelik bu zor dénem, ne yazik ki hentiz bitmis
degil. PROMASIAD olarak insanligin basina gelen bu
felaketi dogru okumak adina elimizden gelen gayreti
gosterdigimizi ve gosterecegimizin bilhassa altini
cizmek istiyorum. Nitekim farkindayiz ki gelecek
doneme saglam adimlarla yuriyebilmek, bu okumayi
gerekli kiliyor.

Sozlerime son verirken tlkemizin COVID-19'la

ulusal miicadelesinde énemli bir rol tstlenen saglik
calisanlarimiz ile Ulke yetkililerimize, sahsim ve tim
PROMASIAD (yeleri adina stikranlarimi sunuyorum.
Saglicakla kalin...

We Should Correctly Read
the COVID-19 Pandemic
for Our Future

Dear esteemed sector members,
Dear readers,

irst of all, | want to say that | am very happy to be with you on
the 3rd issue of our Promag. As you see, our magazine gives
detailed information about the important subjects in our sector
and plays an important role on the way to the goals of our
association. This unique closeness that you have shown to our
works is the source of our motivation.

These days, the whole world is facing a catastrophic prob-
lem almost never seen before. A pandemic called the novel
coronavirus (COVID-19) brought life to a halt all around the
world. Quarantines stopped international trade and the whole
world stayed in their homes. And healthcare providers all
around the world, and especially in our country, played a vital
role in the future of humanity.

And this period, where we try to keep up with the new
normal, showed how impoartant the many things we ignared
were actually. For example, we now understand that any busi-
ness who wants to remain in the business world cannot stay
away from technology. Promotion and printing sectors were
also negatively affected by the pandemic and had a rough time.
Unfortunately, this challenging period is not over yet. As PRO-
MASIAD, we are doing what we can to carrectly read this disas-
ter and will continue to do so. Because we know that we need
to take firm steps towards the upcoming period.

| would like to finish by thanking the healthcare provid-
ers and authorities who played a crucial role in the national
fight against COVID-19 on behalf of myself and all PROMASIAD
members.

Best regards...

Omer Karatemiz
PROMASIAD Genel Bagkani
PROMASIAD Chairman
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Tek Kullanimlk
Jrun Tuketiml
Zinveye Ulast)

Disposable
Product

Consumption
Is at Its Peak

At||(yﬁnetimin etkin Genellikle pikniklerde ve hastanelerde karsimiza
§ekilde yiiriitijlmesi cevre ¢ikan tek kullammUk drinter, COVID-19 salgini ne-

halk saghe ndan deniyle ev ve is yerlerinde de sikkla kullanilmaya
ve halk sagligl acisinda baslandi. Viris korkusu ile hijyen tedbirlerinin had

biiyiik 6nem tasimaktadir  gfhays o su ginterde siz konusy mamuliere
olan talep zirveye ulasti. Ancak plastik ambalajli
Urinler ile tek kullanimlk malzemelerin asir tike-
timi sonucu ortaya cikan atik miktar, bazi gevresel
sorunlara da yol agtl.
Konu ile ilgili agiklama yapan Cevre Mihendisleri
Odas! Izmir Subesi Baskani Helil Inay Kinay, atik
yonetiminin Gnemine vurgu yaparak, pandemi ile
miicadele edilirken cevresel sorunlara da dikkat
editmesi gerektigini dile getirdi. "Bir taraftan saglik
kosullanmizin korunmasi amact ile onlemler alma-
ya calisirken, diger taraftan bu dnlemler nedeni ile
olusan baska bir cevresel etkiyi yani atik sorununu
da dogru yonetmemiz gerekiyor.” diyen Kinay, saglik
ve virislerden korunma amact ile kullanilan plastik
riinlerin, bilingsiz bir sekilde cevreye birakildifinda
en az pandemi kadar tehlikeli oldufuna vurgu ya-
parak sunlan soyledi: “Hijyenik oldugunu distindi-
Gimiz bu atiklarin, kullanic durumuna gore viriis
tasima riski de bulunmaktadir. Dolayisiyla bu sii-
recte atik yonetimin etkin sekilde yuritilmesi cevre
ve halk sagligi acisindan bilyik dnem tasimaktadir.
Bu yizden bizlerin de tiketim noktasinda kontrolli
davranmay Gdrenmesi ve olusan atiklan evlerimizde
ayn ayn toplayarak, geri kazamim ve toplum saglgi
noktasinda biling kazanmas gerekmektedir.”

Disposable products, once popular in picnics,
hospitals, etc. are now frequently used in
homes and workplaces due to the COVID-19
outbreak. The demand for these products is at
its peak these days as a result of the excessive
hygiene measures that we take with the fear of
the virus. However, the amount of waste gen-
erated as a result of excessive plastic package
and disposable product consumption led to
some environmental problems as well.

Helil [nay Kinay, [zmir Branch Chairperson of
the Chamber Of Environmental Engineers talk-
ed about the issue and emphasized the impor-
tance of waste management and said that we
needed to keep our attention on environmental
issues in our fight against the pandemic. “As
we try to take measures to protect our health
conditions, we need to manage the environ-
mental impact of these measures, namely the
waste problem efficiently,” said Kinay. Stating
that plastic products used to protect ourselves
against the virus are as dangerous as the pan-
demic when senselessly scattered around the
environment, Kinay said, “These wastes that
we regard to be hygienic can carry risks based
on how they are used. Thus, effective waste
management is of great importance for envi-
ronmental and public health. So, we too need
fo learn to control our consumption and gain
awareness on collecting the wastes separately
in our homes and recycling them for the benefit
of community health.”

«Effective waste
management is of great
importance for the
environmental and public
healthy
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3 Boyutlu Baski Pazarinda Hedef 49 Milyon Dolar

The Goal is 49 Million Dollars in the 3D Printing Industry

CumhurbaskanUi Strateji ve Biitge Baskanlidi tarafindan
hazirlanan Uretimde Paradigma Degisikligi, Artinmsal Ure-
tim, U Boyutlu Yazicilar raporuna giire, Tirkiye'nin 2017 de
22,5 milyon dolar olarak hesaplanan 3 boyutlu baski pazan
biyikligindn, 2023'te 49,1 milyon dolara ulasacagi tah-
min ediliyor.

Hizla gelisen 3 boyutlu baski teknolojisinin Tiirkiye ve
dinyadaki durumunun incelendigi raporda; bu teknolojinin
pazar payl, uygulamalarin meveut durumu ve beklentiler
analiz ediliyor. Aynica calismada, Tirkiyede 3 boyutlu baski

teknolojisi uygulama dizeyi ve pazanin meveut durumu degerlendirilirken bu tek-
noloji uygulamalarinda stratejik olabilecek sektdrler de ele alinyor.

Almanya, Giiney Kore, Cin ve ABD Lider

3 boyutlu baski teknolojisinin; geleneksel yontemlerle dretimi mimkiin olmayan
veya zor olan Grinlerin kolaylikla, kisa sirede ve en az maliyet ile dretilmesini
sajladiini belirten rapora gore, 3 boyutlu baski uygulamalarinda Almanya, Giiney

Kore, Cin ve ABD lider olarak degerlendiriliyor.

According to the “Paradigm Shift in Production, In-
cremental Production, 3D Printers” report made by
the Presidency of Turkey, Presidency of Strategy and
Budget; the 3D printing market of Turkey, calculated
to be 22,5 million dollars in 2017, is estimated to
reach to 49,1 million dollars in 2023.
The report includes the examination of the
fast-growing 30D printing technology in Turkey
and the world, analysis of the technology mar-
ket, the current state of applications and the ex-
pectations. Additionally, the research covers the
application level of 3D technology in Turkey, the assessment of the
current situation of the market and sectors that could be strategic in
these technology applications.

Germany, South Korea, China, and the USA are the leaders

It is stated the report that 3D Printing technology produces the goods
that are impossible or difficult to produce traditionally within a short
time and in a cost-effective way; and Germany, South Korea, China
and the USA are the leaders in 3D printing applications.

Sifir Atik Projesi ile 400 Agac Kurtarild

400 Trees Were Saved with Zero Waste Project

Bartin Universitesi yerleskelerinde yiritiilen
“Sifir Atik Projesi” ile 2019 yiinda 47 ton 126
kilogram atik toplanarak 400 agac kesilmekten
kurtarildr ve Gnemli miktarda tasarruf saglandi.
Kaynagindan aynstinlarak yerleskelere kurulan
alik toplama merkezlerinde; toplanan kagit,
plastik, cam ve metal atiklar geri donistiri-
lerek ekonomiye kazandiniliyor. Bu kapsamda
2019 yili boyunca 23 ton 518 kilogram kagit,
17 ton 182 kilogram plastik, b bin 962 kilogram
cam ve 464 kilogram metal atik geri doniisime
gonderildi. Boylece "Sifir Atik Projesi” ile b bin
90 kilogram sera gazi salimiminin da Gniine ge-
gilmis oldu. Ayrica 196 bin 180 kilowatt enerji,
280 varil petrol, yedi kilogram ham madde ta-
sarrufu da saglandi.

T.C. Cumhurbaskani Recep Tayyip Erdogan’in esi
Emine Erdogan’in himayesinde Cevre ve Sehir-
cilik Bakanligi tarafindan baslatilan Sifir Atik
Projesi‘nin daha etkili uygulanabilmesi hedef-
leniyor.

With the “Zero Waste Project” carried out
in Bartin University campuses, 47 ton 126
kilograms of waste was collected in 2019
and 400 trees were saved from being cut,
leading to a significant amount of savings.
Paper, plastic, glass and metal wastes
are segregated and collected in waste
collection centers established on cam-
puses and brought back to the economy.
And within this context; 23 ton 518 kg of
paper, 17 ton 182 kg of plastic, 5962 kg
of glass and 464 kg of metal waste was
recycled in 2019. Thus, 5 thousand 90 kg
of greenhouse gas emission was prevent-
ed with the Zero Waste Project. Besides;
196 thousand 180 kilowatt energy, 280
barrels of oil and 7 kg of raw materials
were saved.

Initiated by the Ministry of Environment
and Urbanisation under cover of President
Recep Tayyip Erdogan’s wife Emine Erdo-
gan, the Zero Waste Project is aimed to
be applied mare efficiently in the future.
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Peynir Altl Suyundan

Yenilebilir Ambal

<}

Edible Packages from Whey

fzmir Yiksek Teknoloji Enstitiisi (YTE) Kimya Mi-
hendistigi Ogretim Uyesi Prof. Dr. Sacide Alsoy Altin-
kaya ve ekibi, peynir alti suyu kullanarak yenilebilir
gida ambalaj malzemesi gelistirdi. Cevre ve insan
sajlifina zararsiz bir ambalaj malzemesi gelistir-
mek Uzere calisma yiriten Altinkaya ve ekibi, sit
endistrisinde yeteri kadar degerlendirilmeyen peynir
alti suyuna odaklandi. Protein orani yiksek olduu
icin enerji iceceklerinde de kullamitan peynir alti su-
yunun tozunu misir proteiniyle birlestiren Altinkaya
ve ekibi, esnek ve dayanikli bir ham madde gelis-
tirmeyi basardi. Ortaya cikan ambalaj malzemesi,
testleri basaryla gecerek 4 yiluk sire¢ sonunda
patentle koruma altina alindi. Uriniin heniiz labo-
ratuvar boyutlaninda Gretildigini, bundan sonraki
etapta ekonomik boyutun irdelenmesi ve daha bilyik
dleiitlerde dretimin gerceklesmesini hedeflediklerini
dile getiren Altinkaya, konuya yatinmeilanin ilgi ve
destegini beklediklerini bildirdi. Ortaya gikan Uriindn
tamamen dogal oldugunu belirten Altinkaya, “Ulus-
lararasi kuruluslara gore bizim gelistirdigimiz am-
balajda kullandigimiz bitin malzemeler yenilebilir,
tiketilebilir malzemeler.” dedi.

Mevcut ambalajin dretimi ve ham madde tedariki
iin Tarkiyede ciddi bir potansiyel bulundugunu
ifade eden Altinkaya sunlan sdyledi: “Trkiyede 1
kilogram peynir Gretmek icin ortalama 10 litre sit
kullaniliyor. Bu siitiin yiizde 80 Gretim esnasinda
peynir alti suyu olarak bir kenara aynliyor. Bir hesap
yaptiginizda, yaklasik 5 milyon ton peynir alti suyu
ortaya ¢ikiyor. Bu da ambalaj malzemesi olarak ¢ok
ciddi bir potansiyele sahip oldugumuzu gosteriyor.”

“Uluslararasi kuruluslara
gore bizim gelistirdigimiz
ambalajda kullandigimiz
biitiin malzemeler
yenilebilir, tiiketilebilir
malzemeler”

«According to international
institutions, we use edible
and consumable materials
in our packages»

Prof. Sacide Alsoy Altinkaya, the lecturer at
the Department of Chemical Engineering in
[zmir Institute of Technology (IYTE), and her
team developed an edible packaging material
by using whey. Carrying out a study to devel-
op an environmental-friendly packaging ma-
terial harmless to human health, Altinkaya
and her team focused on whey, which is not
a fully appreciated ingredient in the dairy in-
dustry. Altinkaya and her team combined the
whey protein powder, which is also used in
energy drinks due to its high protein content,
with maize protein and developed a flexible
and enduring raw material. The packaging
material successfully passed the tests, and
the patent of it was obtained at the end of
a 4-year process. Altinkaya stated that the
product was being produced in laboratory
sizes for now and they aimed to investigate
its economic aspect and start producing it on
a larger scale. She also stated that they ex-
pected the interest and support of the inves-
tors. Mentioning that the product was com-
pletely natural, Altinkaya said, “According to
international institutions, we use edible and
consumable materials in our packages.”

Altinkaya said that Turkey had a great poten-
tial to produce the package and supply the
raw materials for it and continued, “Roughly
10 litres of milk is used to produce 1 kilo-
gram of cheese in Turkey. 80% of this milk
is discarded as whey during production. With
a rough calculation, approximately 5 million
tons of whey is produced. And this carries
great potential as a packaging material.”
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25 Yillik Tecrubesiyle

Emre Aykut

Reklam & Promosyon

25 Years of Experience: Emre Ay[(ut
Advertisin g & Promotion

Uzman kadrosu ve kaliteyi esas alan anlayisiyla
faaliyet gosterdigi alanlarda ¢ziimler sunan
Emre Aykut Reklam & Promosyon, Istanbul’da

hizmet veriyor

Emre Aykut Reklam & Promosyon, uzman calisma ar-
kadaglanyla birlikte; boyun aski ipleri, bilek destekli
mouse pad, PVC mouse pad, stres topu, PVC kart ve
aksesuarlart basta olmak dzere daha bircok alanda
{retim yaparak, misterilerine cesitli cozimler sunuyor.
Kuruldugu giinden itibaren yaptigi kapsamli calismalarla
adindan stz ettirmeyi basaran firma, fuar ve daha bircok
organizasyona da gereken dnemi veriyor ve bu etkinlik-
lerde siklik(a yerini aliyor.

Promosyon alaninda neredeyse akliniza gelebilecek
her riind hizmetlerinin arasinda bulunduran Emre Ay-
kut Reklam & Promosyon, bu Griinleri kisisellestirerek
isletmenize fayda saglayacak reklam Griinlerinin ortaya

glkariimasinda sizlere yardimer oluyor. Gergeklestirdii
hizmetlerin tim asamalaninda kaliteyi ve giiveni esas
alan firma, paketlemeden yurt icifyurt disi dagitim
asamalarina kadar misterilerine verdigi destei birak-
miyor.

En iyi hizmeti, en uygun fiyatta ve en dogru zaman-
da dreterek misterilerine ulastirmayr hedeflerinin
arasinda bulunduran isletme, bu ozellikleri saye-
sinde sektdrde olumlu bir ivme yakalamis konumda
bulunuyor. Giin gegtikee Grin gamini gelistiren ve
gelecede sajlam adimlarla yirdmeyi ilke edinen
sirket, faaliyet gosterdii sektore 25 yildir katma
deger sagliyor.

Finding solutions in its activity

field with the expert staff and an
understanding based on quality,
Emre Aykut Advertising & Promotion
is providing services in Istanbul

Emre Aykut Advertising & Promotion provides
various solutions to its customers by producing
especially neck lanyards, mouse pads with wrist
support, PVC mouse pads, stress balls, PVC cards
and accessories with its expert staff. Achieving to
become popular with its comprehensive works,
the company gives due importance to fairs and
many other events.

Emre Aykut Advertising & Marketing company
has almost every product you can imagine from
the promotion field in its product portfolio, and
it customizes these products and offers you ad-
vertising oppoartunities that you can benefit as a
business/corporation. Based on quality and trust
in all steps of its services, the company supports
its customers from packaging to domestic/inter-
national distribution.

The company, which aims to deliver the best ser-
vices and products to its customers at affordable
prices and on time, has achieved a positive mo-
mentum in the sector with these features. De-
veloping its product range day by day and with
principles towards taking firm steps for the future,
the company has been providing added value to
the sector for 25 years.
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Rational Solution to the Mask Demand

Elma Matbaacilik, COVID-19 pandemisiyle birlikte giindelik ihtiyag
haline gelen cerrahi maskenin seri iiretimine basladi

Yeni tip koronaviriis (COVID-19) panderisinin hemen
basinda sektdriindeki diger pek cok firma gibi dretim-
lerine ara veren Elma Matbaacilik, 45 ginlik aranin
ardindan gelen talepler dorultusunda dncelikle cer-
rahi maske alip satmaya basladi. Taleplerin yiiksel-
mesiyle dogru orantili olarak cerrahi maske makinesi
edinmeye karar veren firma, arastirmalarinin ardindan
Haziran ayinin baginda Cinden tam ultrasonik cerrahi
maske makinesi ithal etti. Zira bu maskeler, COVID-19
pandemisiyle birlikte gindelik ihtiyag haline gelmisti
ve bu talebin karsilanmasi adina bir seylerin yapimasi
gerekiyordu.

Giinliik 80 Bin Adet Maske Uretimi Gercekles-
tiriliyor
Siparisin hemen ardindan 1400 m? alana sahip

olan dretim merkezlerinde yeni makinenin yer-
lestirilmesi adina 100 m2 biiyikLiginde bir alani
sterilize eden firma yetkilileri, maske Gretimini
tim standartlara uygun sekilde gergeklestirebil-
mek icin deta kollarini sivadi. Satin alinan tam
ultrasonik cerrahi maske makinesinin gelmesi-
nin ardindan kurulumunu da kendi biinyelerinde
tamamlayan Elma Matbaacilik, simdilerde ise
ginde ortalama 80 bin adet maskenin Gretimini
gerceklestiriyor. COVID-19 pandemisinin olus-
turdugu belirsiz havayr hem firmasi hem sektori
hem de dlkesi igin bertaraf etmeyi hedefleyen
firma, bu kapsamda gergeklestirdigi yeni atiimi-
nin meyvesini de almis oldu. Bulundugu sektdre
ornek niteliginde olan bu yenilik, tim paydaslar
tarafindan ise takdirle karsiland.

Elma Matbaacilik (Printing) paused its pro-
duction just like many other companies in its
sector at the beginning of the novel coronavirus
(COVID-19) pandemic, and after the 45-day-
break, started to buy and sell surgical masks.
In line with increased demands, the company
decided to get a surgical mask machine and
after research, imported full ultrasonic sur-
gical mask machine from China in early June.
These masks became a daily need in times of
COVID-19 pandemic and in order to meet this
demand, something needed to be done.

80 Thousand Masks Are Produced Daily

Right after the order, company executives ster-
ilized a 100 m?’ area to place the new machine
in their 1400 m? production centres and rolled
up their sleeves to mass-produce masks in
accordance with all the standards. After the
arrival of the full ultrasonic surgical mask ma-
chine, it was immediately installed by Elma
Matbaacilik and nowadays, it produces an av-
erage of 80 thousand masks per day. Aiming
to eliminate the uncertain atmosphere of the
COVID-19 pandemic for itself, the sector and
the country, the company received the fruits
of its new breakthrough. This innovation, which
constituted an example for its sector, was ap-
preciated by all stakeholders.

Elma Matbaacilik (Printing) started
mass producing surgical masks,
the daily need in times of COVID-19
pandemic

I
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Promosyon Show
Istanbul, 2020 de
A'Uncu Defa Duzenlenecek

Promotion Show Istanbul

Will be Held for the 4th Time in 2020

SKY Fuarcilik, Promosyon
Show gibi etkinlikleriyle
sektorde faaliyet gosteren tiim
kuruluslarla organik bir bag
kurmayi hedefliyor

Pullman Convention Centerda 16-19 Eylil 2020
tarihlerinde 4'lincii kez gerceklestirilecek olan
kurumsal pazarlama ve tanitim Uriinleri sekto-
riiniin markalasmis fuari Promosyon Show Istan-
bul, sezona oldukca hizli bir baslangi¢ yapti ve
katiimeitaninin coguyla yeni fuar igin anlasma
saglad.

Matbaacilar Federasyonu ve PROMASIAD gibi
sivil toplum drgitleriyle gergeklestirdigi is bir-
likleri sayesinde sektorde faaliyet gosteren tim
kuruluslarla organik bir bag kurmayi hedefleyen
etkinlik, yeni organizasyonunda da bircok yenilige
imza atacak.

2020, Promosyon Show icin yurt disina da agilma
yili olacak. Azerbaycan, Rusya ve Gircistan gibi
itkelerde Promosyon Show etkinliklerini hayata
gecirmek adina aksiyon alan SKY Fuarcilik, Tir-
kive'yi, dzellikle Avrasya bolgesinde promosyon
sektorinin dnemli duraklarindan birine donis-
tirmeyi hedefliyor.

2019 fuarinda gergeklestirilen konferans ve se-
miner organizasyonlar biyik bir ilgi ve begeni
toplarken, ETMK (Endistriel Tasarimeilar Mes-
lek Kurulusu] ile birlikte diizenlenen Promosyon
Urtinteri Tasarim Yarismasi'nin (PROMODESIGN)
final ve odil toreni de sektdrde biyik yank
uyandirdi.

Gene tasanmcilan sektorin profesyonelleri ile
bir araya getiren Promosyon Show Istanbul, bir
anlamda gelecegin trendlerinin sahnelendigi bir
platforma ddnismis oldu.

Promotion Show Istanbul continues to
add value to the development of the
corporate marketing products

Promotion Show Istanbul will continues to add
value to the development of the corporate
marketing products sector for the fourth time
in 2020. In accordance with this concept, the
detailed program of conferences, seminars and
training activities, the projection of which will
be completed in the first quarter of 2020, will
be announced on 1 June 2020.

Conference event, which was held for the first
time in Promotional Show Istanbul 2019 and
prepared especially with the cooperation of the
representatives of the participating institutions
and PROMASIAD, received great appreciation by
the fair participants and visitors. Sky Trade Fairs
have completed most of the preparations re-
quired to organize these conferences, seminars
and certified training programs (which will be
held for the first time in 2020) to a much wider
and much moare international format during the
fair process which will take place on Septem-
ber 16-19. Main goal is to show the power of
this sector to the whole world together with an
increasing brand value.
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Yeni Binasina Tasinal
Ilpen Moved into Its New Building

ilpen Promosyon ve Kalemcilik, miisterilerine ve ¢oziim
ortaklanna daha iyi hizmet verebilmek icin ingaat:
tamamlanan yeni genel merkez binasina tasindi

llpen Promosyon ve Kalemeilk, 1968 yilindan beri
promosyon alaninda etkili cozimler dreterek faaliyet
qosterdifi sektorde adindan sikUkla stz ettiriyor. Mev-
cut Urinlerinin birgodunu kendi tesislerinde (reten
sirket, kurumsal politikasinin temel taslanini da kali-
teli/hizli hizmet anlayssi, disiplinli calisma  sistemi ve
gbziim odakl ekip calismasi olarak agiklyor. Teknoloji
dinyasinda yeniliklere ayak uydurma gerekliliginin
farkinda olan ILpen Promosyon ve Kalemcilik, Emindni
Tahtakalede baglattigi ticari hayatini her gecen gin
gelistirmeye de devam ediyor. Firma bu hedeflerinden
hareketle misterilerine ve gdzim ortaklarina daha iyi
hizmet verebilmek igin insaati tamamlanan yeni genel
merkez binasina tasindi.

Misafirlerini Bekliyor

Cabismalanni Mart 2012den bu yana Istog Ticaret
Merkezi'nde gerceklestiren firmanin yeni genel merkez
binasl, 30 Haziran 2020de de faaliyete gegirildi. Konuy-
la ilgili sosyal medya hesabindan paylagim yapan Ilpen
Promosyon ve Kalemilik Genel Midiiri Omer Karate-
miz, dzetle tasinma siirecinde destek veren dostlarina
tesekkir etti ve herkesi yeni genel merkez binalarina
davet etti.

Toplam 1500 m? kapali alana sahip olan binanin ige-
risinde; iki toplanti ve bir ejitim salonu, 13 kapali ofis
odast, arsiv ve numune odalar, yemekhane, fotograf
stiidyosu, mescid ve showroom: bulunuyor. Ulagimi
oldukea kolay bir bélgede bulunan yeni genel merkez
binas, Istanbulun yiikselen ticaret merkezlerinden biri

lIpen Promosyon ve Kalemcilik
moved into its new headquarter
building whose construction was
completed to provide better services
to the company’s customers and
solution partners

llpen Promosyon ve Kalemcilik has created effec-
tive solutions in the promotion field since 1988
and is now highly popular in its field of activity.
Producing many of its existing products in its
facilities, the company states its keystones of
corporate policy as qualified/quick service under-
standing, disciplined working, and solution-orient-
ed teamwork. flpen Promosyon and Kalemcilik is
aware of the adaptation need for innovations in
the technological world and continues to devel-
op its commercial life that started in Eminéni,
Tahtakale. In line with these aims, the company
moved into its new headquarter building whose
construction was completed to provide better ser-
vices to the company’s customers and solution
partners.

Waiting for Its Customers

The company had been operating in Istoc Com-
mercial Centre since March 2012, and its new
headquarter building was opened on june 30,
2020. Omer Karatemiz, General Manager at llpen
Promosyon and Kalemcilik, shared a post on his
sacial media account, thanking to his friends, who
gave their support while they moved out and invit-
ed everyone to their new building.

With a total indoor area of 1500 nv, the building
consists of two meeting and one training halls, 13
closed office rooms, archive and sample rooms,
dining hall, photo studio, masjid, and a showroom.
This new and easily-accessible headquarter build-
ing is among the rising trade centres of Istanbul.
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Once Giiven Insa Edin,

Gerisi Kendiliginden Gelecek
First Build Confidence, Then The Rest Will Follow

Tiirkiye’nin promosyon alanindaki kiiresel konumunu ve bu

alandaki bircok 6nemli bashg, Het Portaal Hollanda Satis Direktorii

Meryem Lasance Karakus ile konustuk

Réportaj: Serdar Ergiin

Meryem Lasance Karakus
Het Portaal Hollanda Satis Direktorii

Sales Director at Het Portaal Netherlands

Yasadigimiz yeni tip koronaviriis (COVID-19) sal-
gini, diger pek cok alani oldugu gibi promosyon
ve mathaa sektorini de derinden etkiledi. Bu
donemde sektdr temsilcileri ise krizden ¢ikis
igin ¢ozim yollar aramaya basladi. Bizler ise
soz konusu durumlarin 1siginda COVID-19 sal-
ginin promosyon ve mathaa sektoriine etkisini,

*

We talked to Meryem Lasance Karakus, Sales Director at Het
Portaal Netherlands, about Turkey'’s position in the global
promotion sector and many important topics in the sector

bu sektdrlerin gaglendirilmesi icin yapiimasi
gerekenleri, promosyon (riinlerin gelecegini ve
Tirkiye'nin bahsi gecen alandaki potansiyelini
Het Portaal Hollanda Satis Direktdri Meryem
Lasance Karakustan dinledik. Karakus, Avru-
paya acilmak isteyen isletmelerimize de bir dizi
dneride bulundu.

The novel coronavirus (COVID-19) outbreak
profoundly affected the promotion and
printing sectors as well as many other ar-
eas. Sector representatives started looking
for solutions out of the crisis. In light of
these situations, we talked to Meryem La-
sance Karakus, Sales Director at Het Portaal
Netherlands, about the impact of COVID-19



COVID-19 salgiminin, kiiresel dlcekte pro-
mosyon ve mathaa sektdriine etkisini deger-
lendirir misiniz? Ardindan bu etkiyi, faaliyet
gosterdiginiz bolge ve iilke dzelinde de yo-
rumlamanizi rica ediyoruz.

Tim diinyay! etkisi altina alan COVID-19 salgimi, sek-
torimiize de ciddi bir darbe vurdu. Zira kiiresel capta
satislarin yiizde 70 oraninda azaldii bir donemden
bahsediyoruz. Bizler Belgika ve Hollandada da bu
krizden derinden etkilendik, hatta sirketlerimizin ba-
zlar iflas etti. Ancak yaraticilik imkéntarinin oldugu
bir sektdrdeyiz. Bu nedenle birgogumuz, sorun degil
czim odakli diisinmeyi benimsedi. Iginde bulun-
dugumuz donemde; sirketler fuar ve konferanslara,
calisanlar da ofislerine gidemiyor. Bizler de bu yiiz-
den, sirketlerin kiiltirind canli tutmak ve moralleri
yikseltmek igin calisanlarin evlerine gonderilecek
kisisellestirilebilir evden ¢alisma kitleri hazirlamaya
karar verdik. Avrupa ve diger bdlgelerde bu kitlerden
milyonlarca satildi. Yine bu donemde bircok meslek-
tasimiz da tretimlerini, promosyon Urinlerinden yiz
maskesi gibi kisisel koruyucu ekipmanlara kaydirdi.

Roportaj

Interview

Kriz dénemlerinde cogu firma, giderlerini azalt-
ma yoluna gidiyor ve promosyon harcamalari da
bunlardan bir tanesi. Ardindan bu durum, bahsi
gecen alanda faaliyet gdsteren isletmelere za-
rar verebiliyor. Peki, soziinii ettigimiz ekosiste-
mi tiim dalgalanmalara hazir hale getirebilmek
adina ne gibi caismalar yapilmali?

Oncelikle COVID-19 krizini bir firsat olarak gor-
meli, misterilerimizi ise buginlerde kurulan
iliskilerin ne kadar dnemli ve hayati oldugu ko-
nusunda egitmeliyiz. Dahili ve harici baglantilan-
niza onlara degerli hissettirecek ve iliskinizi giic-
lendirecek hediyeler vermek, her zaman ideal bir
secim olmustur. Bunun farkina varan sirketler ise
misterilerini kaybettikleri zamanlarda bile marka
imajlarini gicli tutmak igin promosyon aktivite-
lerine ydnelir. Bu ekosistemi canlandirmak adina
firmalar ozelinde birkag rnek vermek gerekirse
de sunlar sdyleyebilirim: Risk yanetiminizi dogru
yaparak kurumunuzu tim felaketlere karsi hazir-
Ukl tutun. Hem ekonomi hem de dretim konu-
sunda yeterli stok bulundurun. Bu sayede bir sey

Oncelikle COVID-19 krizini bir firsat olarak gérmeli, miisterilerimizi
ise bugiinlerde kurulan iligkilerin ne kadar 6nemli ve hayati oldugu

konusunda egitmeliyiz

First of all, we should

turn this COVID-19 crisis
into an opportunity and
educate our clients on how
important and crucial it is
to establish relationships

on the promation and printing sectors, what
should be done to strengthen these sectors,
the future of promotional products and Tur-
key’s potential in the sector. Karakus made a
series of suggestions to our businesses that
want to expand to Europe.

Could you evaluate the impact of the COVID-19
on the global promotion and printing sector?
We would also like you to interpret this impact
in the region and country you operate.

The world-wide COVID-19 pandemic has also
struck a serious blow at our industry. We are
talking about a period where sales dropped
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satmak zorunda kalmadan felaket donemlerinden
alminizin akiyla cikabilirsiniz. Ote yandan birden
fazla pazara hitap edecek Urinler/hizmetler Gre-
tin. Son olarak da tedarik zincirleriniz icin alter-
natif rotalariniz ve tedarikgileriniz olsun.

Promosyon iiriinlerin gelecedini nasil go-
riyorsunuz? Yakin gelecekte bu alanda on
plana cikabilecek iiriinler noktasindaki on-
goriilerinizi dinlemek isteriz...

Bir siiredir sirketlerin; daha gizel tasarima sahip,
dayanikli, toplumsal sorumluluklari dikkate alan
ve temiz Griinlere yoneldigini goriyoruz. Hatta
bu talepleri, distribitorlerden alisveris yapan
misterilerden tzel olarak aliyoruz. Her tirli
promosyon driintnin tedarik zincirlerini yakindan
incelemek hayli onemli. Stirdirilebilirlik agisin-
dan zayif halkalar var mi? Cocuk isci calistinliyor
mu? Daha strdrdlebilir alternatifler bulunabilir
mi? Gibi sorularin yanitlarini aramaliyiz... Son
donemde bu soru isaretleriyle birlikte Cin'den
vazgecildigini goriyoruz. Zira Gretimin yoni, Av-
rupa'ya cevrilmis durumda. Uzak Dogu'ya bagim-
llik azaldi ve Tirkiye'nin oniinde bu acidan biyik

Roportaj

Interview

bir firsat var. COVID-19 krizinin ilk giinlerinde
Cin'den yapilan siparislerin cogu, driinlerin hazir
olmadigr veya lojistik kanallarinin kapatildigi igin
iptal edildi. Sektor olarak bu gelismelerin farkin-
da olmamiz ve misterilerimizi her seyin degisebi-
lecedi konusunda egjitmemiz oldukca dnemli. Ni-
tekim onlarin gézinde bizler, promosyon driinleri
noktasinda danisilabilecek birer uzmaniz.

Promosyon iiriinlerin iiretimi konusunda
Tiirkiye'nin potansiyelini nasil degerlendiri-
yorsunuz?

Tarkiye'nin bu gelisme yolunda giinden giine daha
da onemli bir rol Gstlenecegini disindyorum. Ta-
lep ortada, fakat misteri giiveni hala sallantida.
Tiirkiye ise profesyonel iletisim kampanyalariyla

Tiirkiye’nin bu gelisme
yolunda giinden giine daha
da énemli bir rol iistlenecegini
diisiiniiyorum

| think Turkey can play an
increasingly important
role in this development

70% globally. We have been deeply affected
by this crisis in Belgium and the Netherlands,
even some of our companies went broke. But
our sector has room for creativity. That’s why
most of us adopted solution-oriented thinking
instead of dwelling on problems. Companies
cannot go to fairs or conferences, employees
cannot go to work. Thus, we have come up
with customizable work-from-home Kits that
can be shipped directly to employees’ houses
to keep the company culture alive and boost
morale. Millions of these kits have been sold
in Europe and other regions. And many of
our colleagues have shifted their production
from promotional items to personal protec-
tive equipment like face masks.



durumu tersine cevirebilecek giice sahip. Ayrica
her Avrupa ilkesinin kendine has bir is kiltiri
oldufunu da unutmamak gerekiyor. Ornek vermek
gerekirse Fransada is yapmakla Hollandada is
yapmak arasinda biyik farklar var. Almanlardan
hi¢ bahsetmiyorum bile...

Bu sebeple is yapmak istediginiz Ulkeler hakkin-
da da bilgi sahibi olmali, is kiltirlerini ogrenmeli
ve liskilerinizi buna gdre sekillendirmelisiniz.
Ancak bu sekilde basarili olur ve yaptiginiz isten
cok daha fazla keyif alirsiniz.

Ne yazik ki bulundugum bolgede Tirk is in-
sanlarina pek givenilmedigine sahit oluyorum.
Insanlar dnceleri yasadiklari birkag olumsuz de-
neyimden yola ¢ikarak, anlasma yaptiktan sonra
ihmatkar davrandiginizi dile getiriyor. Fakat ben,
bircogunuzun gergek birer profesyonel oldugunu
biliyorum. Tek yapmamiz gereken insanlara bu
gercedi kamitlamak. O yizden bizlere kendini-
7i anlatin, bu sayede sizi anlamamizi saglayin.
Kendinizi gosterin... Hollanda'da bir soz vard,
“insan, insanla is yapar”. Sahsen Tirk-Hollan-
dali yeteneklerinden karsilikli olarak daha fazla
yararlanitmasi ve aradaki kiiltirel bosluklarin da
kapatilmasindan yanayim.

Avrupa pazanna girmek isteyen Tiirk is in-
sanlar nelere dikkat etmeli? Bu pazar, dzel-
likle promosyon ve matbaa alaninda faaliyet
gosteren isletmelere neler vadediyor?

Oncelikle Tiirk is insanlarl, buraya gelip kendisini giis-
termeli. Yani mistakbel misterilerini ziyaret etmeli.
Zira bu insanlarin bircogu, tedarikpilerinizle is yapmak
ve {lkenizi ziyaret edip fabrikalannizi gormek istiyor.
Ornegin tekstil sektdriinde giicli oldufunuzu biliyo-

Roportaj
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Many companies have chosen to reduce their
expenses in this crisis and promotional items
are one of them. This can harm businesses that
operate in this area. What can be done to make
this ecosystem ready for all fluctuations?

First of all, we should turn this COVID-19
crisis into an opportunity and educate our
clients on how important and crucial it is
fo establish relationships. Business gifts
have always been ideal channels to tell your
external and internal connections how you
value them and cement your relationship.
Companies that are aware of this turn to pro-
moational activities to keep their brand image
strong even when they are losing their cus-
tomers. To keep the ecosystem alive, | can
make this suggestion: Carry out effective risk
management and be prepared for all types of
disasters. Have adequate stocks in terms of
the economy and production. This way, you
can leave the dark days behind without sell-
ing anything. Address more than one market
with your products and services. And always
have alternative routes and suppliers for your
supply chains.

What is your opinion on the future of promoti-
onal items? We would like to hear your views
on products that may stand out in this regard...
We have been seeing for some time a shift
towards more sustainable products with bet-
ter designs and awareness of social respon-
sibilities. We even receive these requests
exclusively from customers who make pur-
chases from distributors. It is very important
to closely monitor the supply chains of any
promotional product. Are there weak links in
terms of sustainability? Is there child labour?

Can we find more sustainable alternatives?
These are the questions we seek the answer
to. We are seeing a shift away from China
in that sense. Production seems to turn to
Europe. There is less dependence on the Far
East and Turkey has great opportunities in
this regard. In the early days of the COVID-19
crisis, many orders from China were can-
celled because the products were not avail-
able, and/or because the logistical channels
were blocked. It is very important to be
aware of these developments and educate
our customers about how anything can easily
change in this sector. We are, in their eyes,
experts to consult on promotional products.

How do you see Turkey's potential in the produ-
ction of promotional products?

| think Turkey can play an increasingly im-
portant role in this development. The de-
mand is out there, but customer confidence
is not so much. Turkey has the capacity to
reverse this situation with professional com-
munication campaigns. We also need to keep
in mind that each country in Europe has its
own culture of doing business. Doing busi-
ness in France, for example, is very different
from doing business in the Netherlands. Not
to mention Germans...

That’s why you need to learn about the coun-
tries you want to do business with, get to
know their business culture and build per-
sonal relationships accordingly. Only then
will you succeed, and | promise you it’ll be
more and more fun.

Unfortunately, Turkish businesspeople are
not very trusted in my region for their way of
conducting business. Based on their previous
negative experiences, people say that you act
negligently once a deal has been made. But |
know that many of you are true profession-
als. What we need to do is to convince people
of this. So let us hear you, and let us see you.
Show yourselves... “People do business with
people”, as we say over here in the Nether-
lands. Make more use of the Turkish-Dutch
talents, which are available to bridge any
cultural gaps that remain.

What do you suggest for Turkish businesspe-
ople who want to enter the European market?
What does this market promise especially to
businesses in the promotion and printing sec-
tor?

First of all, Turkish businesspeople should
come here and introduce themselves. They
should visit their prospective customers.
Many people here want to do business with
suppliers from your country and would like to
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Hollanda'da Tiirkiye'nin tekstil sektoriinde ne kadar giiclii
oldugundan haberdanz. Bu durumda imalat endiistrisinde
de giicliisiiniizdiir. 0 zaman, ne bekliyorsunuz?

ruz. Ancak bizlere, baska hangi promosyon (riinleri
konusunda yardimer olabileceginizi de merak ediyoruz.
Cine yillardir, bu tarz is ziyaretlerinde bulunuyoruz.
Misteriler de bir adim daha ileri gitmeye hazr. Sa-
dece is ortaklanina giivenebileceklerinden emin olmak
istiyorlar. Nitekim ben, Istanbuldaki fuaniniza katildim
ve bu roportajimizin vesilesi de o oldu. Fakat bildigim
kadanyla Tirkiyeden Hollanda ya da Belcika'ya bizim is
kolumuzdan ok az iretici geldi. Potansiyel is ortakla-
ninizin nasil bir sirketle is yapacaklan hakkinda highir
fikirleri olmayabilir. Bu nedenle en iyisi, misterileri-
nizi yerinde ziyaret etmeniz. Eminim onlar da bundan
memnun olacak.

0 yizden benim tavsiyem, misterilerinizi dikkatle
dinlemeniz ve onlara ne kadar ilgili olduunuzu bel-
i etmeniz. Bu sekilde bir sirii gizel ve karli iligki
kuracaginiza siiphem yok. Aynica belki de dusin-
digintzden fazla satig yapacaksiniz. Zira yerinde
ziyaretlerle, yapilan isleri gorecek ve daha fazla
yardim edebileceinizi gosterebileceksiniz. Ayrica bu
yardimlarinizin diger muhtemel misterilere aktan(a-
caindan da emin olabilirsiniz. Ginkii biz, ok fazla
fikir alisverisinin donduga bir sektordeyiz.

Dilerseniz misterilere; fabrikalarimizin isleyisiyle
ilgili videolar izletebilir, Tarkiye'deki yeni egilim-
ler, kavrayislar ve drin kriterleri gibi noktalarda
da bilgi verebilirsiniz. Ote yandan yakin gelecek-
te ciddi onem kazanacak yonelimlerden biri de
seffaflik. Yani her konuda en ufak aynintisina
kadar acik olmak ve gerekli sorumluluklan al-
mak... Moda perakendeciliginde neler dondigine
bir bakin. Bangladesteki insanlarin nasil karin
tokluguna calistintdigini hepimiz biliyoruz! Hol-
landa'da Tirkiye'nin tekstil sektdrinde ne kadar
gucld oldugundan haberdariz. Bu durumda imalat
endistrisinde de giglistnizdir. 0 zaman, ne
bekliyorsunuz?

Son olarak Disseldorf'taki son PSI Messe fua-
rinda gsterdiginiz profesyonellik icin dvgilerimi
belirtmek isterim. Standiniz ve sirketleriniz bir
arada harika gortndyor ve birliktelik mesaji ve-
riyordu. Trkiye'nin promosyon sektoriine yaptigi
yatinmlari gdrmek, beni cok memnun etti. Caba-
laninizin karsiligini goreceginizden de hi¢ siiphem
yok. Ozetle tnce given inga edin, gerisi zaten
kendiliginden gelecek...

see your factories. For example, we know
you’re strong in the textile sector. But we
also want to know whether you can help
us with other promaotional products. We’ve
been paying such business visits to China
for years. Customers are also ready to carry
their relationships one step forward. They
want to be sure that they can trust their
business partners. | was in your fair in Is-
tanbul and had the chance to be a part of
this interview. But as far as | know, very
few Turkish producers in our business
branch have come to the Netherlands or
Belgium. Your potential business partners
might have no idea what kind of company
they are going to do business with. My best
advice would be to pay on-site visits to your
potential customers. | am sure they will ap-
preciate this.

Listen carefully to your customers and
show them you are genuinely interested.
| am sure many nice and profitable rela-
tionships will be built that way. And who
knows, maybe you’ll sell more than you’ve
intended? Because on-location, you can
see what they do and how you might be
able to help them in other ways also. And
you can be sure that these helps will be
passed to other potential customers. We
exchange lots of ideas in our sector.

You can for instance show customers the
videos of how your factories works and in-
form them about the new trends, concepts
and product criteria in Turkey. Another im-
portant trend for the near future is trans-
parency. To be open and responsible for
everything until the last detail... You know
what is happening in the fashion retail in-
dustry. We all know about the sweatshops
in Bangladesh! We are aware of Turkey’s
strong textile sector in the Netherlands.
You must also have a strong manufacturing
industry. What are you waiting for?

Finally, | would like to compliment you
for your professionalism at the recent PSI
Messe in Dusseldorf. The stand and the
companies around it looked great and to-
gether presented a coherent message.
It was a pleasure for me to see Turkey’s
investments in the promotion sector. |
am sure your efforts will be appreciated.
In short, build trust first and the rest will
follow...

We are aware of Turkey'’s strong
textile sector in the Netherlands.
You must also have a strong
manufacturing industry. What are
you waiting for?
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The Pandemic That Changed It All:
COVID-19

COVID-19 appeared in Wuhan, China
and spread to the other regions of the
country and then to the whole world
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inin Vuhan sehrinde ortaya gikarak kisa

sirede diinyaya yayilan yeni tip koronavi-

riis (COVID-19), egitimden is yasamina pek

cok alanda hayatimizi bilyik olgide degi-

1 sine ugratti. Ginlik aliskanlklanmizi, sosyal

liskilerimizi hatta kisisel hijyen anlayisimizi dahi

sadece birkag ay icinde yeniden tanimlamak zorunda
kaldigimiz bu sirecte neler yasandi dersiniz?

Goziimiiz Kulagimiz Aciklamalarda

Sokaa cikma kisitlamalari, bos caddeler, kapali
magjazalar ve daha fazlasi... Oncesinde benzerine hig
tanikuk etmedigimiz gunlerden gegiyoruz. Arkadas-
lanimiz ve akrabalanmizla sadece sosyal medya veya
telefon dzerinden iletisime gegiyor; gézimiz, kula-
gimiz haberlerde giincel agiklamalan takip ediyoruz.
Pekinasil oldu da bir salgin, giinimizin tim modemn
olanaklarina karsin kiiresel diizeyde bu denli etkisini
hissettirebildi?

Ovgiilerin Odaginda Tiirkiye

COVID-19, yasantimizi kisa zamanda bastan sona
doniistirdi. Internet dzerinden yapilan is toplanti-
larinin ve aligverislerin hig olmadiji kadar yikselise
gectigi bu donemde tlkemiz, krizi yanetme konusun-
da biyiik bir basan sergileyerek hem yurt icinde hem
de diginda tvgulerin odagr hline geldi.

Her Sey Cin'de Basladi

2019 yiinin son doneminde Cin'in Vuhan sehrinde
ortaya cikan COVID-19, kisa sirede dlkenin diger
bolgelerine yayildi. Kentte bulunan bir hayvan pa-
zanndan  kaynaklandigi distnilen virds, Onceki
yillarda gorilen "SARS-CoV™ ve "MERS-CoV" viriis-

he novel coronavirus (COVID-19),

which showed up in Wuhan, China

and spread to the world, has changed

our lives greatly in many fields from
education to business. What do you think hap-
pened in this period where we had to redefine
our daily habits, social relationships, and even
our personal hygiene in a few months?

We Are All Eyes and Ears at Announcements
Lockdowns, empty streets, closed shops, and
more... We go through days that we haven’t
seen before. We communicate with our friends
and relatives only by social media or tele-
phone, and we are all eyes and ears at the
news to keep up with daily announcements.
How did it happen that a pandemic could have
such a global impact in spite of all the modern
resources of our present-day?

Turkey Receives Lots of Compliments
COVID-19 transformed our lives entirely in such
a short time. In this period where online busi-
ness meetings and shopping have been on the
rise more than ever, our country has shown
great success in managing the crisis and has
become the focus of praises both at home and
abroad.

It All Started in China

First appearing in Wuhan, China in the last
quarter of 2019, COVID-19 spread other
parts of the country in a short time. Thought
to be originated from an animal market in
the city, the virus showed great similarities
to “SARS-CaV” and “MERS-CoV” viruses
appeared in the previous years. It wasn’t
as fatal as them but spread faster. It was

Tiirkiye ilk zamanlar, viriisiin
rastlanmadigi ender iilkelerin
arasindaydi. Ancak bu durum
fazla uzun siirmedi

In the beginning, Turkey was
among the rare countries where
the virus did not appear, but it
didn’t last long



leri ile biyik capta benzerlik tasiyordu. Onlar kadar
fldirici degildi ancak yaylim orani daha fazlaydi.
Damlacik yoluyla bulastifi tespit edilen koronaviriis,
tksirme veya hapsirma ile kolayca bir baskasina
gecebiliyordu.

Diinyaya Yayilmasi Uzun Siirmedi

Ulkeler arasi seyahat ve ticaretin giderek gelistigi
ginimiz dinyasinda virisiin yayiimr da bekle-
nenden gok daha ¢abuk oldu. Giiney Kore, Tayland,
Singapur, Kanada ve Amerika Birlesik Devletleri gibi
lkelerde goralmeye baslayan COVID-19, ciddiyetini
gitgide arttrdr. Onceleri sadece bilgesel diizeyde
gnlemler alinirken zamanla daha genis alanda ya-
saklar uygulanmaya basland.

Tiirkiye'de ilk Vaka

Tirkiye ilk zamanlar, virisin rastlanmadigi ender
{ilkelerin arasindaydi. Ancak bu durum fazla uzun
stirmedi. Takvimler 11 Mart 2020'yi gosterdiinde
(ilkemizdeki ilk koronaviriis vakasi duyuruldu. T.C.
Sajuk Bakani Fahrettin Koca tarafindan yapilan
aciklama, her seyin degismeye basladigimin bir isa-
retiydi. Sonrasinda sinir kapilarinin kapatilmasl, ugus
yasaklari, sokaga cikma kisitlamalan gibi uygulama-
lar birbirini izledi.

Viriisiin Yeni Merkezi Avrupa

Alinan tim tedbirlere ragmen COVID-19°un yayiim
hizi disiralemedi ve Avrupa, virisiin yeni merkezi
héline geldi. Italya ve Ispanya basta olmak iizere pek
cok dilkede vaka sayilari endise veren diizeye yiksel-
di. Italya'nin Gzellikle kuzeyinde bulunan sehirlerinde
hayat tam anlamiyla durdu. Binlerce kisinin viriisten

transmitted through droplets and easi-
ly contaminated people by sneezing or
coughing.

It Didn’t Take Long to Spread to The World

In today’s world, where travel and trade be-
tween countries are increasing by the day,
the virus spread much faster than expected.
After appearing in countries such as South
Korea, Thailand, Singapore, Canada, and the
United States, COVID-19 became more and
more serious each day. Countries took re-

gional measures first and then applied bans
in wider areas.

First Case in Turkey

In the beginning, Turkey was among the rare
countries where the virus did not appear. But
it didn’t last long. The first coronavirus case
was announced in the country on March 11,
2020. The announcement of the T.R. Minister
of Health, Fahrettin Koca, was the sign that ev-
erything was about to change. All of this was
followed by the closing of borders, flight bans,
and lockdowns.

Europe Is the New Centre of The Virus
Despite all the measures taken, the fast spread
of COVID-19 could not be decreased, and Eu-
rope became the new centre of the virus. The
number of cases increased at alarming levels in
many countries, especially Italy and Spain. Life
has literally stopped, especially in cities located
in the north of Italy. Thousands of people were
affected by the virus, and production activities
were interrupted.

England’s Herd Immunity Strategy

England chose the interesting strategy of herd
immunity at first but had to give up this tactic
in time and increase the measures. Markets
ran out of cleaning materials, and long queues
were seen in registers. Turkish students abroad
for language education were brought back to
their home country with rescue flights.

Canada and France Increased Measures

As the virus affected more and more people,
countries such as Canada and France asked
people to stay at home. Workplaces other than
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etkilendigi lkede, retim faaliyetlerine de ara ve-
rildi.

ingiltere’nin Siirii Bagisiklii Stratejisi

Ingiltere ise baslarda insanlara siiri bagisikugi ka-
zandintmasi gibi ilging bir yol izlese de zamanla bu
taktikten vazgecerek onlemleri arttirmak zorunda
kaldi. Marketlerde bazi temizlik malzemeleri tikendi,
kasalarda uzun kuyruklar olustu. Tarkiyeden dil egi-
timiicin yurt disina gikan pek cok dgrenciise yapilan
kurtarma uguslar ile tkemize geri getirildi.

Kanada ve Fransa'da Onlemler Arttinildi
Salginin giderek daha fazla insani etkilemesi ile be-
raber Kanada ve Fransa gibi ilkelerde de evde kalma
cagrilart yapildi. Ginliik hayati siirdiirmek igin zorun-
lu olanlar haricinde i yerleri kapatildi, vatandaslar
veya daimi oturma izni bulunanlann disindaki insan-
lanin Glkelere girisleri yasaklandi. Belirli bolgeleri
kapsayan ugus sinirlamalari genele yayildi ve hava
yolu ile seyahatler tamamen askiya alind.

Almanya’nin Ekonomik Destek Paketi

COVID-19'ta miicadele konusunda siki tedbirleri
ile dne cikan Almanya, salginin ekonomik boyu-
tunu azaltmak adina arka arkaya destek paketleri
acikladi. Ulkede berber ve restoran isletmeleri
faaliyetlerine ara verdi. Yogun bakim kapasitesinin
iki katina gikarilmasinin kararlagtintmasi ise saglik

sektorinde rahatlama sagjlad.

Egitimde Teknolojik Uygulamalar

Bu donemde atilan hizli ve etkili adimlarla
takdirlerin odagi olan Tirkiyede egitimin diji-
tal platformlar Gzerinden siirdiritmesine karar
verildi. Boylece milyonlarca gocugun ve gencin
viristn olasi etkilerinden korunmasi kolaylasti-
nldi. Universitelerde sinavlarin cevrim ii olarak
gerceklesmesiyle virisle micadelemiz, biyik
bir ivme kazandi. Nitekim canli yayinlanan
dersler pek cok kurumda sisteme kaydediliyor,
dgrenciler diledikleri an izleme olanagi bulabi-
liyordu.

Alinan tiim tedbirlere
ragmen COVID-19'un
yayilim hizi diisiiriilemedi
ve Avrupa, viriisiin yeni
merkezi haline geldi

the essential ones were closed down, and
people who weren’t citizens or had perma-
nent residency were banned from entering the
countries. Flight restrictions for certain areas
were extended to every part of the countries
and airway travels were completely suspended.

Germany’s Economic Support Package
Standing out with strict measures against the
COVID-19, Germany announced various sup-
port packages to reduce the economic impact
of the outbreak. Hairdressers and restaurants
were closed down in the country. Doubling the
intensive care capacity relieved the healthcare
sector.

Despite all the measures taken,
the fast spread of COVID-19
could not be decreased, and
Europe became the new centre
of the virus



Alkislar Saglik Calisanlarina

Siirecin basindan beri biyik gayret gdsteren
saflik calisanlari, kuskusuz dvgliyd en fazla hak
eden gruplann baginda geliyordu. Iste tam da bu
amacla dlke gapinda bir uygulama baslatildi. T.C.
Saglik Bakani Fahrettin Koca'nin aciklamalarinin
ardindan her aksam ayni saatte balkonlara cika-
rak bizim icin biyik fedakarlik gosteren doktor-
lani, hemsireleri ve diger tim sadlik calisanlarini
alkisladik. Millet olarak birlik ve beraberligimizi
yansitan bu uygulamayla onlara duydufumuz
minneti sergileme firsati bulabildik.

El Dezenfektanlari ve Maske ile Tanistik

Iginde bulundujumuz doneme dair dikkate degjer de-
taylardan biri de maske ve dezenfektan kullaniminin
hic olmadiji kadar artmast. Toplu tagima araglarina
binerken ve alisveris merkezlerine girislerde maske
takmanin zorunlu tutulmasiyla hayatimizda yeni bir
sayfa da acildi. EL dezenfektanlan, market raflaninin
deismez Uriinleri arasinda yerini aldi. Gegmisten bu
yana geleneklerimizde onemli yer tutan kolonyanin

gitgide daha fazla talep edilmesi ise bir donem stok-
larin adeta erimesine yol agti.

Hayati Eve Sigdirdik

COVID-19 ile micadele ederken evde kalma cagrilan ise
stirekli birbirini takip etti. Sosyal mesafe, izolasyon ve
karantina gibi kavramlarla tanistik. Hayatimizi tamamen
bambaska bir akista stirdirtirken kimilerimiz enstriman
calmayl, kimilerimiz ise yemek yapmay! 6rendi. Bugiine
dek okumayr planladiimiz ama hep araya giren engel-
lerle erteledigimiz kitaplan bitirdik, internet tzerinden
videolar izleyerek yeni yetenekler kazandik.

COVID-19 Sonrasi Bizi Ne Bekliyor?

Uzmanlara gore viris tamamen sona erse de etkileri
bir sire daha devam edecek. Dolayisiyla tamamen
eski yasantimiza dinmemiz, en azindan kisa vadede
pek gercekei gorinmiyor. Buna karsilk aldigimiz
tnlemler sayesinde bu sireci olabildijince zarar
gdrmeden atlatabiliriz. Bu sayede de hem kendimiz
hem de sevdiklerimiz igin saglik ve given dolu bir
gelecek insa edebiliriz.

Her aksam ayni saatte balkonlara cikarak bizim icin
biiyiik fedakarlik gosteren doktorlan, hemsireleri
ve diger tiim saglik calisanlanni alkisladik

Technological Applications in Education
Receiving lots of praise with the country’s quick
and effective steps, Turkey continued its ed-
ucational activities on digital platforms. Thus,
the effects of the virus on millions of children
and young people were reduced. Universities
conducted their exams on digital platforms,
strengthening our hand against the virus. And
online classes were recorded into the systems
in many institutions, enabling students to watch
them when they wanted.

Applauses to Healthcare Providers

Healthcare providers, who have shown great ef-
forts since the beginning of the process, were
undoubtedly among the groups that deserved to
be praised the most. For this reason, a coun-
try-wide implementation was initiated. After
the announcement of T.R. Minister of Health,
Fahrettin Koca, we went to our balconies and
applauded the doctors, nurses, and other health
care providers who were sacrificing themselves
for us. These applauses refiected our unity and
solidarity as a nation and showed our gratitude to
healthcare providers.

Hand Disinfectants and Masks Were Introduced
Another important characteristic of this period
was the ever-increasing use of masks and disin-
fectants. A new chapter opened in our lives when
it was made compulsory to wear masks while
getting into public transportation and entering
the shopping malls. Hand disinfectants became
the indispensable items of market shelves. The
increasing demand for cologne, which has al-
ways been an important part of our traditions,
led to the running out of stocks.

We Fit Life into Our Homes

Calls for staying at home came after one another
in the fight against the COVID-19. Concepts such
as social distance, isolation, and quarantine en-
tered our lives. We started living in a completely
different flow and some of us learned to play an
instrument, some of us learned to cook in this
process. We finished the books we never got to
read, we watched videos and acquired new skills.

What Should We Expect After COVID-19?
According to experts, the effects will continue for a
while even if the virus is completely over. Therefore,
it does not seem realistic enough to completely re-
turn to our old living ways. However, we can over-
come this process with the least amount of damage
possible with the right measures. This way, we can
build a future full of health and trust both for our-
selves and our loved ones.

We went to our balconies and
applauded the doctors, nurses and
other health care providers who were
sacrificing themselves for us
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COVID-19 Sonrasi Promosyon

Sektoriinii Neler Beklyor?
What Awaits the Promotion Sector After

COVID-19?

Hikmet Baydar

Ekonomist / Economist

If we cannot increase our
service quality, we will
definitely remain below
average

HiZMET KALITESINI YUKARI
GEKEMEYENIN, CITANIN ALTINDA
KALACAGI BiR DONEME GIRMEKTEYiz

romosyon sektdrinde faaliyet gdste-
ren firmalarin yapising baktigimizda;
retici olanlar, sadece ticaret yapanlar
(aim-satim) ve hem Gretim hem de
alim-satim yapanlar olmak dzere d¢ kategoriye
aynldiklanni gorirdz. Bir kismi hig dretim yap-
madan sadece alim-satim olarak sektdrde yer
alirken, Gnemli bir kismi da sattigi Urinlerden
bir bolimini veya tamamini kendi Gretmekte-
dir.
Sektor, yapi ve kurulus amaci nedeniyle gok ge-
nis bir yelpazeye sahip oldujundan dolay tim
drtinlerin tamamini Gretmek hemen hemen im-
kansizdir. Sektdrin bir ucu tekstil, diger ucu ise
metale dayanan genis bir iretim agji bulunmak-
tadir. Promosyon sektorii, yapisi itibaryla ino-
vatif ve kreatif olmak zorundadir. Ciinkii satilan
drdin, hedef kitlenin bir reklam araci olmaktadir.
Sektriin zaaflarina baktigimizda ise daha gok
tek yonetici kontrolinde ve kurumsallasmamis
firmalardan olustugunu, bununla birlikte kiik

ompanies in the promotion sector
can be divided into three cate-
gories as producers, commercial
companies (purchase and sale),
and both producers and commercial
companies. Some of them don’t produce
anything but only carry out trades in the
sector, and a significant part of them fully
or partially produce the products they sell.
Since the sector has a wide range be-
cause of its structure and establishment
purpose, it is not possible to produce all
the products. The sector has a wide pro-
duction network ranging from textile to
metal. The nature of the promotion sector
requires innovation and creativity. Be-
cause each product we sell is used as an
advertising tool by companies.
The weaknesses of the sector can be
summarized with non-corporate compa-
nies under one administrator, and small
and unorganized groups of companies.
This adversely affects both capital re-
quirements and productivity.



ve bir arada organize olamamis sirketler toplulugu
oldugunu gormekteyiz. Dolayisiyla bu durum hem
sermaye yeterliligini hem de verimliligi olumsuz
yonde etkilemektedir.

Pandemiyle Olusan Yeni Sartlar

Simdi geleim genel ekonomik durumda pande-
mi nedeniyle olusan yeni sartlara. Bilindigi tzere
salgin ile birlikte birgok kamusal tedbir alinmigtir.
Bazi sektorlerde faaliyetler sekteye ugramistir.
Ulasim, restoranlar ve AVM'ler bir siire kapali ka-
larak i ciro yapamamistir. Ulagimin sag§lanama-
masi ve sinirlann kapali olmasi nedeniyle turizm
sektori de durmustur. Dolayisiyla bahsi gegen
sektdrlere hitap eden promosyon sektor dyeleri de
diger destekleyici tedarikgiler gibi hedefledikleri
cirolar gerceklestirememistir. Bu duruma makro
(iilke) cikarlariyla mikro (firma) cikarlaninin catis-
mas! olarak bakmaktayiz. Yani kamu cikari, firma
cikarlanmin ondine gecerek salginin yayilmasini
durdurmak igin faaliyetler askiya alinmistir. Ya-
sanan bu durum, bircok sektorde nakit dengesini
de ciddi sekilde olumsuz etkilemistir. Hem giderler

sirdiralemeyerek firmalar kapanmaya baslamis
hem de verilen taahhiitler yerine getirilememistir.
Hedeflenen tahsilatin yapilamamasi nedeniyle olu-
san durumun icralara yol agmamasl i¢in icra takibi
bir sireligine engellenmistir. Kisacasi tahsilat ya-
pamayan deme de yapamamistir. Bu durum zincir-
leme bir reaksiyona yol agmis ve genel ekonomik
sorun haline gelmistir.

Kisi Algilarinda Degisim Yasanmaktadir

Pandemi nedeniyle kisi algilaninda ciddi degisik-
likler bas gostermeye baslamistir. Bu algi degi-
simini yi fark edip zamaninda hazirik yapanlar,
kosullar normallestiginde itk tercih edilen konuma
geleceklerinden dolayi cirolari sektor ortalama-
sina gore hizla artabilecektir. Peki nedir bu algl
degisimi? Kisiler daha hijyenik bakmaya ve ucuz
kavramindan givenilir kavramina daha fazla yak-
lasmistir. Bu nedenle satislarda ucuz yerine giiven
ve kalite unsurlarinin islenmesi daha onemlidir.
Salginin Cinden yayilmasi nedeniyle Cin mallarina
daha soguk yaklasitmaktadir. Yerli Gretim daha pa-
hali olsa bile yine de on plana ¢ikabilir. Ancak bu

New Conditions Brought by The Pandemic
Let’s talk about the new conditions brought
by the pandemic into the economy. As you all
know, the outbreak necessitated many public
measures. Activities in some sectors almost
came to a halt. Transportation, restaurants,
and shopping centres made no turnover as
they were shut down. The tourism sector also
took a huge blow with the closing of borders.
Therefore, the promotion sector also failed to
reach the turnover targets like other support-
ing suppliers since it is closely associated with
the sectors | mentioned. We see this as the
confiict of macro (country) interests with mi-
cro (company) interests. In other words, the
macro interest suspended activities to prevent
the virus from spreading, putting micro inter-
ests aside. This negatively affected the cash
balance in many sectors. Companies started to
shut down as they couldn’t handle expenses
and broke their commitments. As the targeted
collections weren’t made, execution proceed-
ings were suspended in order to prevent exe-
cutions. Companies that couldn’t make their
collections failed to make their payments as
well. This caused a chain reaction and became
a general economic issue.

Personal Perceptions Are Changing

The pandemic is causing big changes in per-
sonal perceptions. Those noticing and prepar-
ing for this change will the first companies to
be chosen when things go back to normal,
increasing their turnovers above the sector av-
erages. And what is this perception change?
People have started attaching more impor-
tance to hygiene and trust than cheapness. So,
it is becoming more important to stress quality
and trust rather than cheapness in sales. Chi-
na’s products are not very popular right now
with the pandemic spreading from China. Do-
mestic production can stand out in this period
even with higher figures. However, this needs
fo be stated in the marketing policy, and the
target group needs to feel this with “domestic
and reliable product” slogans.

Time to Cooperate in Exports

The pandemic is still getting more and more
severe in the USA and many Western countries,
and countries such as Iran are experiencing the
second wave of the virus. Since no treatment
has been found for the virus, spreading statis-
tics are closely monitored. The fact that Germany
included Spain and Italy, which were still in a
bad situation in terms of the virus, in its list of
places to visit but not Turkey, which is in a re-
liable place with its low statistics, shows that
Germany looks at the subject through political
lenses. So, it is necessary to establish ethical
rules for sectors especially in exports, and es-
tablish cooperation for base prices and payment
methods. This is closely associated with the vi-
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Salginin Cin’den yayilmasi
nedeniyle Cin mallarina daha
soguk yaklasiimaktadir

China’s products are not very
popular right now with the
pandemic spreading from China

durumun pazarlama politikasinda belirtilmesi
ve hedef kitleye “yerli ve givenilir iriin” slogani
gibi sloganlarla hissettirilmesi gerekmektedir.

ihracatta s Birligi Zamani

Pandemi, ABD ve bircok Bati ilkesinde siddetini
hala artirmakta, bununla birlikte Iran gibi bazi
iilkelerde de 2'nci dalga yasanmaktadir. Virise
karsi bir tedavi hendiz bulunamadigindan yayil-
ma istatistikleri yakindan takip edilmektedir.
Turkiye; daha disik istatistiklerle givenilir bir
konumda olsa da Almanya'nin dlkemizi ziyaret
edilebilir bolgelerin igerisine almamasi, buna
ragmen sz konusu listede Italya ve Ispanya
gibi kot durumda olan devletlerin bulunmasi
Almanya'nin konuya objektif degil. siyasi olarak
baktigini gostermektedir. Bu yiizden tzellikle
ihracatta sektorel bazda etik kurallann hizlica
olusturutmasl, sektorde taban fiyat ve tdeme
sekli konusunda ciddi bir is birliginin saglan-
mas! sarttir. Bu konu, sektor yaneticilerinin viz-
yonu ile bire bir iliskilidir. Bankacilik sektor,
daha once yasadii krizleri ders cikararak bu
tir bir dayanisma igerisine girmistir. Kurumsal
adimlar, bu konuda sektriin daha kolay tedbir
almasina fayda saglamistir. Kisi ve firmala-
rn kredibiliteleri ve bankalarla iliskileri diger

sions of sector representatives. The banking
sector took lessons from its previous crises
and is now in solidarity in this regard. Steps
taken on corporate levels allowed the sector
fo take measures more easily. The credibility
of people and companies and their relations
with banks are easily monitored by other
banks. However, nobody in the sector offers
inappropriate prices to steal customers, and
the sector can maintain its profitability.
Opportunities to Come After the Pandemic
The gaps created by the companies that
left the sector due to the outbreak can
become great opportunities afterwards.
What | mean is that;

1- As the customer demands of competi-
for companies that had to leave the sector
will start, this may lead to a serious in-
crease in demand.

2- Market demands delayed by the pan-
demic can accumulate when the sector
goes back to normal.

3- The West will try to keep the business
capital need at a minimum in these times
of crisis by selling large numbers of prod-
ucts (on vessel basis) instead of stocking
them. This can work in Turkey’s favour as
the demand for production here may in-
crease.

4- Sales conditions may change gradual-



bankalarca rahat sekilde izlenebilmektedir. Ancak
kimse kimsenin misterisini calmak icin olmadik
fiyatlarla misteri karsisina gikmamakta, boylece
sektor de karliligini sirdirebilmektedir.

Pandemi Sonrasi Olusacak Firsatlar

Salgin nedeniyle sikintiya girerek sektdri terk eden
firmalarin olusturdugu bosluklar, pandemi sonra-
sinda ciddi firsatlara doniisecektir. Soyle ki:
1-Sektorden cekilmek zorunda kalan rakip firma
misterilerinin talepleri gelmeye baslayacagindan
ciddi bir talep artisi yasanabilir,

2-Pandemi nedeniyle ertelenen piyasa talebi, sart-
lar normale donduinde birikmis olarak birden
gelebilir.

3-Bat, krizde olduju icin yikli miktarda (gemi
bazinda) Grtini alip stoklamak yerine stokta tut-
madan satma yoluna gitmeye calisarak isletme
sermayesi intiyacini en diisik seviyede tutmaya
calisacaktir. S6z konusu durum Tiirkiye lehinedir.
Clinkii buradaki tretime talep artabilir.

4-Satis kosullart yavas yavas degisebilir. Uzun vadeli
cek nedeniyle ciddi magduriyet yasayanlar, ddeme
seklini daha kisa vade veya teminatl ddemeye gevi-
rebilir. 0 yiizden 6z kaynak yeterliligi daha onemdi ola-
caktir. Bu durum tahsilat riskini de azaltacaktir.

Pandemi Bazi Riskleri de Beraberinde Geti-
rebilir

Risklere baktigimizda kisaca sunlan soyleyebiliriz:
1-Genel ekonomik durumda hizli toparlanma olma-
di takdirde talebin ertelenme ihtimali vardir.
2-Cekler ve kredilerin Gdenememesi nedeniyle
sektdrde daralma yasanabilir. Bu durum arz sikin-
tist ortaya cikarabilir. Boylece hedeflenen cirolarin
yapitmasl zora girebilir.

3-Tamamen fiyat odakl calisanlar “giiven ve kali-
te” konusuna adaptasyon sorunu yasayabilecegin-
den cirolarinda disiis olabilir.

4- Cin, Hindistan, Tayvan ve Malezya gibi lkeler
ciro yapabilmek igin daha uygun sartlarla piyasaya
dogrudan satici olarak girebilir. (Bu konuda dzel-
likle Cin ciddi bir tehdit olarak gérinmektedir )

Ciro Artis1 Saglayabilecek Sektor Politikalari
Bizler sektor politikasini olusturup sistemi iyi kur-
gulayabilirsek, yakin zamanda ihracat patlamasiyla
cirolanmiz birkag kat arttirma potansiyeline sahi-
biz. Bunun icin yapitmas gerekenler ise sunlardir:
1-Kurumsallasma ile sirkette herkesin sirket icin
disinme, Gneride bulunma ve firmay sahiplenme
gibi topyekin basarinin altyapisinin olusturulmast,
bireysel basari beklentisiyle isin sansa birakil-
mamasi ve tdm birimlerin verimlilik analizlerinin
yapimasi

2-Ic denetim sistemiyle firma icerisinde misteri
memnuniyetsizligine yol agan hususlarin engel-
lenmesi icin calisma yapan ve misteri taleplerini
analiz eden bir yapinin olusturulmasi

3-Kaliteli misteri aynimi yaparak musteri siniflari-
nin olusturulmasl

4-Rekabetci fiyatla tedarik yapilip yapitmadiginin
kontrol ve analizi yapilarak yeni tedarikgilerle si-
rekli iletisim icerisinde olunmasi

5-Nakit ynetimi ve biitce olusturularak tim faali-
yetlerin detayli planlanmasi

Yukarida bahsettigimiz hususlar kisaca yapilmasi
gerekenlerdir. Ancak su da unutulmamalidir ki ba-
sarl artik tim ekiple saglanabilecektir. Zira miis-
teri daha nazli ve titiz olacaktir. Hizmet kalitesini
yukari cekemeyenin, citanin altinda kalacajl bir
doneme girmekteyiz.

ly. Those who took a serious blow due to the
long-term cheques can replace their payment
methods with short-term or secured payment.
Thus, adequate equity will be more important.
This will also reduce the risks in the collection.

The Pandemic May Bring Some Risks Too

The risks may be summarised as:

1- Demand may be delayed if the general
economy fails to recover quickly.

2- There may be shrinkage in the sector if
cheques and loans are not paid. This may lead
to problems in supply. And targeted turnovers
may not be achieved.

3- Those who do their business completely
price-oriented way may fail to adapt to the
new “trust and quality” shift and can experi-
ence decreases in their turnovers.

4- Countries such as China, India, Taiwan,
and Malaysia can enter the market as direct
vendors in more suitable conditions to make
a turnover. (China is a serious threat in this
regard)

Sector Policies for Turnover Increase

If we properly build the system with correct
policies, we can increase our turnovers several
times more with the export boom in the near
future. What we need to do in this regard:

1- With institutionalisation, creating an infra-
structure in which everybody in the compa-
ny can think and make suggestions for and
embrace the company for overall success, not
leaving anything to chance with personal suc-
cess expectations and conducting productivity
analysis in all units

2- Creating a structure within the company
that works to prevent customer dissatisfaction
through internal audits and analyses of cus-
tomer demands

3- Creating customer categories by separating
quality customers

4- Keeping continuous contact with the new
suppliers by controlling and analysing whether
it is supplied with competitive price or not

5- Planning all activities in detail by creating
budgets and through cash management

These are a summary of what we can do.
However, success can only be achieved with
the participation of the whole team. Custom-
ers will be more meticulous and pickier. If we
cannot increase our service quality, we will
definitely remain below average.
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Promosyonda

Inovas

yon

Farklilk Arayanlar Icin
deal Secenekler

Murat Ekinay

3¢

edef kitlenizi sasirtirken biitcenizi zor-
lamayacak birbirinden cazip segenekleri
siraladik.

Giiciinii teknolojiden alan iiriinler

Kullanimi giderek yayginlasan sosyal medya, elimiz-
den bir an olsun dismeyen akilli telefonlar, nabzimizi
tlgebildigimiz saatler ve daha fazlas... Teknolojinin
hayatimizda her gecen giin artan oranda yer tuttugu
bir gercek. Durum biyle olunca promosyon faaliyet-
leri de ister istemez bu alana dogru ydneliyor. Mizik
dinlemeyi keyif hline getiren harici hoparldrler veya
efonumuzu her yerde rahatlkla sarj etmemizi

GUNUMUZ DUNYASINDA FARKLILASMAK, MARKALAR iGiN ONEMLI REKABET
ALANLARINDAN BIRINi OLUSTURUYOR. ISLETMELERIN MUSTERILERI VE
CALISANLARI iLE GUGLU BAGLAR KURMASINI SAGLAYAN PROMOSYON iSE
YARATICI (6ZUMLER ARAVANLARIN iIMDADINA YETISIYOR

Innovation in Promotion:
Ideal Options for Those Pursuing Diﬁ%rensL

e have listed attractive and bud-
get-friendly options to surprise
your target audience.

Products powered by the technology

Social media, which is used more and more by
people every day, smartphones that we always
keep in our hands, watches that can check our
pulses and many others... It is a fact that tech-
nology is taking more places in our lives with
every passing day. And in these circumstances,
promotional activities turn towards this area.
Speakers to make listening to music more fun,
or devices to charge our phones easily every-
where appear as useful alternatives for us.




TODAY, DIFFERING FROM OTHERS IS ONE OF THE IMPORTANT
COMPETITION AREAS FOR BRANDS. ALLOWING BUSINESSES TO
FORGE POWERFUL BONDS WITH CUSTOMERS AND EMPLOYEES,

PROMOTION HELPS THOSE THAT SEEK CREATIVE SOLUTIONS

N

®
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sajlayan cihazlar, kullanisl alternatifler olarak
karsimiza ¢ikiyor. Kalem, ajanda veya takvim gibi
seceneklere kiyasla gok daha uzun sire kullamilabi-
len teknolojik driinler, gecen zamana karsin etkisini
koruyan bir promosyon ¢alismasina imza atmak is-
teyenler icin ideal.

Hayati Kolaylastiran Yardimcilar

Giin boyunca oradan oraya kostururken pek farkinda
olmasak da cevremizde yasamimizi kolaylastiran
pek cok pratik yardimer meveut. Omegin; arag igine
yerlestirilen telefon tutucular sayesinde harita uy-
gulamalanni zorlanmadan kullanabiliyoruz. Benzer
sekilde aydinlatmali anahtarliklar karanlik ortam-
larda bile rahatca kapiyr agmamizi sagliyor. Gin-
delik yasantimizi kolaylastiran tim bu esyalar, ayni
zamanda harika birer promosyon malzemesi. Ustelik
tercih ettiiniz drindn Gzerine firma logonuzu veya
sloganinizi ekleyebilir, bu sayede akilda kalicil{i
safjlayabilirsiniz.

Kablolardan Kurtulma Zamani

Klasik kablolu kulakliklar veya sarj aletleri her ne
kadar isimizi gorse de kullanicilari artik eskisi kadar
cezbetmiyor. Bunlann yerine sadece telefonunuzu
izerine biraktijinizda bile bataryasini doldurabilen
cihazlar veya bluetooth ile bajlanabilen modelleri
tercih edebilirsiniz. Is yasaminin telagi iginde daha
fazla hareket dzgurligi taniyan teknolojik driinler,
stk tasanimlanyla da goz dolduruyor.

Kapak
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Technological products that can be used much
longer than products like pens, agendas or cal-
endars are ideal for those who want to have
long-lasting promational activities.

Assistants That Make Life Easier

Even though we are not very aware of them
while running around all day long, we have
many practical assistants around us to make
life easier. For example, we use map applica-
tions easily with phone holders placed in our
cars. Similarly, we can open doors easily with
the illuminated key holders even when it’s dark.
All these products make our daily lives easier
for us and also make great promotional ma-
terials. You can also add your company logo or
slogan on them to leave your mark.

You can have successful promotions
with options that bring technology
and marketing together

Teknoloji ile pazarlamayi
bulusturan secenekler sayesinde
promosyon calismalarinizi
basariya ulastirabilirsiniz



Evleri Giizellestiren Dekoratif Alternatifler
Promosyon denince akla ilk olarak genellikle ofis-
te kullanilan alternatiflerin gelmesi gayet normal.
Ancak bu durum giinimizde giderek gegerliligini
yitirmeye basladi bile. Evlere bambaska bir hava
katan dekoratif gece lambalar, ortami aydinlatirken
markalarin mesajlarini gicli bir sekilde kullanici-
lara ulastinyor. Dilerseniz lamba rengini kurumsal
logonuza uygun olarak secebilirsiniz. Boylece ¢ali-
sanlannizin veya miisterilerinizin karsina fazla goze
batmayan ve kullanmasi her daim keyif veren bir
promosyonla ¢ikabilirsiniz.

Tasarimiyla Goz Dolduran Acacaklar

Yasamin her alaninda kolaylikla kullanilabilecek bir
baska alternatif ise gazoz acacaklar. Ustelik aga-
caklara dilediginiz tasarimi yerlestirerek renklendi-
rebilirsiniz. Buzdolabr Gizerine yapisabilen miknatisli
modellerden birini sectiginizde ise uzun sire goz
oninde bulunacak bir promosyon ¢alismasi ger-
ceklestirebilirsiniz. Tam bu benzersiz tzelliklerinin
yani sira gazoz agacaklan eglenceli sloganlar igin
de son derece elverigli. Uzerine markanizla bajdas-
tirabileceginiz esprili mesajlar yazarak kullanicilar
gilimsetebilirsiniz.

Cok islevli ve Kullamisli Ajandalar

Yeni yil ddneminde sikga tercih edilen ajandalar,
promosyon dinyasinin olmazsa olmazlari arasinda.
Onceden sadece not tutmak gibi belirli amaglarla
kullanilan ajandalara gunimizde kartlk, cizdan
veya canta basta olmak dzere farkli islevler de
eklenehiliyor. Boylelikle tek bir Urinle ok sayida
ihtiyaci karsilayabilirsiniz. Uzeri deri ile kaplana-
bilen ajandalar hem demekler hem de sirketler
tarafindan sikca talep ediliyor. Eger daha ozel bir
tamitim yapmak isterseniz, Gizerine isim veya tarih
yazlabilen modellere goz gezdirebileceginizi anim-
satalim.

Dogjaya Dost Geri Dniisiimlii Uriinler

Son yillarda promosyon alaninda yikselisini siirdi-
ren bir baska trend ise tabiatin korunmasina destek
olan geri doniisimli secenekler. Defter, kalem,
notluk veya dosya gibi pek cok alternatif sunan geri
dondsimli Uriinler sayesinde reklam ve pazarlama
faaliyetlerinizi cevreci yaklasimla birlestirebilirsi-
niz. Tasarimlan da giderek cezbedici hale gelen bu

I

Konser ve festival gibi
organizasyonlarda
yagmurluklar hayat
kurtanici olabilir
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Time To Get Rid Of Cables

Although classical wired headphones or char-
gers do their job perfectly well, they don’t at-
tract users as much as before. Instead of these,
you can choose devices that charge your phone
just by putting it on them or the ones that you
can connect via Bluetooth. Technological devic-
es allow us more freedom of movement in the
busy work life and also catch our eyes with their
elegant designs.

Decorative Alternatives To Adorn Our Houses
When we think about promotion, the first thing
that comes to mind is generally office products.
But this perception is now increasingly losing
its validity. Decorative night lamps add a com-
pletely different atmosphere to houses and
while illuminating the environment, they con-
vey the messages of the brands to the users.
You can also choose the color of your lamp to
suit your corporate logo. In this way, you can
surprise your employees or customers with a
non-disturbing and enjoyable promotion.

Openers Impressing With Their Designs
Another alternative that can easily be used in all
areas of life is soda openers. And you can bring
life to your openers by placing the design you
want on them. And if you choose the magnet
models, people can place them on their refrig-
erators, and you’ll have a promotional product
that will always be in sight. Along with all these
unique features, soda openers are also suitable
for fun slogans. You can also put a smile on the
face of the users with humorous messages that
you can associate with your brand.

Multifunctional and Useful Agendas

Frequently preferred in the new year peri-
od, agendas are indispensable in the world
of promotion. Previously used only for certain
purposes such as taking notes, agendas can
serve as cardholders, wallets or even bags
nowadays. Thus, you can meet a large number
of needs with a single product. Agendas that
can be covered with materials such as leather
are frequently demanded by both associations
and companies. If you prefer making a more
exclusive promotion, you can take a look at the
models on which you can write a name or date.

Eco-Friendly Recyclable Products

Anather rising trend in the promotion field in
recent years is recycled options supporting the
protection of the environment. Your advertising
and marketing activities can be combined with
an environmentalist approach with recycled
products that offer many alternatives such as
notebooks, pens, note holder or files. With these
increasingly attractive design alternatives, you
can get your message across and boost your
eco-friendly image in the eyes of users.

Raincoats can be
lifesaving in events like
concerts and festivals
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alternatiflerle mesajinizi etkin sekilde ulastinrken
kullanicitarin zihninde doga dostu imajinizi giglen-
direbilirsiniz.

Fark Yaratan Termos Ozellikli Kupalar

Soguk kis giinlerine keyif katan termoslar, kupa
seklinde tasanmlariyla hem etkinliklerin hem de
ofis hayatinin vazgegilmezleri arasinda. Cay ve kahve
gibi icecekleri sicak tutabilen termos dzellikli ku-
palar, dayaniki malzemeleri sayesinde yillar boyu
sajlam kalabiliyor. Boylece gerceklestireceginiz
promosyon ¢alismasinin bagart oranini- rahatlikla
arttirabilirsiniz. - Sececefiniz {riin izerine tercih
ettiginiz tasanmlari veya slogani eklediginizde ise
markanizin tanrtimi icin etkili bir kanal elde ede-
bilirsiniz.

Daha Yesil Ofisler icin Bitki Yetistirme Setleri
Ierisinde toprak, saks ve tohum bulunan  bitki
yetistirme setleri, alisitmisin disinda bir promasyon
isteyenlere yenilikci ¢ozim sunuyor. Cevre dostu se-
cenekler arasinda dikkati ceken paketleri calisan-
lanniza dafjitarak ofisinizin daha yesil bir atmosfere
kavusmasina destek olabilirsiniz. Uzerine baski ya-
pilabilen bitki yetistirme setleri, maliyet konusunda
da avantaj sagliyor. Diger pek ok secenege kiyasla
daha uygun fiyatlanyla yoneticiler tarafindan tercih
edilen bu harika promosyonlarla kurumsal alginiz
dilediginiz yonde destekleyebilirsiniz.

Cebe Sigan Yagmurluklar

Aniden bastiran yagislarin disanida gergeklesen et-
kinliklerinizi engellemesine izin vermeyin. Kullanisli
tasarimlan sayesinde kolaylikla cebe sigabilen yag-
murluklar, son yillarin yiikselen promosyon trendleri

Kapak
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Thermos Mugs To Make a Difference
Thermoses bring joy to cold winter days and are
indispensable products in events and office life
with their cup-shaped designs. Thermos mugs
can keep your tea and coffee warm and survive
for long years with their durable materials. Thus,
the success rate of your promotion activity can
easily increase. When you add your designs or
slogan on the product you choose, you can abtain
an effective channel to promote your brand.

Plant Growing Sets For Greener Offices
Consisting of soil, flowerpot and seeds, the
plant growing sets offer an innovative solution
for those who want an unusual promotion. You
can have a greener atmosphere in your office by
handing out eco-friendly and attractive packages
to your employees. Plant growing sets suitable
for printing on them also provide a financial ad-
vantage. You can support your corporate image
with these great promations that are preferred by
managers for their more affordable prices com-
pared to other alternatives.

Pocket Raincoats

Do not let the sudden rainfall prevent your out-
door activities. Raincoats that can easily fit in
pockets with their useful designs are among
the rising promational trends of recent years.
The boxes and special hanging apparatuses of
the vivid and colorful raincoats make it easier to
protect and store them. Affordable raincoats with
low prices are preferable in the activities you
plan in the spring or autumn.

You can increase the
eco-friendly perception
of your brand with the
recycled products
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Geri doniistiiriilmiis liriinlerle
markanizin doga dostu
algisini giiclendirebilirsiniz

arasinda siralamiyor. Canli renkleriyle dikkat ceken
yagmurluklarin tzel asma aparati ile kutusu ise koru-
masini ve saklamasini daha kolay hale getiriyor. Disik
fiyatlanyla cep yakmayan yagmurluklari ilkbahar veya
sonbahar doneminde planladiiniz calismalarda tercih
edebilirsiniz.

Yepyeni Bir Diinyaya Acilan Teknolojik Gozliikler
Promosyon ile teknolojiyi bulusturmak isteyen ydneti-
ciler icin bir baska harika secenek ise sanal gerceklik
gdztikleri. Ginimizde fuarlarda yojun olarak kullani-
lan gzlikler sayesinde mevcut ve potansiyel miste-
rilerinizi bambagka dinyalarla tanistirabilirsiniz. Kul-
lanict deneyiminin dnem tasidifi alanlarda markalara
kolaylk sunan sanal gerceklik gzlikleri ile tanitimini
yapmak istediginiz bir projeyi veya ortami dogrudan
canlandirabilirsiniz.

Cok Gezenlere Seyahat Etiketi

Eder sik seyahat eden bir ekibiniz varsa, bavul lize-
rine yerlestirilen etiketlerden daitarak valizlerinin
kaybolma riskini en aza indirmeye ne dersiniz? Uzerine
kolaykla marka logosu eklenebilen etiketlerde alan
kismen sinirli olsa da dilerseniz yaratici tasanimlara
bagvurabilirsiniz. Ozellikle seyahat firmalan ve tur sir-
ketleri tarafindan tercih edilen etiketler, ayni zaman-
da en ekonomik segenekler arasinda. Fiyatlan baski
tirtne ve siparis miktarina gore degjisebilen seyahat
etiketlerini isterseniz cesitli malzemelerle kaplata-
bilirsiniz. Boylece uzun sire bozulmadan korunan bir
promosyon driini elde edebilirsiniz.
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Technological Glasses Opening to a Whole New
World

Another great option for managers who want to
bring promation and technology together is virtual
reality glasses. Today, you can introduce your ex-
isting and potential customers ta a whole different
world with these glasses that are widely used in
fairs. A project or environment you want to promote
could be directly visualized with these virtual real-
ity glasses offering convenience to brands in areas
where user experience is important.

Travel Labels For Those Travelling a Lot

If you have a team that frequently travels, how
about minimizing the risk of losing your luggage by
giving them labels to put on their suitcases? You
can add your brand logo on the labels and even
though they don’t have much space, you can still
choose creative designs. Preferred especially by
travel and tour companies, labels are also among
the most economical options. You can cover the la-
bels with various materials, prices of which may
vary depending on the type of printing and order
amount. In this way, you can get a promotional
product that is preserved for a long time.
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Verll Tasaﬂ[ptara
Gereken Oncelik Verilmeli

The Domestic Desjgns Must Receive the
N ecessary Im portance

ULKEMiZDE PROMOSYON ALANINDA YENi TASARIMLAR
UZERINE CALISILMASI, GEREKLI DEGIL ZORUNLU BiR DURUM
OLARAK KARSIMIZA CIKIYOR

IT IS NOT NECESSARY BUT
COMPULSORY TO WORK ON NEW
DESIGNS IN THE PROMOTION
SECTOR OF OUR COUNTRY

Her sektorde oldudu gibi promosyon sektdrinde
de yeniye talep var. Ayni zamanda bu talep, birgok
alandakinden cok daha fazla. Soz konusu duru-
mun dofal bir sonucu olarak “Bunu gecen sefer
kullanmistik, daha yeni bir Griindniz yok mu?”
gibi sorulari sikga duyuyoruz ve insanlar en yeni-
liki driine, en ucuz sekilde ulasmak istiyor. Tabiri
caizse “satisl garanti Griin” sahibi olmay!; boylece
aldijr ticari riski minimize etmeyi amaclayanlarla
begenileni ve hatta hentiz kimsenin gérmedigini
satin almak isteyenler arasindaki catismanin en
yogun oldugu alan, belki de promosyon sektord.
Bu catismanin olasi tek bir ara bulucusu var; o da
endistriyel tasanmeilar.

As in all sectors, innovation is looked for in the
promotion sector as well. And this demand is also
greater than many other areas. As a natural re-
sult of this, we hear questions like; “we used this
one before, don’t you have a new product?” So,
peaple want to get the most innovative product
in the cheapest way. Perhaps we can say that the
promotion sector sees the most intense conftict
between those who aim to have a “sales-guar-
anteed product”, thus minimizing the commercial
risk taken, and those who want to buy what is

m / Tasarim Direktori liked and even no one has seen. There is only one
ign / Design Director possible mediator for this confiict: industrial de-

signers.



Yeni Promosyon Uriinler Uzerinde Calisilmali
Giniimizde promosyon drinlerin; moda anla-
timla inovatif, teknik anlatimla patentli tasarim
olmasi ne yazik ki sart degil. Bu noktada tasanm
tescili ile korunmasi gereken ve kalipeinin degil
endistriyel tasarimcinin tasarlayacagi ancak ta-
kip eden sireglerde tasanmcinin kalipgr ile bir-
likte mekanik detaylandirmalara girecegi driin-
lerin ortaya ¢ikaritmasi gerekiyor. Tam bunlarin
yani sira Glkemizde estetik/fonksiyonel verilerin
iyi siizilecegi, ayni zamanda arz edenin ekonomik
retilebilirlik kaygilaninin da on planda tutula-
cadl yeni tasanimlar Gzerine galisitmasi, gerekli
degil zorunlu bir durum olarak karsimiza gikiyor.
Promosyon sektdrinde faaliyet gisteren firmalar,
tasarimel ile calismak veya istihdam etmek icin
dretici olmak zorunda da degil. Mesele. neye ne-
den ihtiyaclan oldugunu iyi tanimlamak ve bunu
bir tasanm tarifnamesi haline getirip dertlere
¢0ziim (retecek yetiye sahip bir tasanmer ile ga-
lsmaktan gegiyor. Tabii ki giindmizde tasarim-
cilarla birlikte, yeni ve yeniliki driinlere yatinm
yapan sektor firmalari da var. Ancak oran olarak
bu isletmelerin yetersiz oldu§u kanaatindeyim.

Egitim Alan Genc Tasarimcilarin Onii Acitmali
Konuya egitim penceresinden baktigimizda, ilke-
mizde 30'dan fazla lisans seviyesinde endiistriyel
tasarim bgliminin var oldufunu goriyoruz. Bu
durum bizlere, kabaca bir hesapla her sene binin
dzerinde yeni mezunun ortaya ¢iktigini gosteriyor.
Geng meslektaslar, promosyon sektdrinin dina-

Promosyon sektoriinde
faaliyet gosteren firmalar,
tasarimaiile calismak veya
istihdam etmek icin iiretici
olmak zorunda degil

mik olmasi sebebiyle ok fazla teknik konuyu,
kisa siirede dgrenebilme firsatina da sahip. An-
cak yine tahmin ediyorum ki sektorin tasanime
istihdam etme veya tasarimer ile birlikte galis-
ma konusundaki yavaslig da bahse konu geng
meslektaslarin, sektore duymadifl heyecanla
paralel olarak ilerliyor.

Tam bu noktada, “Diizenlenen tasarim yarisma-
lari ¢dzdm mi?” sorusuna cevap vermek gereki-
yor. Sahsen ginimizde yiksek bedelli ddilleri

We Need to Work on New Promotional Pro-
ducts

Unfortunately, it is not necessary for promotional
products to be innovative in terms of fashion ex-
pression or have patented designs. At this point,
it is necessary to bring out products required to be
protected by design registration, to be designed by
the industrial designer, not by the molder; howev-
er, the designer will go into mechanical detailing
with the molder in the following processes. In addi-
tion to all these, it is not necessary but compulsory
fo work on new designs by filtering the aesthetic/
functional data well and prioritizing the economic
manufacturability concerns of the supplier.
Companies operating in the promotion sector do
not necessarily have to be manufacturers to work
with or employ designers. The point is to define
what they need and why they need it well and to
work with a designer who has the ability to solve
possible problems by making a design specifica-
tion. We have of course companies investing in new
and innovative products as well as designers. But |
personally think that the rate of these businesses
is very low.

We Need to Pave the Way for Educated Young
Designers

When we think about the issue from the educa-
tion point of view, we see that there are more than
30 undergraduate industrial design departments
in our country. This shows us that, with a rough
calculation, over a thousand new graduates appear
every year. Young designers also have the opportu-
nity to learn a lot of technical issues within a short
time as the promotional industry is pretty dynamic.

Companies
operating in the
promotion sector do
not necessarily have
to be manufacturers
to work with or
employ designers
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olan bu yarismalarin, tam anlamiyla dogru bir model
oldugunu disinmiyorum. Yarisma dizenleyicilerin
sonug kalitesini degil, katiim adedini dnemseme
egilimleri de bu disincemi temellendiriyor.

Maddi ve Manevi Anlamda Risk Alinmali
Kanaatimee asil ¢oziim: tasanimel ile calisma riskini,
maddi ve manevi anlamda alabilmenizden geciyor.
Ayni zamanda sektdri tanimayan meslektaslanimiza
yonelik sektord tanitic faaliyetler dizenlemeniz, bu
ekosistemdeki firmalara da tasarimcr ile calisma
konusunda yontemler dnermeniz gerekiyor. Ornegin;
ilgili sektor firmalari tespit edilip buralarda stajyer
tasarimel pozisyonlar agilabilir, tasanm bélimlerine
yonelik itan verilebilir ve yine bu firmalara deneyimli
danismanlar araciligiyla; “nitelikli eleman maas des-
tegi” ve Kiigik ve Orta Olgekli Isletmeleri Gelistirme
ve Destekleme Idaresi Baskanligi (KOSGEB) tasarim
desteklerinin kogullan gibi onemli noktalarda egji-
timler verilebilir. Bu sayede sektorde faaliyet goste-
ren aktrler, esasen bu tasarim yatinmlarinin kamu
tarafindan da desteklendigini ogrenebilir.

Tasanimcilar ve Sektdr Temsilcileri Ortak
Sinerjide Bulugmali

Ulkemizde iki tarafin da ortak sinerjiyi benimseyerek
calismast ile verimli is birliklerinin ortaya ¢ikacagini
dngoriyorum. Verimli is birliklerinin neticesinde, ilke
olarak daha fazla yerli ve dzgin drinlere ulasabile-
cedimizi de belirtmek zor bir durum degil. Ardindan
sektdr ihracat rakamlarinizin yiikselmesine de ciddi
bir fayda saglanmis olacak. Son olarak sdyleyebilirim
ki sektdr temsilcilerinin tasarima ve tasanmeiya ya-
paca{l yatinm, uzun vadede onlar mutlaka memnun
edecek. Bu yizden sozini ettigim ekosistemde faa-
liyet gosteren tim firmalar, bahsettigim durumlar
g0z ardi etmemeye ¢aginyorum.

However, as the sector is slow in recruiting or working
with a designer, | guess that this also results in a lack
of enthusiasm for the young designers in question.
We need to ask and answer; “Can design compe-
titions be the answer?” | personally do not believe
that these competitions with high price rewards are
exactly the right model. The tendency of the competi-
tion organizers to not care about the quality of results
but the number of participants proves my point.

Material and Non-material Risks Must be Taken
In my opinion, the real solution is to take the material
and non-material risk of working with a designer. At
the same time, we need to arganize activities to pro-
mote the sector for people who are not associated
with it and suggest methods for working with a de-
signer in companies in this ecosystem. For example;
the relevant industry companies can be identified and
infern designer positions can be opened there, ad-
vertisements can be made for design departments,
and trainings at important points such as “qualified
personnel salary support” and KOSGEB (Small and
Medium Enterprises Development and Support Ad-
ministration) design supports can also be provided to
these companies through experienced consultants.
Thus, the actors in the sector can learn that these
design investments are also supported by the public.

Designers and Sector Representatives Should
Have a Common Synergy

| think that fruitful collaborations can aoccur with both
sides in our country adopting the common synergy.
As a result of effective cooperation, | can easily say
that we can have more domestic and original prod-
ucts as a country. It will also create a serious benefit
for the increase in the sector’s export figures. Last
but not least, the investments of sector representa-
tives in design and designers will satisfy them in the
long run for sure. Therefore, | invite all the compa-
nies in the ecosystem not to ignore the situations |
mentioned.

Sektor temsilcilerinin
tasarima ve tasanimciya
yapacagi yatinm, uzun
vadede onlan mutlaka
memnun edecek

The investments of sector
representatives in design
and designers will satisfy
them in the long run for
sure
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Yapay Zeka e Yaraticilik

Artificial Intelligence and Creativity

ENDUSTRI 5.0 SONRASI DAHA DA GUNDEME OTURAN YAPAY
ZEKA KAVRAMI iLE BIRLIKTE BIRCOK TEORI VE SENARYO

GUNDEME GELDi

Ceyhun YAVAS

MBA ve Cey Promosyon Genel Miidiirt
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General Manager, MBA and Cey Promotion

Yaraticiigin onemi, her alanda ve her sektrde
yadsinamaz bir gercek. Yapay zekd ile birlikte
gelen cesitli teori ve senaryolar; insanligin, is-
tihdamin ve is gicinin sonu olarak karsimiza
¢ikiyor. Burada bizlerin yapmasi gereken, kat-
lanarak gelisen bu yapinin igine kendimizi bir
sekilde entegre etmemiz ve oz konusu yapiya
kisa sirede uyum sajlamamiz. Ote yandan yapay
zeka ile birlikte farkl alanlanin da ortaya ¢ikacag
astkar. Bu kapsamda en Gnemli kavram ise yine
“yaraticilik”.

Many theories and scenarios arose with the concept of artificial
intelligence becoming even more visible especially after Industry 5.0

Zamanin Gerisinde Kalmamak icin
Yapilmasi Gerekenler

Insanlarin makinelere karsi cesitli grevleri ol-
dugunu hepimiz biliyoruz. Entelektiiel birikim ve
analizleme yetisine sahip is giic, gelecekte ¢ok
daha dnemli bir hale gelecek. Bizler de reklam,
promosyon ve matbaa sektdrinde faaliyet gos-
teren kisiler olarak zamanin gerisinde kalmamak
igin yaratic yetilerimizi daha etkili ve faydali bir
sekilde kullanmamiz gerekecek.

Soziin ettigim yaraticiigin en temel kurallarini

The importance of creativity is an undeniable
fact in any area and sector. Various theories
and scenarios have been brought with artifi-
cial intelligence, and they mostly talk about
the end of humanity, employment and work-
force. What we need to do here is to inte-
grate ourselves into this advancing structure
somehow and adapt to it as soon as possible.
At the same time, different areas will also
emerge with artificial intelligence. The most
significant concept in this regard is “creativ-
ity.”



bu yazim vesilesiyle sizlere detaylica agiklamak
istiyorum:

o Tamamen orijinal olmaya gayret gdstermeli-
yiz. Astinda tamamen orijinal olunamaz. Bugiine
kadar yaratilan her sey, daha dnce mevcut olan
sistem Uzerine kurgulanip var oldu. Hegarty'nin
bu konuyla ilgili giizel bir goriisi var: “Fikirler;
baska fikirlerden ading alir, birlestirir, onlar yi-
kar, gelistirir ve onlara carpip yankilanir.”

e Iyi bir gozlemei olun. Kulaktan dolma bilgi-
lerle bir sey yaratamayiz! Algilarin agik olmasi,
yaraticiigi tetikleyen ve o duyguyu insanda
uyandiran en gnemli unsurlardan biri.

o Korkusuz olun. Bazen cevremizdekilerin ne
distndiklerinden ziyade sezgilerimize korkma-
dan glivenmemiz ve onlarin arkasinda durmamiz
gerekiyor.

e Yapilan gizel isleri Gnemseyin fakat onlara
asin sekilde tapmayin. Bu giizel islerden hayata
dair cesitli dersler cikarmak gok onemli ama
kori korine baglanmak da yaraticiigimiz yok
edebilir. Bu sebeple bize dayatilan kurallarin
dtesinde distnebilmek, bir yaraticida bulunmasi
gereken en onemli dzellik diyebiliriz.

Makale

Article

e Rutinlikten uzak durun. Ayni isi her zaman
benzer dizenle yapmak, yaraticiligi ciddi anlam-
da koreltir. Yerinizi degistirin, farkl insanlarla
farkli sosyal ortamlarda beraber olun. Basma-
kalip kisiler yerine ufkumuzu agacak insanlar,
sizleri daha yaratici bir konuma getirir.

PROMASIAD’in Yaraticilik Konusundaki
Egitimleri Siirecek

Burada sizleri kisa bir makale ile bilgilendirmeye
calistim. Ote yandan PROMASIAD'In (Promosyon
ve Matbaa Sanayici Is Adamlar Dernegi) sek-
torle alakali alanlarda bilgilendirme egitimleri
devam edecek. Dolayisiyla promosyon, reklam
ve matbaa sektorimizdeki dyelere onimizdeki
danemlerle ilgili gelisim vizyonu dogrultusunda,
bu konularda da daha detayli egitimler verilecek.
Yaratici yetilerimizden daha etkin bir sekilde fay-
dalanabilmek adina zamaninizi ayinp bu onemli
editimlere katilmanizi Gnemle tavsiye ederim.

PROMASIAD; iiyelerine
oniimiizdeki donemlerle
ilgili gelisim vizyonu
dogrultusunda daha detayl
egitimler verecek

What Should We Do To Keep Up With The
Time?

We all know that people have various tasks
against the machines. Workforce with an in-
tellectual background and an analysis capacity
will be much more important in the upcoming
period. As the professionals of the advertising,
promotion and printing sectors, we also need to
use our creative skills in a more efficient and
useful way to keep up with the time.

| would like to talk a little bit about the funda-
mental rules of this creativity:

* We need to try to be completely original. Ac-
tually, you can never be completely original.
Everything that has been created until today is
built on a system that existed before. Hegarty
says something on this, which | think is very
true: “Ideas borrow, blend, subvert, develop, and
bounce off other ideas.

* Be a good observer. We can create nothing
with secondhand information! Clear perception
is among the most important factors that trigger
and arouse creativity.

* Be fearless. Sometimes we need to trust and
stand behind our instincts without worrying
about what others think.

* Pay attention to the good work but don’t idolize
them. It is very important to take lessons from
them but showing blind obedience to anything
may suppress our creativity. Therefore, being
able to think beyond the rules imposed on us
is what makes a creative person stand out from
the rest.

* Stay away from routine work. Doing the same
thing in the same pattern every time severely
stifle your creativity. Change your location, come
together with different people in different so-
cial environments. Instead of having stereotyp-
ical people around, being with peaple who can
broaden your perspective can bring you more
creativity.

PROMASIAD’s Creativity Trainings Will
Continue

| have just tried to inform you with a short arti-
cle here. PROMOSIAD’s (Promotion and Printing
Industry Businesspeople Association) informa-
tive trainings on different areas of the sector
will continue. And PROMOSIAD will give more
detailed training to its members in the promo-
tion, advertising and printing sectors on these
subjects in the upcoming periods in line with its
development vision. | recommend you take the
time and attend these trainings in order to ben-
efit from our creative skills.

PROMASIAD will give more
detailed training to its members
on these subjects in line with its
relevant development vision
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Matbaa Teknolojiler,

OJ ©®

Yeniligin

Gerisinde Kalmiyor

Printing Technologies are Catching up

with Innovation

MATBAA; TEKNOLOJiNIN
GELISMESI VE
DiJiTALLESMENIN ARTMASI
NETICESINDE HEMEN
HEMEN TUM iS KOLLARI
ICIN VAZGECILMEZ BIR
ALAN HALINE GELMISTIR

Giiltug Erdol

nsanoglu; yazinin icadiyla birlikte derdini, hayal-
lerini, hayatini ve gelecek nesillere nasihatlerini
cimlelere dokmeye baslamis, bu birikimler za-
manla yazili metinler ile kitaplar ortaya cikar-
migtir.
Mevcut eserlerin sayisi cogalmaya basladikca, bu
metinleri daha fazla sayida kisiye ulastirma ve ha-
lihazirdaki kitaplann nishalanni olusturma- ihtiyaci
dogmustur. Tim bunlarin neticesinde itk kez Uzak
Doguda ortaya gikan matbaa, MS 593 yilinda Cinde
icat editmistir. Ardindan Uygurlar ile devam eden
matbaa seriiveni, Johannes Gutenberg'in galismalar
neticesinde biyik yol katederek 1450 yiinda seri
iretim yapabilecek konuma erismistir. Matbaanin
Tirkler tarafindan etkin sekilde kullamlmasi ise
Islahat Hareketlerinin baslamasini takiben Ibrahim
Miteferrika'nin 1726'da kurdugu matbaa ile olmustur.

ith the invention of writing, peo-
ple started putting their dreams,
troubles, lives and advice for fu-
ture generations into words and
over time, this accumulation brought about
written texts and books.
As the number of created works increased,
people felt the need to reach more and more
people and create copies of existing books.
Consequently, the world’s first printing machine
was invented in China in 593 AD. Then the story
of the machine, carried on by the Uighurs after-
wards, went a long way, and mass production
was started in 1450 with Johannes Gutenberg’s
contributions. And the Turks effectively started
using the machine with Ibrahim Muteferrika’s
printing press in 1726 following the reform
movements in the Ottoman Empire.
For a long time, the machine was used only to
press written materials such as books, journals,
newspapers, and posters but after the industry
became a worldwide sector on its own, along
with the advance and digitalization of technol-
ogy, increasing customer needs and product
features, it has become an indispensable field
for almost all businesses.
Different printing techniques have arisen as the
number and variety of products in the printing
sector increased. Afterwards, printing machines
and technologies convenient with these tech-
niques came into our lives. Now, let’s take a
closer look at these different techniques and
the latest printing technologies.

Offset Printing
Offset is a printing technique that allows print-
ing on paper and paper-like materials. It is the

PRINTING HAS BECOME AN
INDISPENSABLE FIELD FOR

ALMOST ALL BUSINESSES WITH THE
DEVELOPMENT AND DIGITALIZATION
OF TECHNOLOGY
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Matbaanin hayatimizin ayrilmaz bir parcasi haline gelmesiyle
birlikte 7 Temmuz, Diinya Matbaacilik Giinii ilan edilmistir

Uzun bir siire boyunca yalniz kitap, dergi, gazete ve
afis gibi yazi materyallerin basimi icin kullanilan
matbaa; sanayi ve endistrinin basli bagina bir sektor
olarak tim dinyada kendisine yer edinmesi, tekno-
lojinin gelismesi ve dijitallesmenin artmasi ayrica
misteri ihtiyaglari ile Grin tzelliklerinin ¢ogalmasi
neticesinde hemen hemen tim is kollar igin vazge-
gitmez bir alan haline gelmistir.

Matbaanin (retim ve yapimina eslik ettigi drinlerin
sayisi ve cesidi arttikca da farkli baski teknikleri
ortaya cikmistir. Daha sonrasinda bu tekniklere
uygun baski makineleri ve matbaa teknolojileri de
hayatimizdaki yerini almigtir. Oyleyse gelin birbirin-
den farkli bu teknikler ve son matbaa teknolojileri
hakkinda sizleri bilgilendirelim.

Ofset Baski

Ofset, kagit ve kagit benzeri materyaller Gzerine
baski yapilmasini saglayan matbaa tekniidir. Kitap,
dergi, gazete, brogir, ilan, almanak ve kartvizit gibi
iriinlerin basiminda en cok tercih edilen sistem olan
ofset teknigi, ayni anda gok sayida Uriin basimina el-
verisli olmasi, diisiik baski maliyeti icermesi ve yik-
sek hizda basim yapabilmesi avantajlanyla giinlik
gazete gibi basim adedi yiksek olan materyallerde
tim dinyanin kullandigr bir yontemdir.

Tipo Baski
Tipo baskl, kagidin goriintiyd direkt olarak baski
kalibindan aldif tekniktir.

Uzun ve zahmetli bir hazirlik siireci olan tipo baski-
da metal harfler tek tek sayfa olusturacak bigimde
dizenlenir. Patates baski mantifiyla ilerletilen bu
yontemde; igi mirekkeple dolu metal harfler ters
sekilde kaliba yerlestirilerek baski yapilir. Halihazir-
da, kullanimi nemli oranda azalan tipo baski daha
ziyade kesim, gofre, numerator baski ve piliyaj-per-
foraj gibi alanlarda kullanilir.

With the printing press becoming
an integral part of our lives, July 7
was declared as World Printing Day

most preferred system for printing books, jour-
nals, newspapers, brochures, bulletins, calen-
dars and business cards and used worldwide
for printing large amounts of materials such as
daily newspapers due to its capability of print-
ing large numbers at once, low printing cost
and rapid speed.

Letterpress Printing

Letterpress Printing is a technigue in which the
paper takes the image directly from the printing
plate.

The technique has a long and laborious prepa-
ration stage in which metal characters are
organized to create a single page. Using the
potato printing logic, printing is conducted by
reversely placing ink-filled metal letters in the
plate in this method. The use of the technique
has significantly decreased and it started to be
preferred in areas such as cutting, embossing,
numerator printing and creasing line-perfora-
tion.

Intaglio Printing

Intaglio printing is a printing technique with
high plate costs. However, since it can print
millions with a single plate, it is frequently pre-
ferred for mass circulation printing.

Serigraph Printing

4
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Tifdruk Baski

Tifdruk baski, kalip maliyeti yiksek olan bir baski
teknigidir. Ancak tek bir kalip ile milyonlarca baski
yapilabildiginden, tiraji yiksek baskilar stz konusu
oldugunda maliyet goz ardi edilerek siklikla tercih
edilir.

Serigrafik Baski

Seri baski yapmaya olanak sagjlayan serigrafik bas-
ki, bilhassa sanayi Grinleri ve endistriyel drinlerin
markalanmast isleminde biyik dnem tasir. Her tirli
malzeme Ve yiizeye uygulanabilen serigrafi teknigi,
klasik matbaa ile baski yapmanin mimkiin olmadi-
41 metal, seramik, kumag ve cam gibi tim yizey ile
malzemelere baski yapilmasina imkan tanir.

Tampon Baski

Temelde serigrafi teknii ile benzerlik gdsteren
tampon baski, serigrafik baskinin erisemedigi: diz,
buruguk, kiigik, kavisli yizeylere: cakmak, kalem,
kalemtiras, golf ve pinpon topu gibi kiigik ebatta-
ki drinlere sorunsuz ve yiiksek cdzinirlikte baski
yapilmasini salayan bir tekniktir. Bu ozelligi ile
serigrafik baskidan aynlir.

Teknolojik gelismeler,
dijitallesme ve satis
stratejilerindeki
farkhlasmalar sonucunda
dijital baski teknikleri
kullanilmaya baslanmistir
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Dijital Baski Teknikleri

Stziing ettigimiz tim basliklar, klasik matbaacilikta
uzun yillardir kullamtan tekniklerdir. Bunun yani sira
teknolojik gelismeler, dijitallesme ve satis strateji-
lerindeki farklilasmalar sonucunda ortaya gikan ve
markalarin aynicaliklanni ortaya koyma amaciyla ter-
cih ettikleri dijital baski teknikleri de vardir.

Mozaik Uygulamasi

Son danemlerde siklikla tercih edilen bu yontem,
etiket ve ambalajlama uygulamalaninda kullanilir.
Uygutamanin temelinde ilgili markanin temel etiket
ve ambalaj sablonlanni baz alarak, bu tasarimlan
otomatik bir algoritma ile dizenleme ve ¢ojaltma
s0z konusudur. Bu sayede her biri birbirinden farkli
yizlerce tasarim dretilerek tek seferde baskiya ulas-
tinbr.

Uygulandigi irinin misteri agisindan gorindrligini
artirmay! hedefleyen bu uygulama dnemli markalar
tarafindan kullamitmis ve bilyik basariya ulasmigtir.

Kolaj Uygulamasi

Kolgj uygulamasi da aymi mozaik uygulamasi gibi
meveut driinlerin misteriler tarafindan dikkat cekici
bulunmasini saglamay amaglar. Uygulama temelde
belirli bir grafik tzerindeki sekil ile renkleri degistir-
me ve ilginglestirme islemidir. Mozaik uygulamasin-
dan farki, dizayn cesitliligi noktasinda ortaya cikar.
Stz konusu uygulamada bir grafik tzerinden sayisiz
farkli dizayn Gretilebilicken, kolaj uygulamasinda
grafik tzerinde kiigik degisiklikler yapilarak tasanm
ilgi cekici héle getirilmeye calisilir.

Serigraph printing is a technique that allows
mass printing and is especially preferred in in-
dustrial products and creating brands. The tech-
nigue can be applied on any kind of material and
surface and is used particularly on metal, ce-
ramic, fabric and glass surfaces, where it is not
possible to apply classical printing techniques.

Pad Printing

The technique is similar to the serigraph tech-
nigue in principle but is used for problem-free
and high-resolution printing on flat, creased,
small, curved surfaces and small products such
as lighters, pens, sharpeners, golf and ping pong
balls where serigraph printing cannot be applied.

Digital Printing Techniques

All the techniques we mentioned above have
long been used in classical printing. In addition
to them, technological developments, digitaliza-
tion and changes in sales strategies led to the
rise of digital printing techniques. These tech-
niques are particularly preferred by brands aim-
ing to make a difference.

Mosaic Technique

This method has been frequently preferred re-
cently and is used in labeling and packaging. The
process basically takes the label and packaging
patterns of a brand, and then arranges and du-
plicates these designs with an automatic algo-
rithm. Therefore, hundreds of different designs
are printed at the same time.

Aiming to increase the visibility of the product to
which it is applied, the process has been used
by the well-known brands and achieved a great
success.

Collage Technique

Just like mosaic, the collage technique also
aims to ensure products in the markets attract
customers. The process basically changes col-
ors with a pattern on a certain graph and make
them interesting. It is different from the mo-
saic process with its design variety. While you
can produce numerous designs on a graphic in
that technigue, you can make your design more
interesting by making small changes on the
graphic in the collage technique.

Technological developments,
digitalization and changes in sales
strategies led to the use of digital
printing techniques



Ozel Miirekkepler

Uriin ve tasanmlara yenilik katmay amaclayan bu yon-
temde, baskinin gdze carpici gelmesi amaciyla gims,
altin, fosforlu ve floresan renkler; karanlikta ya da giines
isiginda ortaya gikan gizli mirekkepler ayrica light cyan/
magenta miirekkepler kullanilir. Tekstil, kirtasiye Griin-
leri ve hediyelik esya sektdrii gibi alanlarda bolca tercih
edilen bu yontem, satisl arttirmayr hedefler.

Laminasyon

Etiket ve ambalaj Uretiminde kullamlan bu yontem,
Urliniin dis etkenlere karsi dayanikli olmasini saglar
ve hasar almasini dnler.

3D Yazicilar
Bilgisayar ortaminda tasarlanmis ¢ boyutlu (3D)
nesneleri, katr formda somut nesnelere déniis-
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tiiren makinelerdir. Intiyag duyulan herhangi bir
aparati basmaya, taratilan bir cismin ciktisini
almaya, cizimleri prototiplemeye olanak sunan
3D yazicilar, istenilen her seyi basabilmeye im-
kan saglar. Ancak 3D yazicilardan gerekli verimin
alinabilmesi igin mevcut model ya da tasanmin ¢
boyutlu olarak hazirlanmasina ihtiyac duyulur. Bilgi-
sayar ortaminda AutoCAD, Solidworks, 3DsMax gibi
bir CAD (Bilgisayar Destekli Tasarim) programi
ile tasarlanmis cizimler veya ¢ boyutlu tarayici
ile taranmis olan nesneler bu yazicilar tarafindan
algitamir.

3D yazici teknolojisi birbirinden farkli pek cok sek-
tore hizmet eder. Teknoloji, tekstil, ortopedi, saat,
spor ayakkabi ve medikal gibi alanlarda siklkla
kullamitan bu yontem yiksek maliyet ve seri dretim
sorunlarina da ¢dziim sunmaktadir.

3D yazici teknolojisi; tekstil, ortopedi, saat,
spor ayakkabi ve medikal gibi alanlarda ¢oziim

sunmaktadir

3D printing technology provides
solutions in the areas of textile,
orthopedics, clocks, sports shoes
and medical

Special Inks

In this method aiming to add innovation to prod-
ucts and designs; silver, gold, phosphorescent
and ftuorescent colors, hidden inks that come
out in the dark or in the sun and also light cyan/
magenta inks are used to make the printing
stand out. This method is widely preferred in
areas such as textiles, stationery products and
souvenirs, and aims to increase sales.

Lamination

Used in label and packaging production, the
method protects the product against damages
from external factors.

3D Printers

These machines convert three-dimensional (3D)
objects designed in a computer environment into
solid and concrete objects. 30 printers can print
any required apparatus, print out a scanned
object, prototype drawings; long story short,
they can print anything. However, you need to
prepare a three-dimensional model or design
fo get the efficiency you need from 3D printers.
Patterns designed on a CAD (Computer-Aided
Design) program such as AutoCAD, Solidworks,
3DsMax or objects scanned with a 30 scanner
are detected by these printers.

3D printing technology serves in many differ-
ent sectors. Frequently used in areas such as
technology, textile, orthopedics, watches, sports
shoes and medical; this method also offers
solutions to high cost and mass production
problems.
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Fuarlarda Promosyonlannizla

Boy Gosterin
Show Up with Your

Promotions in Fairs

Serdar Ergiin

U yazimizda fuar katlimlannizda kullanabilece-

giniz promosyon {riinleri ve bu promosyonlarin

pazarlama noktasindaki Gnemini, gdzler tniine

sermeye calisacagiz. Ancak bahsi gecen konuya
gecmeden ewel, fuar organizasyonlarinin isletmeler icin
safladifi katma degjere dikkat cekmekte fayda var. Zira
fuar etkinliklerinde kullanilacak promosyon {riinlerinin
dneminden dnce; zhinlerinizde canlandigini disindagi-
miiz, “Bu organizasyonlara neden katilmalyim?” sorusunu
cevaplandirmamiz gerekiyor. Hazirsaniz, fuarlarin isletme-
nize olan katkilarina gdz gezdirmeye baslayalim.

Neden Fuarlara Katilmaliyim?

Fuar organizasyonlar, tim sektorlerde faaliyet gosteren
firmalar icin nemli bir firsat olmasiyla biliniyor. Ciinkii bu
organizasyonlar sayesinde; gerek ayni ekosistemde faaliyet
qosterdifiniz paydaslariniza gerekse hedef kitlenize, gur bir
sesle; “triinlerim ve kalitemle ben de buradayim!” diyebili-
yorsunuz. Hedefleri biyiik ve ufku agik olan sirketler, belki
tam da bu yizden fuar organizasyonlannda siklikla boy

n this blog, we are going to talk about the pro-

motional products that can be used in fairs and

their importance in marketing. But before that,

we need to talk about how these fair organi-
Zzations provide added value to the businesses. We
need to give an answer to the question, “Why should
| attend these organizations?” before explaining the
importance of promotional products in fair organiza-
tions. Now, if you're ready, let’s take a look at how
fairs can contribute to your business.

Why Should | Attend Fairs?

Fair organizations are known to bring important
opportunities to companies in all sectors. Because
through these organizations, you get the chance to
say, “We are also here with our products and qual-
ity!” to other companies within your ecosystem and
your target group. Companies with high hopes and
broad perspectives are frequently attending fairs
for this very reason. Through these organizations,
companies find the opportunity to introduce their
new products to potential and existing customers.

FUARLARDA
KULLANDIGINIZ
PROMOSYON URUNLER,
ZIYARET EDILIRLIGINiZE
VE AKILDA KALICILIGINIZA
OLUMLU BIiR ETKi
SAGLAVYABILIR

The promotional products
you use in fairs will surely
attract visitors and find a
place in their memories



qosteriyor. Firmalar, bahsettigimiz bu etkintikler sayesinde;
potansiyel ve halihazirda is yaptigi misterilerine, gelistirdii
yeni Grdnleri de tanitabiliyor. Boylelikle etkili ve bagarili bir
pazarlama imkanina erisilirken, Grin hakkindaki yorumlan
birinci ajizdan duyma sansina da sahip olunabiliyor. Ardin-
dan geri doniisleri yerinde duyan firma temsilcileri; olumlu/
olumsuz gériislere yanelik, Uriin Gzerinde yapimas! gereken
revizeleri gerceklestirebiliyor.

Sektoriiniize ve Hedef Kitlenize Uygun Fuarlara
Katitin

Fuarlar, markalara birgok konuda avantaj saliyor. Ancak
dnemli olan ve atlanmamas! gereken noktalardan biri de
faaliyet gosterilen sektdre ve hedef kitleye uygun fuarlann
katiimeist olmak. Aksi takdirde istenilen sonuca ulasmanin
701 bir hal alacagjini akimizdan ¢ikarmamamiz gerekiyor. Zira
hitap ettigimiz kitleye ve sektdr profesyonellerine farkl bir
fuarda rastlamak, olasi bir durum degil. Bu yizden katiim
saflanacak programa karar vermeden dnce, etkinligin kati-
limcilart ve kapsami dzenle masaya yatinimali. Fayda odakl

In this way, they can achieve effective marketing and
have the chance to receive feedback for their prod-
ucts at first hand. Then, the company representatives
can make the necessary revisions on their products
according to the negative/positive criticism they re-
ceive.

Attend Fairs Relevant to Your Sector and Target Group
Fairs provide many advantages to brands. However,
it is very important that you attend fairs that are rel-
evant to your sector and target group. We need to
remember that it would be very difficult to achieve
our desires otherwise. It is not very likely to find our
target group and the professionals of the sector in
irrelevant fairs. So, we recommend you to make your
research and go over the participants and the scope
of the programs in detail before deciding to attend
one. All businesses that adopt a benefit-oriented ap-
proach take this point into consideration.

Open the Door for New Connections in Fairs
As we have mentioned before, fairs bring together
hundreds and sometimes thousands of peaple with-

It is very important

that you attend
fairs that are
relevant to your
sector and target

group

Onemli olan ve
atlanmamasi gereken
noktalardan biri,
faaliyet gosterilen
sektore ve hedef
kitleye uygun fuarlann
katihmcisi olmak
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Promosyon ve Matbaa Sanayici

Her alanda gerceklestirilecek
is birliginin 6neminin farlanda
olan sektor temsilcileri, fuar
programlarina ciddi nem
veriyor

bir yaklagimi benimseyen her isletme, bahsettigimiz du-
rumu stirekli géz Gniinde bulunduruyor.

Fuarlarda Yeni is Baglantilarinin Kapisini
Aralayin

Yukanda da belirttigimiz gibi fuarlar; sektdr icinden veya
disindan kimi zaman yzlerce, kimi zaman da binlerce
kisiyle birebir temas kurulabilmesine imkan taniyor. Bu
sayede dretilen drinler, hizmetler ve marka hakkinda
farkindalik olusturulabiliyor. Ustelik bu organizasyonlar-
da katiimer olan firmalar; sadece pazarlamaya yonelik
degil, drin Uretimine yonelik de cesitli artilann sahibi
olabiliyor. Omegin katilmr; dretimini digindagi yeni
bir Uriin hakkinda deneyimli sektor profesyonelleriyle

gorts alisveriginde bulunarak, yeni is birliklerinin teme-
lini atabiliyor. Bu nedenle her alanda gergeklestirilecek
is birliginin Gneminin farkinda olan sektor temsilcileri,
fuar programlanina ciddi anlamda tnem veriyor.

Taminirligin ve Network'iin Adresi: Fuar
Organizasyonlari

Diyelim ki herhangi bir firma, yine herhangi bir alandaki
faaliyetlerine yeni basladi veya daha dnce Gretmedifi bir
riindn Gretimini yakin zamanda gerceklestirecek. Stz
konusu marka, bunun icin de reklama ciddi bir biitge
ayirdi ve gesitli reklam mecralarini aktif olarak kullani-
yor. Gindmizde bu mecralann sagladigr fayday, kimse
yadsiyamaz. Ancak her isletme, daha nokta atigi ve sonug
odakl bir bilinirlik iin fuar gibi organizasyonlarda da ha-
2ir bulunmayi notlarina eklemeli.

lletisim, dijer bircok alanda oldufu gibi pazarlamanin da
olmazsa olmaz kurallannin baginda geliyor ve fuarlarda
da bundan fazlasiyla faydalaniliyor. Nasil mi? Etkinlige
katiim sagjlayan sektdr profesyonelleri ve miisterilerle
gergeklestirilen ikili gdrismeler sayesinde. Ardindan bu-

in and outside the sector; thus, enabling one-
to-one contact and creating awareness for the
products, services and brands. Furthermore, the
companies participating in these organizations
can gain various advantages not just for mar-
keting but for product management as well. For
example, participants can exchange ideas with
the experienced professionals of the sector for a
product they consider adding to their range and
establish new business collaborations. Therefore,
the representatives of sectors, the ones that are
very well aware of the value of cooperation, give
the due importance to fairs.

The Address of Recognition and Network: Fair

Organizations

Let’s say a company has just started its activi-
ties in a field or will soon start manufacturing a
new product. The brand also allocated a serious
amount of its budget for advertisement and ac-
tively use various advertising channels. Nobody
can deny the benefits of using these channels
today. All businesses need to make a point of
attending fairs and other kinds of organizations
to achieve more direct and result-oriented rec-
ognition.

Like any other area you can think of, commu-
nication is also an indispensable part of mar-
Keting, and fairs can be your medium to achieve
this communication. How? Through mutual talks
between the sector professionals and custom-
ers participating in the event. And these talks
naturally result in a useful network. While doing
that, your booth in the fair, appearance and many
other things are determining factors of establish-
ing this network for sure. One of these factors,
maybe the most important one, is the promo-
tional products that brands keep in their booths.
Because after the small talks, these products
ensure that you will find a place in the minds
of the visitors.

Representatives of sectors,
the ones that are very well
aware of the value of
cooperation, give the

due importance

to fairs



Fuarlarda kullanilacak
promosyon iiriinler secilirken,
oncelikle ise yarar olmasina
dikkat edilmeli

nun dogal bir sonucu olarak ise yarar bir network aginin
sahibi olunabiliyor. Tabii bunu gergeklestirirken; fuardaki
stanttan kilik kiyafete kadar neredeyse her etken onemli
bir paya sahip. Bunlardan bir tanesi, belki de en ok dnem
verilmesi gerekeni de markalarin standinda bulundurdu-
Gu promosyon (riinler. Zira gerceklestirilen kisa goris-
melerin ardindan akilda kalicilk, bu Griinler sayesinde
saglanabiliyor.

Fuarlarda Promosyon Oriinlere Agirlik Verin
Hayatimizin neredeyse hemen her aninda promosyonlar/
hediyeler var. Bunun dogal bir sonucu olarak da promos-
yon {riinler, birden fazla baslikta incelenebiliyor. Fuar
etkinliklerindeki promosyonlar ise bu bagliklarda yer
edinmesiyle bugiine kadar gdzleri iizerine gekti, cekmeye
de devam ediyor. Buraya kadar fuarlann sirketlere olan
katkilarimi aktarmaya calistik, simdi de bu etkinliklerdeki
promosyon kullaniminin Gnemine deginmekte fayda ol-
dugunu diisiindyoruz...

Fuardaki stantlar, her agidan ilgi cekici ve ziyaret edilme-
ye degjer olmall. Yoksa katilim amacina ulasmanin biraz
zorlasabilecegini - sdyleyebiliriz. Kullanilan - promosyon
riinlerinin de stantta hazir bulunmas, o alanin ziyaret
ediliriine olumlu bir etki sagliyor. Oyle ki stant ziyaretgi-

lerine takdim edilecek, ayni zamanda izerinde markalarin
imzasini talyan Griinler, en etkili pazarlama yontemlerin-
den biri olarak karsimiza cikiyor. Bahsi gegen asamatda
asil sorulmasi gereken soru ise bu promosyonlan tercih
ederken ne gibi fakdrleri goz dniinde bulundurmaniz
gerektigi. lzninizle hep birlikte, bu sorunun yanitlarini
aramaya koyulalim.

Fuar Promosyonlarinizi Secerken Bunlara
Dikkat!

Fuarlarda kullanilacak promosyonlar segilirken, dncelikle
ise yarar olmasina dikkat edilmeli. Bu sayede etkinlikieki
gorismeler kisa da siirse, akilda kalici bir rol kazanabilir.
Ornedjin; herhangi bir stant misafirine takdim ettiginiz
kalem sayesinde, insanlarin her giin markanizi gérmesini
saflayabilirsiniz. Standinizi ziyaret eden bir bireyin; top-
lantilarinda kullanacagi ajanda, telefonunu sarj edeceg
taginabilir giic kaynagj. otomobilinde kullanacag telefon
tutaca(, is yerinde masasini siisleyecek bir takvim veya
bloknot da ayni amaca katki saglayabilecek diger pro-
mosyonlar olarak siralanabilir. Saydigimiz tim bu triinler
sayesinde insanlarin gunlik hayatinda firmanizla birlikte
yer edinebilir, bunun sonucunda basanili bir pazarlama
faaliyeti gerceklestirebilirsiniz.

Focus on Promotional Products in Fairs
Promotions and gifts are almost in every part of
our lives. So naturally, promotional products can
fall into more than one category. Finding a place
in these categories, promotions used in fair orga-
nizations continue to attract attentions. So far, we
have tried to tell you about the contribution of fairs
for the companies, and now we want to talk about
the importance of using promotional products in
these organizations.

Your booth in fairs should be attractive in every
respect and worth stopping by. Or else, we have
to say that it would be difficult to achieve the pur-
pose of participation. Having promotional products
ready at your booth will surely attract visitors.
Handing out products that carry the signature of
your brand to the visitors of your booth is among
the most effective marketing strategies. The real
question is in this stage is; “What should we take
into consideration while choosing these prod-
ucts?” Let’s all try to find answers to this question.

Keep These in Mind While Choosing Your Fair
Promotions!

When choosing the promotional products to
be used in fairs, we need to consider how
useful they will be. Thus, even if you don’t
spend too much time talking to your visitors,
you can find a place in their minds. For exam-
ple, people will be able to see your brand’s
name daily on a pen that you’ll give to them.
An agenda for the meetings, a power bank
for mobile phones, a phone holder for cars,
a calendar for office desks or a note pad are
among other promotional products that will
serve the same purpose. With all these prod-
ucts we mentioned, you’ll carry out a suc-
cessful marketing activity and find yourselves
a place in the daily lives of people.

When choosing the promotional
products to be used in fairs,

we need to consider how useful
they will be
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Promosyon Urunler,
Akilda Kaliciiga Katki Sagliyor

Promotional Products Ensure

Memorability

Liitfi Okay
Altmay Teknoloji Grubu Koordinatérii
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Executive Coordinator of Altnay Technology Group
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FIRMALARIN KULLANDIGI DOGRU PROMOSYON
URUNLER, HEDEF KITLELERININ HAYATINA

ENTEGRE OLABILIYOR

Promosyonlar, her ne kadar kiigik bir detay ola-
rak gorinse de firmalar icin cesitli etkinlik ve
organizasyonlarda bilyik Gnem tasiyor. Ozellikle
fuar gibi programlarda dikkat gekici bir kriter
olabilen bu drtinler, firmalann hedef kitlelerine
kendilerini ve yaptiklan isleri anlatmalarinda
biyik rol oynuyor. Ayni zamanda kurumlar tara-
findan kullanilan dogru promosyon drinler, hedef
kitlelerin sosyal yasantisina entegre olabiliyor.
Ardindan giin iginde sirekli logonuzun veya slo-
ganinizin yazili oldugu bir esyayr kullanan kisi,
firmanizi hatirliyor. Bu noktada fuarlar ise pro-
mosyon drinleri hedef kitleye ulastirmak icin en

gnemli organizasyonlardan biri.

Isletmelerin fuarlarda hangi promosyon Griinlere
agirlik verdigi konusu, dzellikle firmaya ve hedef
kitleye gore degiskenlik gdsterebiliyor. Ancak
buradaki asil amag, hediye edilen rinin giin-
lik hayatta kullanilma orani olmali. Promosyon
drinler; kalem, sapka veya is hayatinda kulla-
milabilecek bir set olabilir. Ote yandan son za-
manlarda klasik promosyon Grinlerinden ziyade,
teknoloji drinlerinin daha ¢ok tercih edildigini
soyleyebilirim. Bu noktada ise bir bakima hayatI-
mizin olmazsa olmazi hline gelen harici bellek-
ler on plana gikiyor.

Promotional products of the
companies can be integrated into
the lives of target groups

Even though they can be considered as small
details, promotional products are greatly
important for companies in various activi-
ties and organizations. They can attract the
attention of people especially in fairs and
play a great role in allowing companies to
reach out to target groups by explaining
themselves and what they do. At the same
time, the right promotional products used by
corporations can be integrated into the social
lives of the target groups. By using an item
with your logo or slogan on it during the day,
the people can remember your company. At
this point, fairs have become one of the most
important organizations to deliver promo-
tional products to your target group.

The type of promational products that busi-
nesses focus on can vary depending on the
company and the target group. However, the
main purpose here should be the usability
rate of the product in daily life. Promational
products could be a pen, hat or a set that can
be used in business life. On the other hand, |
can say that technological products have re-
cently started replacing regular promotional
products. At this point, becoming indispens-
able in our lives, external disks stand out.
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PROMOSYON SEKTORU, YAKLASIK 20 MILYAR
TLLIK BOYUKLUGE VE 2 MILYAR EUROLUK iHRACAT
HACMINE ULASMIS DURUMDA

Promosyon Sektord,
YIl Boyunca Hareketl

Promotion Sector, Dynamic

Throughout the Year

Giiltug Erdol

THE PROMOTION SECTOR
HAS REACHED A SIZE

OF 20 BILLION TRY AND
EXPORT VOLUME OF 2
BILLION EUROS

romosyon; meveut Grin ile hizmetleri tike-
ticilerin gozinde ilgi cekici ve akilda kalici
hale getirmesi, potansiyel misterilerin dik-
katini cekmesi, kullanici sadakatine katki
saglamasi gibi yonleriyle giindmiziin en etkili tanitim
araclar arasinda yer aliyor. Hal boyle olunca kurum-
sal firmalardan biiyik sirketlere, kiigik isletmelerden
ticarete yeni adim atan girisimcilere kadar hemen
hemen tim sektor aktdrleri promosyon aginin iceri-
sinde kendisine yer bulmak istiyor. Ustelik bu durum

sadece yilbasi gibi sene sonuna rastlayan donemlerde
degil. tim yil boyunca devam ediyor. Ayrica okul sezonu,
Anneler Gindi, Babalar Giin, Diinya Kadinlar Giini ve
Sevgililer Giind gibi donemlerde de popilerligini koruyor.

Promosyon Sektoriindeki Etkinlik, Yilbasi
Déneminden ibaret Degil

Teknoloji ve dijital yenilikler hayatimizin her alanin-
da dst siralarda yer alirken, hig siiphesiz ki misteri

beklentileri ile marka gorinirligind odagina alan



promosyon sektri de bu dondsimden nasibini aldi.
Ancak bu yeniliklerin, promosyona olan ihtiyaci ve
rajbeti azalttigini soylemek mamkiin dedil. Zira sek-
tor, modern cagin her alani istila ettigi giinimizde
bile, hesapta olmayan dejisikliklere yenilmeyerek
yaklasik 20 milyar TLlik biyiklige ve 2 milyar
euroluk ihracat hacmine ulasmis durumda. Yani
ihtiyaclar ve beklentiler cogaldikga buna paralel ola-
rak promosyon drinlerinin gesitleriyle ozellikleri de
ayni oranda artiyor. Ureticiler, teknolojinin sagladi
imkanlardan yararlanarak ayni hizda kendilerini ge-
listiriyor ve beklentileri karsilama noktasinda ¢agin
gerisinde kalmiyor.

Her ne kadar isletmeler, bahsedilen bu oranlarin
yizde 30°luk kismini kasim ve aralik aylari arasinda
yani yitbas! yaklasirken harcasalar da promosyon ve
tanitim astinda tim yil boyunca devam eden ve ku-
rumlarin goz oniinde olma ihtiyaclarina daima cevap
veren bir arag olma ozelliini koruyor.

Promosyon Uriinlerine, Yiin Her Déneminde
intiyac Duyuluyor

Kurumsal firmalar ve tanitim faaliyeti gerceklestir-
mek isteyen isletmeler, yeni yil yaklasirken gerek
personellerine gerek ise potansiyel misterilerine:
defter, ajanda, kalem, kalemlik, masa takvimi,
anahtarlik, saat, powerbank, USB bellek ve termos
gibi birbirinden farkli Griinler hediye ederek marka-

It is a great misunderstanding to
think that promotion is only in our
lives when we enter a new year

Sektorel

Sectoral

Promosyonun yalnizca yeni bir yila adim atarken hayatimiza
girdigi diisiincesine kapilmak biiyiik bir yanilgiya sebep oluyor

romotion is among the most effective

means of making companies inter-

esting and memorable for the cus-

tomers with its existing products and
services, attracting the possible customers and
contributing to the loyalty of the user. In this
case, almost all sector agents, from corporate
fo large companies, from small businesses
to entrepreneurs entering the business world
want to find a place for themselves in the pro-
mation network. And this continues throughout
the year, not just in the turn of every new year.
Besides, on the days like the school season,
Mother’s and Father’s Day, Women’s Day and
Valentine’s Day, they maintain their popularity.

Activity in the Promotion Sector Does Not
Have to be Limited to the New Year Period
While technology and digital innovations occupy
a lot of space in our lives, the promotion sector
had its share of this transformation by focusing
on customer expectations and brand visibility.
However, we cannot say that these innovations
reduce the need and demand for promotion.
Even today, when the modern age takes up
every area, the sector has not been defeated
by the unpredicted changes and reached a size
of 20 billion TRY and export volume of 2 bil-
lion euros. As the requirements and expecta-
tions increase, the variety and features of the
promotional products increase the same way.
Manufacturers benefit from the opportunities
of the technology, improve themselves at the
same time and keep up with the time in meet-
ing the expectations.

Although businesses spend 30% of these rates
between November and December, when the
turn of the New Year approaches, promotion
and promotional products continue to be a tool
throughout the year and they always respond to
the needs of businesses.

Promotional Products are Needed Through-
out the Year

Corporate companies and businesses wanting
to carry out promotional activities try to remind
their brand by offering different products such
as notebooks, agendas, pens, pen holders, desk
calendars, key holders, clocks, powerbanks,
USB memories and thermos bottles to their
employees and the potential customers as the
new year approaches. But it is a great misun-
derstanding to think that promotion is only in
our lives when we enter a new year. Because
companies distribute their promotional prod-
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Hangi sirketin, hangi
mevsimde ve ne cesit iiriinler
kullanarak tanitim yapacag,
firmanin vizyonu ve miisteri
agina gore belirlenmelidir

Sektorel

Sectoral

lannin zihinlerdeki kaliciigini tazelemeye calisiyor.
Ancak promosyonun yalnizea yeni bir yila adim atarken
hayatimiza girdigi dustncesine kapilmak biyik bir
yanilgiya sebep oluyor. Zira firmalar donemlik ya da
mevsimlik degil, biyik oranda kendi kurumsal kim-
likleri icin en dogru oldugunu disindikleri donemde
promosyon dagitimi yapiyor. Bu durumu ise mevcut
sirketin satis grafikleri, hedef kitlesi ile kurmak is-
tedigi iletisim, mevcut ve potansiyel misteri aginin
beklentileri, firmanin Grin ve hizmetleri ile rakipleri
karsisindaki konumlarr belirliyor.

Tim bu niteliklerden hareketle promosyonlari; mev-
simlik promosyonlar ve herhangi bir giin ya da periyot
dzelinde hazirlanan ddnemsel promosyonlar olarak
ikiye ayirmak gerekiyor.

Mevsimlik Promosyonlar

Az dnce belirttigimiz zere firmalar icin promosyon
donemi gogunlukla yil sonu itibanyla baglar. Kis mev-
simine denk gelen bu donemde en sik tercih edilen
drtnler, tzerlerinde soz konusu firmanin logo ya da
mottolanni tasiyan; kupa, termos, atki, bere, eldiven,
sal, ajanda, defter, masa siimeni, anahtarlik, kalem,
fener, kartvizitlik, masa takvimi ve duvar saati gibi
mevsim sartlar ile yeni yil aliskanUklarina uygun
drinlerdir.

Ilkbahar, sonbahar ve yaz aylannda ise tigirt, yag-
murluk, rizgar montlar, sapka, plaj semsiyesi, piknik
cantalan, gaki, buzdolabr magnetleri, kolonya ve araba
kokularr gibi drinter oldukea revagtadir.

Tim bu Urinler mevsimsel beklentiler ile firma ta-
nitimlarinin-harmanlanmasi sonucu ortaya cikarak,
tiiketicilerin begenisine sunulur. Kurumlann mimkiin
oldugunca gdz dninde olmasi ve kullanicilara ken-
disinihatirlatmasi, yerinde bir tanitim stratejisidir.

Which company will carry out their
promotion in which season and with
which products should be determined
according to the company’s vision
and the customer network

ucts in the period they think is the most suitable
for their corporate identity, rather than seasonal
or periodical distributions. And the current sales
graphics of the company, the contact aimed to
make with the target group, the expectations of
the existing and potential customer network, the
company’s products and services and their posi-
tions against their competitors are the determin-
ing factors in this situation.

In line with all these qualities, it is necessary to
divide the promotions into two as seasonal pro-
motions and periodical promotions prepared for
any day or period.

Seasonal Promotions

As we have mentioned before, the promotional
period for companies usually starts at the end
of the year. The most preferred products in this
period, which is corresponding to the winter sea-
son are cups, thermos bottles, scarves, beanies,
gloves, shawls, agendas, notebooks, desk pads,
key holders, pens, flash lamps, cardholders, desk
calendars and wall clocks that bear the logo or
motto of the company and suitable for the sea-
son and new year spirit.

In spring, autumn and summer months, the
products such as t-shirts, raincoats, wind coats,
hats, beach umbrellas, picnic bags, pocket
knives, fridge magnets, colognes and car fresh-
eners become quite popular.

All these products come out by combining the
seasonal expectations with the promotions of
the company, and they are offered to consum-
ers. Keeping the businesses as visible as possible
and reminding the customers of themselves is a
very appropriate promotion strategy. In addition,
which company will carry out its promaotion in
which season and with which products should
be determined according to the company’s vision
and customer network. Using products that only
aim the brand’s visibility and ignore the sector of
the company will bring more harm than good to
the company and lead to a negative perception.

Promotions for Special Days and Certain Pe-
riods

Apart from the seasonal promotions we men-
tioned above, there are also promotions that are
offered in certain periods. The difference of this
promotional product class is planned to increase
the sales of the products in a certain area by



Bununla birlikte hangi sirketin, hangi mevsimde ve
ne gesit drinler kullanarak tanitim yapacagi firmanin
vizyonu ve miisteri agina gére belirlenmelidir. Yalnizca
marka gorinirligind hedefleyip, kurumun igerisinde
oldu§u sektdrii pas gecen tanitim Grdnleri kullanmak
s0z konusu markaya, faydadan ok zarar getirecek ve
negatif bir algiya sebep olacaktir.

Ozel Giinler ve Belirli Periyotlara Yonelik
Promosyonlar

Yukanida bahsettigimiz mevsimsel promosyonlarin
haricinde, bir de donem ¢zelinde kullanima sunu-
lan promosyonlar vardir. Bu sinifa dahil olan tanitim
drtinterinin farki; belli bir musteri grubuna ve sektor
paydasina hizmet eden Griinleri 6n plana cikararak,
mevcut alandaki mamullerin satisini arttirmak olarak
plantanmistir.

Bu tarz driinleri okul sezonunda @ne ¢ikan drinler ve
dzel giinlerde kullanilan Grinler olarak siniflandirmak
mimkiindir. Ajustos ve eyliil aylarinda en cok tercih
edilen aim grubu hic siiphesiz ki okul materyalleri-
dir. Matbaa, kirtasiye ve tekstil sektorini yakindan
ilgilendiren bu drinler arasinda; defter, kaplama ka-
Gidi, kalem, kalem kutusu, matara, beslenme ve sirt
cantas, boya kalemleri, dgrencinin okuyacagi okulun
amblemini tasiyan okul gerecleri ile kravat, esofman,
siiveter gibi esyalan saymak mimkindir. Ogrenci
ve velilerin masraflarinin cogaldifi bu donemde soz
konusu mamullerin kullamima sunulmasi, markalara
yeni misteriler kazanmak acisindan biyik avantaj
safjlayacakdr.

Anneler Gini ve Babalar Gini'nde; tekstil rinleri,
ev esyalarl, kozmetik, bijuteri Griinleri ve spor esya-
lar karsimiza cikmaktadir. Diinya Kadinlar Gini ile
Sevgililer Gini'nde cigek, oyuncak, cikolata, makyaj
malzemeleri ve taki gibi trinler revagtadir. Milli ve dini
bayramlarda ise seker, lokum, kolonya ile rozet, bay-
rak, flama, sapka, baskili tisdrt gibi Griinler markanin
gorindrligane hizmet etmek ve potansiyel misterile-
ri, markaya yonlendirmek amagliyla kullamlan {riinler
arasindadir.

Ozetle sunu ifade etmemiz gerekiyor ki bir marka ken-
disini hatirlatmak ve tamitimini yapmak istedigi siirece
yilin her daneminde birden cok reklam firsati ile kars|
karsiya gelmektedir. Promosyon sektdrii ise tam da bu
sebeple tim yil boyunca hareketli olmaya ve miisteri-
leri icin calismaya devam etmektedir.

Marka, kendisini hatirlatmak
ve tanitimini yapmak istedigi
siirece yilin her déneminde
birden cok reklam firsati ile
karsi karsiya geliyor

Sektorel

Sectoral

highlighting the products that serve to certain
customer groups and the industry stakeholders.
We can classify these products as those that
stand out in the school season and those used
on special days. The most preferred purchas-
ing group in August and September is without
a doubt school materials. Closely related to the
printing, stationery and textile sectors; these
products can be notebooks, cover papers, pens,
pencil boxes, water bottles, lunchbags and back-
packs, crayons, school items bearing the em-
blem of the school and materials such as ties,
tracksuits and sweaters. In this costly period for
students and parents, introducing these prod-
ucts will provide a great advantage for brands to
gain new customers.

Textile products, household goods, cosmetics,
jewellery products and sports goods stand out on
Mother and Father’s Days. Flowers, toys, choco-
lates, make-up products and jewelry are popular
on International Women’s Day and Valentine’s
Day. In national and religious holidays; sugar,
Turkish delight, cologne and pins, flags, stream-
ers, hats, printed t-shirts are popular products to
be used to serve for the visibility of the brand and
to attract potential customers.

To sum up, we can say that as long as a brand
wants to remind and promote itself, it can en-
counter many advertising opportunities in ev-
ery season of the year. Just for this reason, the
promotion sector continues to be dynamic and
serves for the customers throughout the year.

The brand encounters many
advertising opportunities in
every season of the year as
long as it wants to remind and
promote itself

o/
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Yaz Aylari,
Bu Promosyonlarla Guzel

ISTE YAZ AYLARINDA FIRMANIZA KATKI SAGLAYACAK PROMOSYONLAR...

Here are the promotions that will contribute to your company in the summer months...

Summer Months Are Beautiful

with These Promotions
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{inesin sicak yizini daha fazla gdstermeye

basladiji yaz aylannda disanda gegirdigimiz

siire artiyor. Durum boyle olunca ihtiyac du-

yulan drdinler de mevsim kosullarina bagl
olarak dedisime ugruyor. Bu ddnemde islevselligi ile
one cikarken markanizin yildizini parlatacak birbirin-
den cazip promosyon alternatiflerini siraladik.

Hem Sik Hem Kullanisli Sapkalar

Yazin gelmesiyle beraber kendimizi her firsatta disan
atmak ve farkli yerler kesfetmek istiyoruz. Bu ge-
ziler sirasinda en biiyiik yardimeilanmizdan biri ise
kuskusuz sapkalar. Hasir veya kumas gibi malzeme-
lerden retilen modeller sayesinde islevsel ve sik bir
promosyon calismasina imzanizi atabilirsiniz. Ustelik
renk kanusunda secenekler neredeyse sinirsiz! Ulzeri-
ne marka logonuzu veya sloganinizi ekleyebileceginiz
bantlardan yerlestirdiginizde ise son derece akilda
kalic bir promosyon {riinine sahip olabilirsiniz.

Plajlarin Vazgecilmezi Havlular

Gz kamastiran mavilikteki deniz, i isitan giines ve
adeta sonsuzluga uzanan kumsallar... Havlular, sicak
havada biraz olsun serinlemek adina rotamizi plajlara
cevirdigimizde olmazsa olmazlanmizin arasinda. Her
yastan hedef kitle igin ideal sayilan havlularin rengini
kurumsal kimliginizte uyumlu olacak sekilde sege-
bilirsiniz. Ayrica uzun sire kullanitmasi sayesinde
kampanya donemi sona erdiinde dahi yillar boyunca
ilgi uyandirmasini saglayabilirsiniz.

Konforlu Sandalyeler

Ozellikle son dinemlerde gitgide popiller hale gelen
katlanabilir sandalyeler, markalarin promosyon ¢a-
Uismalarina yon vermeye basladi bile. Bagaja rahat-
likla sigabilen bu sandalyeler; parkta, sahilde veya
ormanlik alanlarda hayati biiyik dlcide kolaylasti-
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e spend more time outside

when the sun starts show-

ing its hot side more. And in

this case, the products that
we need also change according to seasonal
conditions. We have listed attractive promo-
tional alternatives that will make your brand
shine while standing out with their function-
ality.

Elegant and Practical Hats

When summer arrives, we want to take to
the streets and discover new places. Hats
become great helpers to protect ourselves
against the sun during these trips. Wheth-
er straw or fabric, hats will help you in your
promotional activities with their functionality
and elegance. And they also come in count-
less colour options! When you put your brand
logo or slogan over them, you will have a
memorable promotional product.

Towels, A Must-Have in Beaches

The dazzling blue sea, the warming sun, and
the beaches that extend to eternity... Tow-
els are an indispensable part of our holidays
when we turn to beaches to freshen up a lit-
tle. You can choose the colour of the towels,
an ideal product for all ages, to match your
corporate identity. And since they are used
for a long time, you can ensure that you will
attract interest even after the campaign pe-
riod is over.

Comfortable Chairs

Foldable chairs are becoming more and more
popular recently and directing the promo-
tional activities of brands. These chairs easily
fit in the trunk of your cars and make life
easier in parks, on beaches or in forests.
They are great supporters in holidays and
urban life alike. If you want to go beyond
the standards, you can choose the ones with
cooling features and win the recognition of
your target group.

Dazzling Inflatable Sea beds

Increasing the pleasure of the sea in the
summer, inflatable sea beds can be a great
promotional alternative to strengthen the
image of your brand. These unique products,

Ozellikle son dénemlerde
gitgide popiiler hale gelen
katlanabilir sandalyeler,
markalarnin promosyon
calismalarnina yon vermeye
basladi bile

Foldable chairs are becoming
more and more popular recently
and directing the promotional
activities of brands

which stand out with their creative designs,
also come in seat-shaped models. You can
choose these options to leave a different
mark. You can choose the sea beds to pro-
vide an unforgettable holiday both for chil-
dren and adults and to give a magic touch to
your corporate organizations.

Rackets to Increase Fun

We all want to move more with the air getting
warmer each day. Unlike winter and spring,
we want to spend more time doing sports
activities with our families and friends in the
summer. If you wish to achieve your brand
goals more effectively in this period, you can
choose racket sets. With their heart-warm-
ing colours, rackets will be a great option for
competitions and tournaments you can orga-
nize. You can bring fun to your promational
activities this way.

Slippers, Essentials of the Season

Heavy shoes and boots are replaced by com-
fortable slippers in the summer. You can
easily place your logo on slippers to achieve
visibility throughout the summer. And you
can carry your promotional activities to dif-
ferent places with people going to the Med-
iterranean and Aegean coasts. If you plan a
widescale organization in coastal regions,
you can choose to prepare a great set made
up of beach slippers and towels.

All-time Favourite Openers

Openers are the all-time favourite of pro-
motional activities and become even more
popular during the summer. They can easily

o
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nyor. Bu sayede tatillerin ve kent yasaminin en bi-
yik destekgileri arasinda yerini aliyor. Standartlann
Otesine gecmek istediginizde sogutma dzelligi bu-
lunan modelleri tercih edebilir, boylelikle defalarca
kullanilacagina emin olacaginiz bir secenekle hedef
kitlenizin begenisini kazanabilirsiniz.

Goz Kamastiran Deniz Yataklan

Yazin deniz keyfini daha Ust noktaya tasimay! sagla-
yan deniz yataklari, ayni zamanda markanizin imajini
giclendiren bir promosyon alternatifi olabilir. Yara-
tici tasanimlaniyla tne ¢ikan bu benzersiz Uriinlerin
koltuk seklinde olan modelleri de mevcut. Daha
farkli bir etki birakmak istedidinizde bu segenekleri
degerlendirebilirsiniz. Hem cocuklara hem de yetis-
kinlere unutulmaz bir tatil yasatacak deniz yatak-
larini kurumsal organizasyonlarinizi renklendirmek
adina da tercih edebilirsiniz.

Edlencenin Dozunu Artiran Raketler

Havalarin isinmasiyla birlikte daha fazla hareket
etme ihtiyacl duydugumuz bir gerek. Kis ve bahar
aylanndan farkli olarak yaz mevsiminde ozellikle
arkadaslanmiz veya ailemizle beraber sportif faali-
yetlere ayirdigimiz zaman da artiyor. Markanizin bu
donemlerde hedeflerine daha etkin sekilde ulas-
masini saglamak isterseniz, tercihinizi raket set-
lerinden yana kullanabilirsiniz. I¢ agici renkleriyle
dikkat ceken raketleri, diizenleyecegjiniz yarisma
ve turnuvalar sirasinda da degerlendirebilirsiniz. Bu

Yaz mevsiminde kalin
ayakkabilar ve botlar,
yerini rahathgi ile 6ne
cikan terliklere birakiyor

Heavy shoes and
boots are replaced by
comfortable slippers
in the summer
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sayede eglenceyi, tamtim ¢alismalaninizla bir araya
getirebilirsiniz.

Mevsimin Olmazsa Olmazi Terlikler

Yaz mevsiminde kalin ayakkabilar ve botlar, yerini
rahatligi ile dne ¢ikan terliklere birakiyor. Tim se-
zon boyunca kullamilan terliklerin Gzerine kolaylkla
logo yerlestirmek mimkin. Boylece Akdeniz ve Ege
kiyitarinin yolunu tutan tatilcilerle promosyon faa-
liyetlerinizi de farkli bélgelere tasiyabilirsiniz. Eger
kiy kesiminde genis ¢apli bir organizasyon planliyor-
saniz, plaj terlifi ve havludan meydana gelen muhte-
sem bir set hazirlamay! da disinebilirsiniz.

Her Ddnemin Favorisi Acacaklar

Tim yil boyunca promosyon calismalarina yon veren
acacaklar, yazla beraber popilerligi artan secenek-
ler arasinda. Cebe veya cantaya kolaylikla siabilen
gazoz agacaklari, renkli tasarimlanyla oldugu kadar
uzun kulamm omdrleriyle de dne cikiyor. Marka
kimliginiz ve logonuzla uyumlu bir alternatifi tercih
ederek hem kisa hem de uzun vadeli hedeflerinize
ulasmanizi saglayacak bir kampanya gerceklestirme
firsati bulabilirsiniz.

Serinligi Yasatan Mataralar

Fvde, ofiste veya disan cikarken iceceklerimizi
doldurdufumuz mataralar, soguk tutma tzellii sa-
yesinde bu danemde hayati son derece pratik héle
getiriyor. Metal veya plastik gibi malzemelerden

fit into your pockets and bags, standing
out with their long lifetime and colourful
designs. You can choose an alternative for
your brand identity and logo and conduct a
campaign to reach your long- and short-
term goals.

Refreshing Flasks

Flasks that we use for our drinks at home,
in the office or outside, are very practical
for this period with their cooling features.
It is easy to print on flasks produced by
metal or plastic materials. So, you can
have a unique promotional tool with your
imagination. Flasks also come with drink-
ing straws and folding lids. You can thus
offer a surprising and functional option
with these models.

Mixers to Prepare Your Drinks With Fun
Cocktails are getting more and more pop-
ular in today’s world and bring new needs
with themselves. By using mixers with
special apparatuses, you can prepare your
own gourmet delicacies. Mixers made of
stainless steel are very enduring. You can
choose them for a more long-lasting im-
pact with your promotional product. And
alternatives made of plastic are very bud-
get friendly.

Accessories to Enliven Your Houses

Interest and demand for decoration in-
crease in the summer. Kitchens, living
rooms, and halls become livelier and
more elegant. For brands that especially
focus on house living can greatly benefit
from these promotional products. Cooking
aprons, napkin holders, and table mats
are some of the products to choose for a
kitchen experience full of joy. Moreover,
you can have even more success with a
product that carries the message you
want to give. For example, if you want to



retilen mataralarin Gzerine kolaylikla baski yapila-
biliyor. Dolayisiyla hayal gicinizden yardim alarak
benzersiz bir promosyon aracina kavusabilirsiniz.
Acilip kapanabilen kapaklariyla tne ¢ikan matarala-
rin icinde pipeti bulunanlan da mevcut. Segiminizi bu
modellerden yana kullanarak islevselligin yani sira
sasirtici bir secenek sunabilirsiniz.

icecek Hazirlamay Keyfe Diniistiiren
Karistiricilar

Giindmiz dinyasinda dni giderek artan koktey-
ler, yepyeni bir ihtiyaci da beraberinde getiriyor.
Icerisinde Gzel aparatlan bulunan kanistincilardan
yararlanarak gurmelere yakigir tirden kansimlar
hazrrlanabiliyor. Paslanmaz celikten yapilan mo-
delleriyle dne ¢ikan kanstincilar oldukea dayanikli.
Bu sayede sonraki yillarda da calismanizin etkisini
stirdirmesini amagladiginizda rahatlikla tercih ede-
bilirsiniz. Plastik malzemeden Gretilen alternatifler
ise markalara biiyiik tlgiide maliyet avantaji saglyor.

Evleri Renklendiren Aksesuarlar

Yazin gelmesiyle dekorasyona olan ilgi ve talep de
yikselise gegiyor. Mutfak, salon ve oturma odalar
daha canlfsik goriinimlere kavusuyor. Ozellikle ev
yasami zerine odaklanan markalar icin bu dénem,
promosyon alaninda harika firsatlan da beraberinde
getiriyor. Yemek haziri§ini keyifle birlestiren mutfak
onlikleri, pecetelikler veya tabak altlarina yerlesti-
rilen servisler, bu anlamda tercih edilebileceklerden
sadece bazlan. Ustelik vermek istediiniz mesaji
destekleyen bir drin kullanarak basari dizeyinizi
arttirabilirsiniz. Ornegin- dafjitacagjiniz promosyonu
kullanacak kisilerin her daim yanlannda oldugu-
nuzu hissettirmek istediginizde; finn eldiveni, tepsi
tutacagi veya kesme tahtasi gibi secenekleri disi-
nebilirsiniz. Sagligina 6zen gsteren bir kesime hitap
etmeyi amacladifinizda ise mutfak terazisi, salata
kasesi ve olcii kabr basta olmak dizere cesitli alter-
natifleri degerlendirebilirsiniz.

Teknolojinin Giicii Adina

Yaz mevsiminde acik alanda gegirdifimiz sireye
bagl olarak akilli telefonlarimiz igin sarj ihtiyaci-
miz artiyor. Gtz kamastiran manzaralarin fotografini
cekmek, arkadaslanimizla mesajlasmak ve uygula-
malara girmek, telefonumuzun bataryasini hizlica
tiiketiyor. Oyleyse her zaman ilgi cekmeyi basaran
promosyon alternatifleri arasinda gdsterilen harici
sarj cihazlanina ne dersiniz? Boylece seyahat sirasin-
da, kampta veya plajda uzanirken iletisimin kesinti-
siz sekilde sirmesini salayabilirsiniz. Ustelik uzun
omirld promosyon secenekleri arasinda yerini alan
harici sarj cihazlarinin bazilari, ayni anda birden fazla
telefonun bataryasini doldurabiliyor. Bu sayede cok
daha pratik ve islevsel bir boyut kazaniyor.
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make people feel that you’re always there
for them, you can opt for oven gloves, pan
holders, or chopping boards. And if your tar-
get group especially cares for their health,
your main alternatives can be kitchen scales,
salad bowls, and measuring tanks.

By the Power of Technology

We sometimes need to charge our smart-
phones outside during beautiful summer
days. Taking pictures of dazzling landscapes,
texting our friends, browsing apps, etc.
quickly consume the battery of our phones.
So how about the external chargers that are
among the promotional alternatives that al-
ways attract attention? This way, you can
ensure interrupted connection while travel-
ing, camping, or lying on the beach. More-
over, some external chargers, which are
among the long-lasting promational options,
can fill the battery of more than one phone at
the same time. And they become much more
practical and functional this way.

Her zaman ilgi cekmeyi
basaran promosyon
alternatifleri arasinda
gosterilen harici sarj
cihazlarina ne dersiniz?

How about the external chargers that are among the
promotional alternatives that always attract attention?
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Yenilsletmeler,
Promosyonlarla Gli¢leniyor

New Businesses are Gettjng S tronger with Promotions

YENi ACILAN BiR iSLETMEYSENiZ VE PAZARLAMA FAALIYETLERINiZDE PROMOSYON
URUNLERIN GUCUNDEN FAYDALANMAK ISTIYORSANIZ, ONERILERIMIZE KULAK

VEREBILIRSINiz

Serdar Ergiin

er yil gerek Tirkiyede gerek diger dinya
lkelerinde yeni isletmeler faaliyete geciyor.
Biyik hedeflerle yola ¢ikan girisimciler,
ilke ekonomileri igin de hayati bir rol oy-
nuyor. Stiphesiz bu firmalarin hemen hepsinin biyik
hayalleri var. Bu hayalleri gerceklestirmek icinse
izlemeleri gereken dnemli yollar bulunuyor. s din-
yasinda “pazarlama” seklinde adlandinilan bu konu,
neredeyse insanligin var olusundan bu yana dnemini
muhafaza ediyor.
Peki, nedir pazarlama denilen faaliyetler biitini? Bu
sorunun cevabl, ginimiizde yizlerce baslik altinda
incelenebiliyor. Ancak pazarlama terimini kisaca ta-
nimlayacak olursak; “bir isletmenin; Urettigi Urind
veya hizmeti, hedef kitlesi ile bulusturmaya yonelik

If you are a new business and want to benefit from the power of promotional
products in your marketing activities, you should listen to what we say

izledigi politikalarin timd” seklinde belirtebiliriz.
Bu politikalar, sektdrden sektdre farkllik gdste-
rebiliyor. Ancak bulustuklar ortak yon, isletmeleri
potansiyel alicilarla bulusturarak fayda olustur-
malarr.

Pazarlamanin Giiciinii Kullanin

Yeni agilan isletmeler de hem faaliyet gdsterdigi
alana kendini kabul ettirebilmek hem de potan-
siyel misterilerine sesini duyurabilmek adina bu
calismalart etkili bir sekilde kullaniyor. Nitekim
sGzini ettigimiz bu gicd; kurumu icin bir avantaja
dondstaremeyen her isletme, hedefledigi basariyi
yakalama noktasinda birtakim zorluklarla karsila-
sabiliyor. Oyle ki diinyadaki en nadide iriini dahi

very year, new businesses open
in Turkey and around the world.
Entrepreneurs with high hopes
play a vital role in the economy of
their countries. Each of these companies
has undoubtedly great dreams. And they
have important paths to follow to realize
them. This subject is called “marketing”
in the business world and maintains its
significance since the dawn of human-
kind.
So, what are these marketing activities?
We can provide the answer to this ques-
tion under hundreds of categories today.
However, if we try to at least provide a
brief definition for the term, we can say



iretseniz, pazarlama konusunda basarili olamadik-
tan sonra bu durumun pek bir anlami kalmiyor. Zira
insanlarr isletmeniz ve hizmetleriniz hakkinda bilgi
sahibi yapmanin yolu, basarli pazarlama faaliyetle-
rinden gegiyor. [zninizle konuya daha dar bir alandan
bakarak, pazarlamanin promosyonla olan iliskisine
deginmek istiyoruz. Ardindan, bulundufu sektore
yeni giren isletmecilere de promosyon {rinler nok-
tasinda birkac dnerimiz olacak.

Promosyonlar, Pazarlamanin Onemli Bir
Aktorii

Firmalarin bol gesitli promosyon driinlerine, siiphesiz
her birimiz asinayiz. Bu Uriinlerden yararlananlara
biraz daha dikkat ettigimizde ise karsimiza kurum-
sal firmalar ¢ikiyor. Bahsi gegen durumun en temel
nedeni ise promosyonlarin etkili pazarlama aragla-
rindan bir tanesi olmasl. Ciinkii belki de sadece bu
riinler sayesinde, insanlara verdiiniz degeri somut
bir sekilde gosterebilme sansina sahip oluyorsunuz.
Stziini ettigimiz noktada devreye giren bir diger asa-
ma ise promosyon secerken dikkat etmeniz gereken
durumlar. Ozellikle yeni agilan bir isletmeyseniz ve
pazarlama faaliyetlerinizde promosyon Grinlerin gi-
ciinden faydalanmak istiyorsaniz, dnerilerimize kulak
vermek akillica olabilir

Promosyon Secerken Bunlara Dikkat Edin
Yeni agilan isletmelere promosyon dnerileri noktasin-
da belirtmemiz gereken dncelikli durum, insanlann
gindelik hayatinda en cok kullandiji malzemelere
odaklanitmasi gerektii. Cinki akillarda iz birakabil-
mek, ancak bu sayede saglanabiliyor. Ayni zamanda
dagittiniz bu Uriinler vesilesiyle yeni olusturdugunuz
markaniza kimlik de kazandirmis oluyorsunuz. Ka-
liteli promosyonlar kars! tarafta iyi imaj birakirken,
kalitesi diisiik olan driinler amaciniza ters bir algl
olusturabilir. Bu yiizden driin segimlerinde son dere-
ce titiz davranmaniz gerekiyor. Ote yandan cevreci ve
teknolojiye uyum saglayan malzemeleri de promos-
yon listenize eklemenizin, alacaginiz geri donisler
acisindan faydali olacagimi belirtmeden gegemeyiz.

Yeni isletmelere

Bazi Promosyon Onerileri
o Kalemler o Flas bellekler
o Not defterleri o Arac ici telefon
o Bardaklar tutuculan
 Masa takvimleri o Bez cantalar
o Saatler o Anahtarliklar
o Tasinabilir gilg

kaynaklan

Promosyon

Promotion

To inform people about your business and services, you need to carry

out effective marketing strategies

Some Promotion Suggestions

for New Businesses
o Pens o Power banks
* Notebooks o Flash disks
® [lasses o \lehicle phone holders
© [esk calendars o (loth bags
o atches o Keyholders

the marketing is: “All of the policies that
a business pursues to bring its products
or services to its target audience”. These
policies can vary in different sectors.
But they all have in common is that they
create benefits by bringing businesses to
potential buyers.

Use the Power of Marketing

New businesses also use these activities
effectively in order to make themselves
accepted in their fields and to reach out
to potential customers. And when busi-
nesses cannot turn this power into an
advantage for themselves, they experi-
ence difficulties in achieving the success
they aim for. Even if you produce the rar-
est thing in the waorld, if you are unable
to market it, you won’t gain anything. So,
you need to carry out effective marketing
strategies to inform people about your
business and services. Now, if you al-
low me, | want to dive deeper into the
subject and talk about the connection
between marketing and promotion. Then
we have a couple of suggestions about
the promotional products for new busi-
nesses.

Promotions Are Important Actors in
Marketing

We are all familiar with the promaotional
products of companies. When we look at
the users of these products more closely,
we find corporate companies. The main
reason for this is because promotions
are effective marketing tools. The thing
is that maybe only with these products,
you have a chance to provide solid ev-
idence of the value you give to people.
Another thing to consider is the situa-
tions that you should be careful about
when choosing your promation. Particu-
larly, if you are a new business and want
to benefit from the power of promotional
products in your marketing activities,
you should listen to what we say.

Keep These in Mind While Choosing
Promotions

Our first suggestion to new businesses is
the need to focus on materials that peo-
ple use in their daily lives. Because they
can leave their marks on people’s minds
with these products. At the same time,
you can give an identity to your new
brand with these products. While qual-
ity promaotions leave a positive image
in people’s minds, low-quality products
can create the exact opposite. That’s
why you need to be extra attentive when
choosing your products. On the other
hand, adding environmental-friendly and
technological products into your promo-
tion list will be greatly beneficial for the
feedback you’ll receive.
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COVID-19 sonras,

Promosyonlarla Ugusa Gegin
Rise with Promotions After COVID-19

Murat Ekinay

UZUN ZAMANDIR
ILETISIME GECMEDIGINiz
MUSTERILERINiZLE
iLiSKINizi YENIDEN
CANLANDIRMAK
ISTEDIGINIZDE, TAM
ANLAMIYLA iHTiYAC
DUYULAN PROMOSYONLARI
TERCIH ETMELISINiZ

e

stratejilerine dnemli diizeyde yon veriyor. Ayni
zamanda pek ok firsati da barindiran bu donemi,
giclenerek atlatmaya hazir misiniz?

tkisini hala hissettiren yeni tip koronaviriis (CO-
E VID-19) salgini, sirketlerin ve markalarin iletigim

Yeniden Bag Kurma Zamani

Geride kalan birkac ay boyunca, daha dnce benzerine hic
sahitlik etmedigimiz tirden ginler yasadik. Intemet orta-
mina tasinan toplantitar, sosyal mesafeli grtismeler ve
daha fazasi hayatimizin vazgegitmez parcalan haline geldi.
Salgin tamamen sona ermis sayilmasa da bazr sirketler,
alinan tnlemlerle birlikte ofis hayatina donmeye basladi.

stantially shapes the communication

Strategies of companies and brands.
Are you ready to leave this period behind you with
even more strength and opportunities ?

he novel coronavirus (COVID-19) out-
break, whose impacts we still feel, sub-

It Is Time to Reconnect

The last few months have been unprecedented
and unexpected. Online meetings, social distance
rules, and more have become indispensable parts
of our lives. Even though we have not completely
gotten rid of the pandemic yet, some companies
have returned to their offices with measures.

You can actually have an extremely efficient re-

IF YOU ESPECIALLY WANT TO REVIVE YOUR RELATIONSHIPS WITH YOUR PREVIOUS CUSTOMERS,
YOU SHOULD GO FOR THE ALTERNATIVE PROMOTIONS THAT ARE PERFECT FOR THIS GOAL



Esasinda herkes icin yeni ve kismen sasirtic sayilabi-
lecek bu ddnemde atacagjiniz dogru adimlar sayesinde
son derece etkili bir geri donis stratejisi izleyebilirsiniz.
Hem calisanlariniz hem de meveut ve potansiyel miste-
rilerinizle aranizdaki bagji giglendirecek taktiklerle yeni
kosullart Lehinize cevirmeniz miimkin.

islevsellige ve Kaliteye Oncelik Verin
Promosyon galismalarinin hedefine ulasabilmesi adina
miimkiin oldugunca kaliteli ve islevsel rinlerin segil-
mesi 6nemli. Ozellikle uzun zamandir iletisime gecme-
diiiniz misterilerinizte iliskinizi yeniden canlandirmak
istediinizde, tam anlamiyla ihtiyac duyulan alternatif-
leri tercih etmelisiniz. Bu dogrultuda gerekirse kisa bir
arastirma yaparak beklentileri dlcebilirsiniz. Boylece geri
donistiniizi cok daha etkili bir sekilde gerceklestirebi-
lirsiniz.

Ozel Giinleri Atlamayin

Bayram, yilbas! ve kurulus yil dandmii gibi ozel ginler;
hedef kitlenize promosyon aracilig ile ulasmak icin ha-
rika firsatlar barindinr. Markanizi ileri tasiyacak adimlan
planlarken bu danemleri mutlaka degerlendirmelisiniz.
Ustelik sirketinizte ilgili olantanin yani sira calisanlar-
nizin terfileri veya misterilerinizin dogum giinleri gibi
dnem tagtyan zamanlarda Sirprizler yapabilir, bu sayede
cok daha kalici izler birakabilirsiniz.

Dijitalin Giiciinden Yararlanin

COVID-19 ile birlikte fiziksel mesafeler artsa da dijital
iletisim kanallan hala popilerliini sirdiriyor. Boylesi
bir ortamda tercihinizi teknolojik driinlerden yana kul-
lanarak markanizin kolaylikla tne cikmasini safjlayabi-
lirsiniz. Harici depolama cihazlan ve yeni nesil saatler
basta olmak (zere birbirinden cazip alternatiflerle kisa
siirede biyik bir etki uyandirabilirsiniz.

Yeni Doneme Uygun Coziimler

Ozellikle Diinya Salik Orgiltii tarafindan kiiresel salgin
ilan edilmesinin ardindan el dezenfektan, maske ve
kolonya gibi viristen korunmaya ydnelik driinlere olan
talep, dikkate deder oranda artis gosterdi. Bu egilimi
markanizin hedefleriyle bir araya getirerek kurdugunuz
iletisimin etkinligini arttrabilirsiniz. Omegin gonderileri-
nize birkag pargadan meydana gelen hijyen kiti ekleye-
rek, misterilerinin ve calisanlarinin saglgini Gnemseyen
marka imajinizi destekleyebilirsiniz.

Klasiklerden Vazgecmek Zorunda Degilsiniz
Sadece hedef kitlenizi sasirtmak adina eski aliskanlikla-
ra hitap eden alternatiflerden vazgegmek zorunda degil-
siniz. Ozellikle daima yeniliklerin pesinde kosan firmalar
tarafindan goz ardi edilse de ajanda, kalem ve takvim
gibi artik klasiklesen promosyonlarla aranizdaki iletisimi
yeniden baslatmay! secebilirsiniz.

turn strategy by taking the rights steps in a period
which is new and partially shacking for everybody.
You can turn these new conditions into your favour
with some tactics to strengthen the connection
between yourself, your employees, and your cur-
rent and potential customers.

Prioritize Functionality and Quality

Promotional activities need to focus on quality
and functional products as much as possible to
achieve their goals. If you especially want to re-
vive your relationships with former customers, you
should go for the alternatives that are perfect for
this goal. You can do a little research and measure
out what is expected. This way, you can ensure
your comeback much more efficiently.

Don’t Miss Out on Special Days

Special days such as holidays, new year, and es-
tablishment anniversaries carry great potential for
you to reach your target group through promotion.
You should make use of such days in your plans
to carry your brand further. Also keep in mind that

Gonderilerinize birkag
parcadan meydana gelen
hijyen kiti ekleyerek,
miisterilerinin ve
calisanlaninin saghgimi
onemseyen markaimajinizi
destekleyebilirsiniz

You can add a hygiene kit to your promotional products and support a
brand image that cares for the health of its customers and employees

b
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Promosyon ve Matbaa Sanayici

Temizlik konusunda
hassasiyetin fazlasiyla
yiikseldigi bu donemde
gonderimlerinizi olabildigince
hijyenik sartlarda sunmaya
calismanizda fayda var

Kisiye Ozel Setlerle Begeni Toplayin

Uzerine isim veya tarih eklenebilen driinler, promosyon
dinyasinin her daim en sevilen parcalan arasinda sira-
laniyor. COVID-19 nedeniyle ara verdiginiz iliskiyi sirdd-
rebilmek amaciyla bu muhtesem yardimeilardan fayda-
(anabilirsiniz. Ustelik secenekler, anahtarliklardan sik
clizdanlara kadar neredeyse sonsuz! Dilerseniz kurumsal
kimliginiz ve Logonuzla uyum saglayacak parcalan birlesti-
rebilir, bdylece daha fazla goz dolduran bir calismaya imza
atabilirsiniz.

Paketlemeyi ihmal Etmeyin

Promosyon secimleriniz kadar onlan nasil gonderdiginiz
de Gnemlidir. Temizlik konusunda hassasiyetin fazlasiyla
yikseldigi bu donemde gonderimlerinizi olabildigince
hijyenik sartlarda sunmaya calismanizda fayda var. Hat-
ta bunun icin dncesinde dzel olarak planlama yapabilir
kutularin icine yerlestirilen ambalajlarin hangi kosullarda
hazirtandigina dair kisa notlar ekleyerek misterileriniz
veya calisanlariniz tzerinde olumlu etki uyandirabilirsiniz.

Rakiplerinizin Arasinda One Cikin

COVID-19 siireci, genellikle zorlayici gdriinse de kendi
icinde baz firsatlar beraberinde getiriyor. Her seyin yolun-
da gittigi zamanlarda rakiplerinizden aynsmak ok daha
fazla caba gerektirebilir. Ancak byle bir dinemde daha az
efor sarf ederek kolaylikla dne gegebilirsiniz. Bunun igin
dncelikle hedeflerinizi mimkin oldugunca net belirlemeli,
sonrasinda ise bu noktaya tagiyacak adimlan atarak ilerle-
melisiniz. Promosyon segimi yaparken glicld ve zayif ydn-
lerinizi deerlendirebilir, amaclaninizi etkin sekilde gercek-
lestirmenizi salayacak bir yol haritasi belirleyebilirsiniz.

Dogayi Koruyan Secenekleri Degerlendirin
Strdrilebilir yasama yonelik geri doniistimli driinler, son

These days, where people are
extremely sensitive about hygiene,
it would be best for you to present
your deliveries in the most hygienic
conditions

your employees’ promotions or customers’ birth-
days are great opportunities to make surprises and
leave much more permanent marks.

Use the Power of The Digital World

In this period where physical distances are increas-
ing, digital communication channels are as popular
as ever. You can bring your brand to the forefront by
choosing technological products these days. You can
make a big impact in a short time with attractive
alternatives such as external storage devices and
new generation watches.

Solutions for The New Period

After the World Health Organization declared
COVID-19 to be a pandemic, protective products
such as hand disinfectants, masks and colognes at-
fracted great demand. You can have more efficient
communication by using this trend for the goals of
your brand. For example, you can add a hygiene kit
to your promotional products and support a brand
image that cares for the health of its customers and
employees.

You Don’t Have to Turn Your Back to Classics

You don’t have to give up the alternatives that ap-
peal to old habits just to surprise your target group.
Even though it is mostly ignored by companies that
always seek innovation, classic promotional prod-
ucts such as agendas, pens, and calendars can be
chosen to re-establish the former contacts.

Get Credit for Customized Sets

Products, on which names or dates can be added,
are among the most popular pieces of the promo-
tional world. You can use these amazing tools to
continue the relationship that you had to stop during
the coronavirus. And there are countless options
from key holders to elegant wallets! If you want,
you can combine pieces to go with your corporate
identity and logo and make a strong impression.

Don’t Forget Packaging

How you send your promotional products is also
very important. These days, where people are ex-
tremely sensitive about hygiene, it would be best for
you to present your deliveries in the most hygienic
conditions. You can even make a special planning
beforehand, add short notes inside the boxes detail-
ing the conditions of the package preparation, and



Normallesmeye doniisii
hizlandirmak adina mevsim
gereksinimleriyle uyumlu
tirlin secimi yapmak da
onem tasiyor

yillarda markalar tarafindan sikukla tercih ediliyor.
Dogal kaynaklarin korunmasini desteklerken bir
taraftan marka alginizi da giiclendirecek konserve
seklinde saksilar, tohumlu kalemler ve gigek setle-
riyle farkinizi ortaya koyabilirsiniz. Ustelik efier varsa,
sirketinizin bu alandaki diger uygulamalanni anlatan
tanitict igerikler ekleyerek vermek istedidiniz mesajl
quglendirebilirsiniz.

Calisanlarimizin Motivasyonunu Artirin
COVID-19 Gnemleri kapsaminda gectigimiz aylarda
pek gok sirket uzaktan calisma diizenini benimsedi.
Eder siz de bu grupta yer aliyorsaniz, ofise doniis
kolaylastirmak amaciyla promosyondan yararlanabi-
lirsiniz. Calisanlariniza dajitacaginiz driinlerle onlarin
gunlik yasamlanni daha rahat ve keyifli hale geti-
rebilirsiniz. Boylelikle hem sirkete olan baglklanni
hem de motivasyonlarini artirabilirsiniz.

Uzun Siireli Etki Uyandirin

Sadece belirli dinemleri kapsayan reklamlar, bitce
konusunda zorlayici olabilir. Buna kargilik promos-
yonlarla kisa siirede ve daha az harcama yaparak
istedifiniz geri dondsleri alabilirsiniz. Pek cok alanda
verimli bir yontem olarak dne ¢ikan promosyonu,
COVID-19 nedeniyle sekteye ugrayan islerinizin to-
parlanmasi sirecinde rahatlkla tercih edebilirsiniz.
Boylece hedeflediginiz biitceyi asmadan, marka
iletigiminizin yeniden canlanmasini saglayabilirsiniz.

Mevsim Sartlarina Uygun Secimler Yapin
Normallesmeye doniisii hizlandirmak adina mevsim
gereksinimleriyle uyumlu drin segimi yapmak da
Gnem tagiyor. Omegjin promasyon faaliyetlerinizi yaz
aylan boyunca gergeklestirmeyi plantyorsaniz, sap-
ka veya tigdrt gibi bu dénemde kullanim icin ideal
sayllan secenekleri listenizde bulundurabilirsiniz.
Eder dzel bir agik hava organizasyonu icin hazirlik
yapiyorsaniz, yine tncesinde hizla degjisebilen hava
durumuna bagl olarak tnlemlerinizi almanizda yarar
var. Kapali ortamlarda dizenlenen etkinliklerde ise
sosyal mesafe ve yeterli havalandirma bagta olmak
zere yeni kosullann meydana getirdigi gereksinim-
leri hesaba katmalisiniz

leave a positive impression on your customers
and employees.

Stand Out Among Your Competitors

The COVID-19 process may be a challenging
process, but it has also brought some oppor-
tunities with it. It might take more effort to be
distinguished among your competitors in times
when everything is going fine. In these times,
however, you can easily stand out with less
effort. For this, you need to determine your
goals as clearly as possible and take the nec-
essary steps to bring you towards them. You
can consider your weaknesses and strengths
while choosing your promotional products and
determine a road map to effectively realize
your goals.

Consider Eco-friendly Options

Recyclable products for sustainable living are
frequently chosen by brands in recent years.
You can support the preservation of natural
resources and empower your brand image
with canned flowerpots, pencils with seeds,
and flower sets. You can also strengthen the
message you want to give by adding introduc-
tory content describing your company’s other
applications in this area.

Increase Motivation of Your Employees
Many companies have adopted the remote
working style as a part of the COVID-19 mea-
sures. If you are one of those companies, you
can use the promotion to make the return to
offices easier. You can make the daily lives of
your employees more comfortable and enjoy-
able with some promotional products. Thus,
you can increase their engagement and mo-
tivation inside the company.

Make A Long-Lasting Impact

Advertisements that are only valid for a period of
time may be challenging for your budget. You can
get the feedback you want in a short time with
promoations by spending less money. An efficient
method in many areas, promotion can help you
put your business back on track that was inter-
rupted due to COVID-19. Thus, you can revive your
brand communication without exceeding your
targeted budget.

Consider Seasonal Conditions in Your Options

It is also important to choose products that are
suitable for seasonal requirements in order to re-
turn to normalization. If you want to carry out your
promotional activities during summer months,
you can opt for options such as hats or t-shirts
that are frequently used during this period. If you
are getting prepared for a special outdoors orga-
nization, you should take measures for weather
conditions that may change before you know it.
For indoor activities, you need to consider the re-
quirements of the new conditions such as social
distance and adequate ventilation.

It is also important to choose
products that comply with the
seasonal requirements in order to
return to normalization
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Matbaa ve Promosyon Sektoriinde
Yeni Arayislar

New Pursuits in the Prin ting and Promotion Sectors
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Mustafa Karademir
klam Yonetim Kurulu Bagkani-
Imak Ofset & Mera Tarim AS Yénetim Kurulu Uyesi

Chairman of the Executive Board of Prestij Reklam -

Executive Board Member of Imak Ofset & Mera Tarm AS

Not just the companies that will
expand overseas but also the ones
aiming the domestic corporate
market need to work up for high-
quality standards

SADECE YURT DISINA
ACILACAK FIRMALARIN
DECGIL KURUMSAL i PIYASA
MUSTERILERINE HITAP
EDECEK SIRKETLERIN

DE YUKSEK KALITE
STANDARTLARINI
HEDEFLEMESI
GEREKMEKTEDIR

iniimiizde en zor kurumsallasan sek-
torlerden biri mathaa ve promosyon
sektoriidir. Bu alanlardaki basar, kar-
llik ve kalitenin kalici olmasi is akis
siirecinin profesyonel olarak ydnetilebilmesine
baglidir. Bu yiizden sadece yurt disina agilacak
firmalanin degil kurumsal i¢ piyasa misterile-
rine hitap edecek sirketlerin de yiiksek kalite
standartlarini hedeflemesi gerekmektedir. Son
teknolojive sahip makina yazilim ve donanim-
lanyla birlikte uygun renk ydnetim sistemini
uygulamak ve is akisi ile misteri yonetimini
sorunsuz safjlamak olmazsa olmaz standartlar
arasindadr.
Ancak merdivenalti tretim olarak tabir ettijimiz
ve yapilan isi yalnizca maddi kazang sagjlama
dirtastyle ortaya koyan firmalar, sektdriin
sayginligimi azaltmaktadir.  Kurumsallasma
sirecini tamamlamis ve kalite kontrol sistemi
uygulayarak hizmet kalitesini yikseltmis olan
Imak Ofset ve Prestij Reklam gibi firmalar ise

ne of the sectors having the most

difficulty in institutionalization is

the printing and promotion in-

dustry. The sustainability of the
success, profitability and quality in this
sector depends on the professional man-
agement of the workflow process. Thus,
not just the companies that will expand
overseas but also the ones aiming the
domestic corporate market need to work
up for high-quality standards Implement-
ing suitable color management system
together with the machine software and
hardware having the state-of-the-art
technology and providing proper custom-
er management with the workflow are
among the essential standards to follow.
However, the companies carrying out il-
licit and unregistered production only to
receive financial gain discredit the rep-
utation of the sector. Having been ful-
ly institutionalized firms and increasing
their service quality by implementing a
quality control system, companies such



Arastirmalar; ambalaj
sektdriiniin 2019'da
yiizde 25 biiyiidiigiinii,
matbaacilik taleplerinin
ise yiizde 30 oraninda
daraldigini géstermektedir

meslein itibarina golge disirmeden sayginli-
Gini korumaya devam etmektedir.

Matbaa Sektorii Her Gecen Giin Gelisiyor
Matbaacilk en hizli defisim gdsteren sektor-
lerden biridir. 20 yil gibi bir sire icerisinde stz
konusu alanda biyik dedisimler yasanmistir.
Tamamen manuel olarak hazirlanan grafik tasa-
nm hizmeti tamamen bilgisayarlara aktarilmis, is
siirecleri oldukga hizlandintmistir. Daha dnceleri
tek ya da iki renk secenedi sunan makinalardan,
8 - 10 renk barnindiran makinalara gegis yapilmis,
filmler ortadan kaldintarak CTP adi verilen ve
direkt olarak kaliba pozlama yapmay sagjlayan
islem yapilmaya baslanmistir. Ayrica baski gecis
sistemleri de gelistirilmistir.

Sektdrde yasanan gelismeler, dijital matba-
acilifin cok hizli iterleme kaydetmesi, yeni
makinalarin profesyonellesmeye zemin hazir-
lamas ve sanayi tipi dijital makinalarin ortaya
¢lkmasi ise az adetli isler soz konusu olugun-
da matbaaciligi baltalamaya baglamistir. Ciinkil
dijital matbaacilik ayni zamanda bireyselliin
ortaya cikmasina sebep olmus ve kisisel Urin-
lere olan ilgiyi artirmistur.

as  mak Ofset and Prestij Reklam, on
the other hand, continue to maintain the
prestige of the profession.

The Printing Sector Is Improving Day By
Day

Printing is one of the sectors that changes
rapidly. The sector has experienced many
major changes within the last 20 years.
There was a transition from the machines
that could only provide one or two color
options to machines with 4-5 and even
8-10 colors. And films were abandoned
for a process called CTP that allows di-
rect exposure to the mold. Furthermore,
printing transition systems were devel-
oped.

The sectoral developments, rapid prog-
ress in digital printing, the professional-
ism caused by the new machines and the
emergence of industrial digital machines
started to undermine the printing sector
when it came to the less workload. Be-
cause digital printing also caused individ-
uality to emerge and increased the inter-
est in personalized products.

We Need to Find a New Way

These developments made it compulsory
for the actors in the sector to keep up with
the process. As Hannibal, the Commander
of the Carthaginian Army said, “We Will
Either Find a Way or Make One.” And we
should choose to find a new way. Because
while the demand for printing decreas-
es due to digitalization, supply increases
every day. This inverse proportion has
narrowed down the market share and led
the printing sector to pursue new mar-
kets. Researches show that the packaging
sector grew by 25% in 2019, and printing
demands narrowed down by 40%. This
means that while the packaging sector
is in full flow, digital printing has started
to replace traditional printing. However,
traditional printing techniques still survive
for works that demand high circulation.

Researches show that the
packaging sector grew by 25%
in 2019, and printing demands
narrowed down by 40%
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Giiniimiizde hemen her firmanin tanitimina
hizmet eden promosyon sektdrii, basli
basina bir endiistri alani haline gelmistir

Yeni Bir Yol Bulmamiz Gerekiyor

Soziinii etmis oldugumuz bu gelismeler, sektor
aktorlerinin de stirece ayak uydurmasini zorunlu
kilmistir. Kartacali komutan Hanibal'in dedigi
gibi "Ya bir yol buluruz, ya bir yol yapariz.” Bi-
zim segecegjimiz ¢ozim ise yeni bir yol bulmak
olmalidir. Zira dijitallesme sebebiyle matba-
acilifa olan talep azalirken arz ise her gegen
gin artmaktadir. Bu ters oranti pazar payini
daraltirken matbaacilan da yeni pazar arayisina
striklemistir. Yapilan arastirmalar, 2019'da am-
balaj sektdriniin yiizde 25 biyidiigiini, matbaacilk
taleplerinin ise yiizde 30 oraninda daraldigini gster-
mektedir. Yani ambalaj sektdrt ilerleyisine son siirat
devam ederken, klasik matbaacilk da yerini dijital
matbaacilija birakmaya baglamistir. Yiksek ti-
raj gerektiren isler igin ise klasik matbaacilik
teknikleri gegerliligini korumaktadir.

Promosyon Sektdrii, Markalan En Etkili
Sekilde Tanitiyor

Promosyon Uriinleri neredeyse markalarin orta-
ya ciktigi an itibanyla piyasalara goz kirpmis,
ardindan firma tanitiminin vazgegilmez bir ele-
mani olarak bircok sirket tarafindan kullanil-
maya baslanmistir. Oyle ki giinimiizde hemen
her firmanin tanitimina hizmet eden promosyon
sektord, basli basina bir endiistri alani héline
gelmistir.

Nitekim gelisen diinyada; endistri, ticaret ve
teknolojinin de artmasiyla birlikte promosyon
riinlerine olan talep had safhaya ulasmis, bu
alandaki talebin sonucunda tanitim driinleri
Ureten firmalar da hatin sayilir miktarda co-
Galmistir.

Markalarin Kurumsal kimlikleri ve tanitim stra-
tejilerine gore sekillenen promosyon drinleri,
reklam sirketlerinin de katkisiyla ciddi bir ivme
yakalamistir. Teknoloji trinlerinden, basit ofis
masas d{elerine kadar neredeyse her seyi mar-
kalara uygun sekilde uyarlama imkani saglayan
promosyon Grdnleri; markanizin reklamini yap-
mak, pazarlama kampanyalarinizi gelistirmek ve
sonsuz firsatlar yaratmak igin en etkili yontem
olmaya devam etmektedir.

Klasik Promosyon Anlayisi Hala Devam
Ediyor Mu?

Teknolojide, ticarette ve endistride dijitalles-
menin etkisiyle biyik defisimler yasansada

promosyon sektdrinde tyle Grinler vardir ki
onlara olan ragbet hic azalmaz. Ajanda, defter,
kalem, masa takvimi, duvar saati, masa simeni
ve kalemlik gibi Grinler promosyonun vazgecil-
mez Griinleridir. Aradan kag yil gecerse gegsin
tiiketiciler bu Griinlere daima ihtiyac duyacaktir.
Ciinkii insanlar duvarlarinda birer saat, masa-
larinda baskili bir takvim, toplantilara girerken
ellerinde bir ajanda veya defter gormek ister.
[aman, boylesi Grinleri eskitemez. Ancak unu-
tulmamalidir ki teknoloji gelistikce akliniza ge-
lebilecek her (riin ve ihtiyag da dijitallesmeye
bagli olarak sekillenecek ve var olan trinlerin
hem ozellikleri hem de pazarlama taktikleri
cada uygun olarak revizyona ugrayacaktir. Bu
durumda  promosyoncunun yapmasi  gereken
reticisi olduu drindn gergek bir ihtiyag oldu-
gunu ve beklentileri kargiladigi vurgulamaktir.
Yani sira Grdindn dogru pazarlama teknigi ve

The Promotion Sector Promotes Brands in
the Most Effective Way

The promaotional products started to gain
visibility as soon as the brands emerged,
and they were adopted by many compa-
nies as an indispensable element of in-
troducing companies to the markets. In
fact, providing services to promote almost
all companies, the promotion sector has
become an independent industrial area
today.

Indeed, the demand for promotional prod-
ucts has reached its highest level with the
increase in the industry, trade and tech-
nology; and the number of promotional
product companies has considerably in-
creased as a result of this demand.
Shaped by the corporate identities and
promotional strategies of brands, the pro-
motional products have gained a serious
acceleration also with the contribution

Providing services to promote
almost all companies, the promotion
sector has become an independent
industrial area today



Promosyon firmalar, miisterilerin begenilerine hitap etmek iizere ne kadar farkli iiriin ve
hizmete imza atarsa o kadar basanli olacaktir

satis stratejisiyle kullanima sunulmasi da fir-
malarin yizini gildirecektir.

Promosyon Sektorii Yeni Arayislara
Yoneliyor

Globallesen dinya hem sektdrleri hem de il-
keleri teknolojinin agjirlkta oldugu bir tretim
anlayisina yonlendirmistir. Bugin Cin endist-
risinin - neredeyse tamami promosyon (zerine
kuruludur. Kirtasiye ve promosyon driinlerinin
yizde 80'1 Cin tarafindan Gretilerek diinyaya
pazarlanmaktadir. Ancak {ig boyutlu yazicilarin
promosyon sektdrinde de kullanilmaya bas-
lanmas ile birlikte firmalarin, cok daha kisa
siirede seri tretim yapabilecek konuma gelmesi
promosyon sektdri agisindan oldukga dnemli
bir gelismedir.

Bu durum gosteriyor ki promosyon sektdrin-
deki degisim ve yeni arayislanin zemini zaten
hazirlanmis haldedir. Bizlere diisen de bu kon-
joktiire ayak uydurarak yonimizii mevcut alana
cevirmek, yeniliklerin en dogru ve etkili sekil-
de kullanitmasini sajlamaktir. Kalem, defter,
anahtarlik ve kupa gibi klasiklesmis promosyon
Urinleri gerekliligini hala korumaktadir. Fakat
gintmiz sartlan, sektor ve misteri talepleri
tim promosyon Ureticilerine; fonksiyonel dzel-
iklerde kisisel driinleri de goz ardi etmemesi
gerektigini hatirlatmaktadir. Bu da bize pro-
mosyon firmalarinin, ihtivaglar karsilamak ve
misterilerinin begenilerine hitap etmek izere
ne kadar farkli iriin ve hizmete imza atarsa o
kadar basarili olacagjini gostermektedir. Sahsi
kanaatim her dreticinin “yenilik™ trenini kagir-
madan ciddi bir AR-GE merkezi kurmasi gerekti-
§i yonundedir. Zira gelismenin ve yeniligin sonu
yoktur. Kaliteli riinler dreten ve ¢aga uygun
farkindaliklan yakalayan Greticiler ise emeginin
karsiligini mutlaka alacaklardur.

The more different products
and services they will provide
to appeal to their customers,
the more success promotion
companies will achieve

of advertising companies. Designing ev-
erything from technological products to
plain office tables according to the needs
of the brands, the promotional products
continue to be the most effective way to
advertise your brands, improve your mar-
keting campaigns and create unlimited
opportunities.

Is Classical Promotion Still a Valid Con-
cept?

Even though there are significant changes
in technology, trade and industry with the
digitalization, certain promotional prod-
ucts can never lose their demand in the
sector. Agendas, notebooks, pencils, desk
calendars, wall clocks, desk pads and pen
holders are indispensable promotional
products. Regardless of how many years
have passed, consumers will always need
these products. Because people want to
see a clock on their walls, a calendar on
their desks and an agenda or a notebook
in their hands. These products will stand
against the time passing by. But it should
be noted that all kinds of products and
needs will be digitalized as the technol-
ogy progresses, and both the features
and marketing strategies of the existing
products will be revised according to the
requirements of that time. In that case,
the promoters need to emphasize how

their product is a real need that fulfills the
expectations. Besides, putting the product
in the market with the right marketing and
sales strategy is sure to bring joy to the
companies.

The Promotion Sector is in New Pursuits
The globalizing world has directed the
sectors and countries into a production
concept based on technology. Today, al-
most all of the Chinese industry is built
on promotion. 80 percent of stationery
and promotional products are produced
in China and sold to the world. However,
with the introduction of 3D printers to the
promotion sector, many companies have
become able to perform mass production
within a very short time, which is quite
an important progress for the promotion
sector.

This shows that the basis for the changes
and new pursuits in the promotion sector
has already been prepared. And our task is
to keep up with this conjuncture and turn
our faces to this area, using the innovations
in the best and most accurate way. Classic
promotional products such as pencils, note-
books, keyholders and cups still necessary
items. But today’s conditions, the demands
of the sector and customers remind all the
producers that functional and personalized
products shouldn’t be ignored. This shows
us that the more different products and
services they will provide to appeal to their
customers, the more success promotion
companies will achieve. My personal opinion
is that each producer needs to catch the “in-
novation” train and establish a serious R&D
center. Because development and innova-
tion are limitless. And the companies that
produce quality products and get a hold of
the awareness of the time will surely receive
the fruits of their efforts
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Anadolu Bulusmalannin ki,

Gaziantep'te Gerceklestirildi

The First of "Anatolian Meetings"
Took Place in Gaziantep

ROMASIAD (Promosyon ve Matbaa Sanayici Isa-
: damlar Demegi) tarafindan "Anadolu Bulusma-
PROMASIAD, “MATBAA VE P : ’

lan” programlannin birincisi olarak ~dizenlenen

PROMOSYON SEKTORUNDE Gaziantep etkinlijine PROMASIAD Genel Bagkan
YENI ARAYISLAR” TEMALI Omer Karatemiz, Istanbul Ticaret Odas Meclis Uyesi Veysel
iSTiSARE TOPLANTISI Sentirk, Lider Patronlar Birligi Baskani Mustafa Karademir,
DUZENLEDI. PROGRAM, Gaziantep Mathaacilar Odasi Baskani Okkes Boynukisa,
G AZi ANTEP SHIMALL Gaziantep Ticaret Odasi Meclis Uyeleri Mehmet Ozcan ve
HOTEL'DE GERCEKLEsTi Necip Yilmaz, PROMASIAD (yeleri, Gaziantepli matbaa ve

promosyon firma temsilcileri katlim gdsterdi. Ayrica cok
sayida basin mensubu da Gaziantep kenti icin dnem arz
eden bu programi takip etti.

PROMASIAD HELD THE «NEW PURSUITS IN THE PRINTING AND PROMOTION
SECTORS» CONSULTATION MEETING. THE PROGRAM WAS CARRIED OUT IN
GAZIANTEP SHIMALL HOTEL

“Anatolian Meetings” program was
held in Gaziantep for the first time.
PROMASIAD Chairman Omer Karatemiz, Istanbul
Chamber of Commerce Council Member Veysel
enttirk, Leading Bosses Union Chairman Mus-
tafa Karademir, Gaziantep Chamber of Printers
Chairman Okke  Boynukisa, Gaziantep Chamber
of Commerce Council Members Mehmet Ozcan
and Necip Yilmaz, PROMASIAD members and the
representatives from the printing and promotion
companies from Gaziantep participated in the
event. In addition, many press members followed
this impoartant program in Gaziantep.

ROMOSIAD’s  (Promotion and  Printing
Industry  Businesspeople Association)



Gaziantep, Orta Dogu’ya Acilan Kapi
Organizasyonda Matbaa ve Promosyon Sektdriinde Yeni
Arayislar konusu ana tema olarak belirlendi. Her iki
sektdrin yagadifi sikinti ve problemler, sektor temsilcisi
firmalar tarafindan masaya yatinld. Ote yandan Gazian-
tep basim sanayisinin potansiyeli ve sehirdeki ihracat
firsatlan da detayl bir sekilde analiz edildi. Toplant,
promosyon ve matbaa sektdriinin Anadolu'nun yani sira
Orta Dogu'ya da acilan kapisi olmas nedeniyle Gazian-
tep'te yapildi.

Gaziantep, Tiirkiye Ekonomisi icin Onemli
Bir Sehir

Programda bir konugma yapan PROMASIAD Yonetim Ku-
rulu Baskani Omer Karatemiz, 6z konusu bulusmalarin
Gnemine dejinerek “Sektdriimiizin Istanbul merkezl
olan geleneksel yapisinin, Anadoluya yayilmasi ve da-
Gitmas! bakimindan bu bulusmalann oldukga nemli
olduguna inaniyorum. Gaziantep; kokli tarihi boyunca
bircok medeniyete ev sahipligi yapmis, sanayi ve ticaret
altyapisiyla da Tiirkiye ekonomisinde oldukca Gnemli bir
yer tutan sehrimizdir.” dedi.

Toplanti, promosyon ve matbaa
sektoriiniin Anadolu’nun

yani sira Orta Dogu’ya da acilan
kapisi olmasi nedeniyle
Gaziantep'te yapildi

The reason for holding the meeting
in Gaziantep was the city's location
allowing the promotion and printing
sectors to get into both Anatolia
and the Middle East

Gaziantep, the Door to the Middle East

The main theme of the organization was New
Pursuits in the Printing and Promotion Sectors.
The representative of the companies in the field
addressed the issues and problems of both
sectors. And they analyzed Gaziantep’s poten-
tial in the printing industry and the city’s export
opportunities. The reason for holding the meet-
ing in Gaziantep was the city’s location allowing
the promotion and printing sectors to get into
both Anatolia and the Middle East.

Gaziantep is an Important City for the
Turkish Economy

“I believe that these meetings are quite import-
ant for spreading and dispersing the tradition-
al structure of our sector to Anatolia, which is
normally centered in Istanbul. Gaziantep hosted
many civilizations throughout its long history
and is very important for the Turkish economy
with its industry and trade infrastructure,” said
the PROMASIAD Chairman Omer Karatemiz at
the program and emphasized the importance
of these meetings.

The Chairman also stressed the effect of the
war in Syria on Gaziantep saying, “The ongoing
war in Syria directly affected Gaziantep in po-
litical, economic, diplomatic and safety areas,
reducing the city’s trade volume with the Mid-
dle East. Even in such conditions, as the most
developed city of the Southeastern Anatolia,

Gaziantep continues to be a production base for
many sectors of our country.”

We Want to Make Gaziantep a Production Base

Stating that our country has gained speed in
the international competition of printing indus-
try and promotional products in the last couple
of years, Karatemiz continued his words: “There
are more powerful production advantages here
compared to Istanbul and we should make use
of it. We want Gaziantep to become a produc-
tion base in the printing industry and promo-
tional products in the Middle East and among
the big cities of our country. In this regard, |
would like to state with our program that we
want to act in cooperation with our colleagues
here regarding all the points such as the mar-
keting opportunities, know-how and R&D.”

There Will Be More Production
Investments

Chairman Karatemiz said that in this peri-
od where printing job opportunities narrowed
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Gaziantep, bircok sektorde
lilkemiz icin bir Giretim
lissii olma ozelligini
siirdiirmektedir

Suriyede devam eden savas siirecinin Gaziantep agisin-
dan etkisine vurgu yapan Baskan Omer Karatemiz, sun-
lan syledi: “Suriyede devam eden savas: siyasi, eko-
nomik, diplomatik ve givenlik alanlaninda Gaziantep'i
dogrudan etkilemis, boylece kentin Orta Dogu ile olan
ticaret hacmi diisiis gostermistir. Bu olumsuz durumda
dahi Gineydodu Anadolu Bolgesinin en gelismis kenti
olan Gaziantep, bircok sektdrde tlkemiz icin bir tretim
{issti olma dzelligini sirdirmektedir”

Kentin Uretim Ussii Olmasini Arzu Ediyoruz
Basim sanayi ve promosyon driinleri alaninda son birkag
yildan bu yana ditkemizin oldukca gugli bir sekilde ulus-
lararas| rekabet ivmesi kazandigini belirten Karatemiz,
siilerine syle devam etti: “Istanbula géire daha gicli
olan {retim avantajlannin bu sehirde de degerlendiril-
mesi gerekiyor. Gaziantep'in basta (ilkemiz biyiik sehir-
lerinin olmak dzere tim Orta Dogu'nun basim sanayi ve
promosyon driinler alaninda tretim Gissii olmas! seklin-
de konuslanmasini arzu ediyoruz. Bu alanda bizterin ge-
rek pazar imkanlar gerekse know-how ve AR-GE olmak
{izere tim boyutlar ile buradaki meslektaslanmizla bir-
likte hareket etme arzusunda oldufumuzu programimiz
vasitasiyla ifade etmek istiyorum.”

Uretim Yatirimlari Artmaya Devam Edecek
Baskan Karatemiz, e-arsiv ve e-fatura gibi uygulamalar
ile matbaalann is imkanlannin daraldigi bir donemde,
promosyon sektdriinde son birkag yildan bu yana dnemli
dlciide kagit ve kagit tarevi triinlere talep artmaya bas-

down due to practices such as e-archive and
e-bill, demand for papers and paper-like ma-
terials in the promotion sector has increased
considerably. “It seems that the production
investments will increase with the additional
taxes to the products imported from China. In
this period, while the printing sector is said to
be over, demand for promotional products such
as paper and paper-like materials continues to
increase. In this respect, we can easily say that
the promotion sector will strongly support the
printing and press industry in the upcoming pe-
riod,” said Karatemiz.

We Need to Appeal to the Middle East

Gaziantep Chamber of Printers Chairman Ok-
ke  Boynukisa took the microphone after Ka-
ratemiz and said, “Printing and promotion are
equivalent sectors. We want companies in Ga-
Zziantep that work for importers appealing to the
Middle East but we encounter problems while
working for an organizational industry area.
When we go to a customer; the catalogues,
products or samples regarding promotions are
already there. When we see them, we try to
sell products other than promotional reasons.

What we want is that big companies in the or-
ganizational industry area or here are identified
and there are catalogues from our city, not the
catalogues of other companies. We want busi-
nesses to thrive in our city. Otherwise, nobody
here attempts to sell those products. As Ga-
ziantep Chamber of Printers, we will support
this organization but if we see other places in
our markets, then we will react in a different
way. What | mean is that give the jobs to us.
And we’ll continue what we’ve started. Support
us and we’ll sell our promotions.”

Gaziantep Chamber of Commerce Council
Member Mehmet Ozcan reminded everyone
about Gaziantep’s importance for the economy.
Stating how the city makes up the sixth biggest
economy of Turkey, Ozcan said that even though
they solved many local problems, they might
still encounter some obstacles in the interna-
tional area.

Gaziantep is the production
base of our country in
many sectors



ladhimi sdyledi. Karatemiz, “Cinden ithal edilen Griinlere
getirilen ek vergiler ile dretim yatinmlan daha da art-
maya devam edecek gibi gozikiyor. Artik matbaaciligin
bittiginin soylendigi bu dnemde, promosyon driinlerde
kagit ve kagt tirevi olan triinlere olan talep artmaya de-
vam ediyor. Bu baglamda promosyon sektdriinin matbaa
ve basim sanayisine Gnimiizdeki donemde daha giicli
destek olacagjini soyleyebiliriz." diye konustu.

Orta Dogu’ya Hitap Etmeliyiz

Omer Karatemizin ardindan toplantida konusan Gazi-
antep Matbaacilar Odasi Bagkani Okkes Boynukisa ise
matbaa ve promosyonun birbirine es deer sektdrler
oldugunun attini gizerek su ifadeleri kullandi: “Gazi-
antepte Orta Dojuya hitap eden ihracatcilara galisan
firmalar istiyoruz. Fakat bir organize sanayi bolgesine
caligirken sorunlanmiz oluyor. Misteriye gittigimiz an
promosyonla alakali katalog, {riin veya numuneler de
gitmis oluyor. Bunlan orada gordigimiz zaman biz pro-
mosyon harici riin satmaya calisiyoruz. Biz istiyoruz ki
organizedeki veya buradaki biyik firmalar tespit edilip
oralarda dider firmalarin kataloglan degil de sehrimizde-
ki kataloglar gitsin. Yapilacak islerin sehrimizde gergek-
lesmesini arzu ediyoruz. Yoksa burada kimse o {riinleri
satma yolunda hamle yapmiyor. Gaziantep Matbaacilar
(das olarak bu demegje destek veririz ama biz piyasami-
2 icerisinde baska yerleri de goriirsek 0 zaman tepkimiz
daha farkli olur. Yani bizleri galistirin. Su yaptigimiz isin
devamini getirelim. Sizler bizi destekleyin, biz de pro-

Firmalarin temsilcileri;
karsilikh fikir aligverisinde
bulunarak sektdre dair
goriislerini, sorunlarini ve
¢oziim onerilerini dile getirdi

mosyonlanmiz satalim.”

Gaziantep Ticaret Odasi Meclis Uyesi Mehmet Ozcan,
Gaziantep'in ekonomi agisindan dnemini- hatirlatt.
Ozcan, kentin Tirkiyenin altinci biiyik ekonomisi
oldugunu belirterek yerelde bircok sorunu ¢ozdik-
lerini fakat ulusal alanda bazi engeller gikabildigini
dinleyicilere aktardi.

Meslek Okullarinin Onemi

Istanbul. Ticaret Odasi Meclis Uyesi Veysel Sentiirk,
Istanbul Ticaret Odasi olarak 56 tane meslek okuluna
hamilik yaptiklarini kaydetti. Sentiirk, “Yetismis eleman
eksigimiz var, cok biyik yatmm yaptigimiz makine-
lerimizi teslim edecegimiz personel bulamiyoruz. Bu
okullarda sektdrin istedidi vasifta drenci yetistirmeye
calistyoruz. Okullardaki Gretmenleri de bilinglendirmeye
gayret ediyoruz. Bu okullanin eksikliklerini Ticaret Odas
olarak olusturdugumuz biitce ile karsilamaya calisiyo-
ruz.” seklinde konustu.

Rekabet ve Fiyat ile One Cikmak Istiyoruz
PROMASIAD Yénetim Kurulu Baskan Yardimeisi Murat
Erdogan da sektorle ilgili gorislerini soyle dile getirdi:
“Sektor olarak rekabet gicii ve fiyat ile tne glkmak
istiyoruz. Kalite ve hizmet anlayisi ile dne cikmak iste-
miyoruz. Ucuzdan bir sey olmaz. Bu anlayisa sahip olarak
fiyat rekabetinden uzak durmamiz gerekiyor.”
Konusmalann ardindan Lider Patronlar Birligi Baskani
Mustafa Karademir, matbaa ve promosyonun gegmisi,
konumu, potansiyeli ve gelecegiyle ilgili Gnemli bir su-
num gerceklestirdi. Karademirin sunumunun akabinde
diizenlenen ikinci oturumda ise bolgede faaliyet gos-
teren firmalarin temsilcileri: karsilikli fikir alisverisinde
bulunarak sektdre dair gorislerini, sorunlanni ve cozim
onerilerini dile getirdi. Gayet verimli gecen program, pla-
ket takdiminin ardindan toplu fotograf gekimiyle sona
erdi.

Representatives of the companies
shared their opinions, problems
and solutions about the sector by
exchanging ideas

The Importance of Vocational Schools
Istanbul Chamber of Commerce Council Mem-
ber Veysel  entlrk stated they have been
mentoring 56 vocational schools as the Is-
tanbul Chamber of Commerce. “We don’t have
enough trained employees, and we can’t find
the right personnel to hand over the machines
that we greatly invested in. We are trying to
train students in these schools with the right
qualifications required by the sector. We also
Strive to raise awareness among teachers in the
schools. We make up the deficiencies of these
schools with a budget from the Chamber of
Commerce,” he said.

We Want to Stand Out with Competition
and Prices

PROMASIAD Deputy Chairman Murat Erdo  an
also expressed his opinions on the sector: “We
want to stand out with our competitive pow-
er and prices in the sector. We don’t want to
stand out with quality and services. Nothing
good comes out of cheap products. We need to
adopt this perception and stay away from price
competition.”

After the speeches, Mustafa Karademir from
Leading Bosses Union made a presentation
about the history, position, potential and future
of printing and promotion. In the second session
after Karademir’s presentation, the representa-
tives of the companies in the region exchanged
ideas and expressed their opinions, problems
and solutions for the sector. The program was
overall very productive and ended after plaques
are presented and with a photoshoot.
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Tarin ve Gastronominin Bulusma

Noktas Gaziantep
Gaziantep, Where The History and Gastronomy Meet

Cem Eker

YEMEKLERi DUNYACA KABUL GORMUS, GEZILECEK YERLERI iSE EN
AZ LEZZETLERI KADAR INSANDA ETKi BIRAKAN GAZIANTEP'TE HEP
BIRLIKTE BiR GEZINTIYE CIKMAYA NE DERSINiZz?



oKL bir tarihi barindiran Gaziantep denildi-
ginde, herkesin aklina dogal olarak damak
catlatan lezzetler geliyor. Kentin iz birakan
lokasyonlarini ve dillere destan ozel mutfa-
Gini tanitmadan Gnce gegmisine kisa bir gz atmakta
fayda var.
Anadolunun itk yerlesim merkezlerinden biri olan
Mezopotamya ve Akdeniz Bilgesi‘nin kesisim nokta-
sinda bulunan Gaziantep, tarih boyunca dnemli me-
deniyetlere ev sahipligi yapti. Kadim kent: Paleolitik
danemden Pers Imparatorluju na, Romadan Osmanli
donemine kadar birgok eseri giinimiize ulastirdi.

Rota

Route

hen it comes to Gaziantep and
its deep-rooted history, the
first thing that comes to mind
is its impressive flavours. Be-
fore introducing the city’s remarkable loca-
tions and its legendary cuisine, it is better to
take a quick look at its history.
Located at the intersection of the Mediter-
ranean Region and Mesopotamia, which is
one of the first settlements of Anatolia, Ga-
ziantep has hosted many important civiliza-
tions throughout history. The ancient city has
brought many artifacts to this day; from the

How about taking
a trip together in

Gaziantep with
its food known
worldwide and its
sights leaving as
much impression
on people as its
flavors?
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Biraz daha yakin tarihe yani Kurtulus Savasi do-
nemlerine gelecek olursak sehir, diismana karsi
erkegiyle kadiniyla topyekin miicadele verdi ve 8
Subat 1921'de "Gazi" unvanini alarak hizla gelismeye
baslad.

Zeugma Mozaik Miizesi, Ziyaretci Rekoru Kirdi
Sehirde gezilecek yerlerin basinda Zeugma Mozaik
Miizesi geliyor. Tarih Ipek Yolu zerinde yer alan bu
mizede; Cingene Kizi mozaidi, Mars heykeli, Roma
donemine ait cesmeler ve Firat Nehri kenanndaki
kazllarda cikanlan mozaikler sergileniyor. Mize,
2019da 340 bin 569 kisi tarafindan ziyaret edilerek
dnemli bir rekora imza atti.

Sehir Merkezinde Heybetiyle Gaziantep Kalesi
Sehir merkezindeki kale, yaklasik 2b metre yiiksek-
ligiyle aninda turistlerin dikkatini gekiyor. Yapilan
arkeolojik kazilardan, kalenin Roma ddneminde
gozetleme kulesi olarak insa edildidi anlasiliyor.
Yapinin bugiinkii bigimini ise Bizans dneminden al-
difi biliniyor. Kahramanlik Panorama Miizesine de ev
sahipligi yapan kale, tim ihtisamiyla ziyaretcilerini
bekliyor.

Yolcularin Konakladigi Tarihi Hanlar
Kervanlarin ve seyahat halindeki yolcularin ko-

naklamasi igin insa edilen hanlar, Selcuklu ve
Osmanli mimarisinde her zaman dnemli bir yere
sahip oldu. Giinimize kadar ulasabilen bu yapi-
lar, kentin ticarette kilit rol oynadigini gosteriyor.
14.-15. yiizyillarda insa edilen hanlarin basinda
Sire Hani, Hisva Hani, Anadolu Hani, Beyaz Han,
Budeyri Hani, Tuz Hani, Gimrik Hani ve Bugday
Hani geliyor.

Tiirkiye’nin ilk Mutfak Miizesi

Diinyada sehir adiyla anilan tek mutfagin Gaziantep
mutfal oldugu herkes tarafindan kabul gdrmis
durumda. Dolayisiyla Tirkiyede kurutmus itk mut-
fak miizesinin Gaziantepte olmasina sasirmamak
gerekiyor. Emine Gogis Mutfak Mizesinde Antep
mutfaindaki yemek malzemeleri, mutfak esyalari,
yoresel yiyecek-iceceklerin gorselleri ve hediyelik
esya bolam yer aliyor.

Bakircilar Carsisi, Odiile Layik Goriildii

EL sanati esnafinin {retim yaptigi bir mekan olan
Bakircilar Carsisi, sehir merkezinde bulunuyor. Tari-
hi Kentler Birliginin “Basan Odili"ne layik goriilen
gars!, kentin en turistik ve hareketli yerlerinden biri
olarak on plana ¢ikiyor. L yapimi bircok bakir esyayi
bulabileceginiz carsida sevdiklerinize gesitli hediye-
ler alabilirsiniz.

Zeugma Mozaik Miizesi, 2019'da 340.569
kisi tarafindan ziyaret edilerek dnemli bir

rekora imza atti

Zeugma Mosaic Museum broke the
records by receiving 340 thousand
and 569 visitors in 2019.

Paleolithic period to the Persian Empire,
from the Roman to the Ottoman period.
When we think about more recent history,
namely the War of Independence, we see
how the city fought against the enemies
all together with its men and women, and
by receiving the title of “Gazi” (Veteran) on
February 8, 1921, the city started to de-
velop rapidly.

Zeugma Mosaic Museum Broke The
Visitors Record

Zeugma Mosaic Museum s one of the
main places to visit in the city. The Gypsy
Girl mosaic, the statue of Mars, fountains
from the Roman period, the mosaics un-
earthed in the excavations by the Euphra-
tes River and many more are displayed in
this museum located on the historical Silk
Road. The museum broke the records by
receiving 340 thousand and 569 visitors in
2019.

The Grand Gaziantep Castle In The City
Center

This 25-meter long castle in the city cen-
ter immediately attracts the attention of
the tourists. The archaeological excava-
tions reveal that the castle was built as a
watchtower in the Roman period. It is also
known that the building took its present
form in the Byzantine period. Also hosting
the Museum Of Gaziantep Defense And
Heroism Panoroma, the castle is waiting
for its visitors with all its glory.

Historical Inns Where Travellers Stay

Built for the accommodation needs of car-
avans and travelling passengers, inns al-
ways had an important place in the Seljuk
and Ottoman architecture. These structures



Tiirkiye'de kurulmus
illk mutfak miizesinin
Gaziantep'te olmasina
sasirmamak gerekiyor

Tarihi Antep Evleri

Bircok film ve dizide mekan olarak kullanilan ta-
rihi Antep Evleri; yiiksek duvarlar arkasinda ve dig
mekanlardan soyutlanmis yapilar olarak dikkat ceki-
yor. “Havara” ve “kiymik” adi verilen kisin sicak, yazin
ise serin tutma dzelliji bulunan taslardan yapilan
bu evler, kente gelen turistlere ev sahipligi yapiyor.
Gaziantep'i gezmek ve yemeklerinden tatmak isteyen
ziyaretciler, klasik otellerden ziyade Antep evlerini
tercih edebiliyor.

Yemegin Nobel'ini Aldi

Gaziantep'in tarihe 151k tutan kiiltdrel miraslarini
gezdikten sonra sira kentin diinyaca dnli mutfag-
na geldi. Birlesmis Milletler Egitim, Bilim ve Kiltir
Orgiitintn (UNESCO) Yaratic Sehirler Agina giren
gastronomi sehri Gaziantep igin kendi dalinin Nobel'i-
ni aldigini rahatlikla soyleyebiliriz.

Sehre sabah saatlerinde adiminizi attiginizda klasik
bir kahvaltiyla karsilasacaginiz diisinmeyin. Kah-
valtinin en dnemli yiyecegini incecik agilan hamuru,
kayma{i ve toz fistiiyla katmer olusturuyor. Sadece
bu lezzet icin Gaziantepe gidenlerin sayisi az degil.
Ayrica kenti soguk kis giinlerinde ziyaret etmek ister-
seniz her yerde bulabilecediniz sifa deposu beyranla
tanisabilirsiniz. “Beyran igen kisin hasta olmaz.” di-
yorlar, bizden soylemesi.

Sehrin Her Sokagi Nefis Yemek Kokulariyla Dolu
Gastronomi kentinin bu iki lezzetle sinirli kalacagini
saniyorsaniz, yaniiyorsunuz. Bircok ilin yani sira Ga-
ziantep mutfagimi da senlendiren icli kofte, sehrin en
sevilen sokak lezzetlerinden biri olan nohut dirim,
patlicanlara eslik eden etiyle patlican kebabi, Antep
fistigimin kebapla en gizel bulusmasini yansitan
simit kebabi, klasik lahmacunlardan ayrilan Antep
lahmacunu, yemek kivaminda bir gorba olan yuvala-
ma, cifer kebabi olarak da gecen cagirtlak kebabi ve
tabii ki Gaziantep'in simgesi, catali dokundurdugunuz
anda o muhtesem sesine tanik oldugunuz Antep bak-
lavasi sehrin her sokaginda sizleri bekliyor.

Rota

Route

surviving to this day show the city’s key
role in trade. Being called “han”, meaning
“inn” in English, the mast renowned ex-
amples of this structures are ire Hani,
Hi va Hani, Anadolu Hani, Beyaz Han,
Budeyri Hani, Tuz Hani, Gamrik Hani and
Bu day Han, and they were all built in the
14-15th centuries.

The First Culinary Museum of Turkey

It is accepted by everyone that the only
cuisine in the world called by the name of
its city is Gaziantep’s cuisine. Therefore,
it is not surprising that the first culinary
museum of Turkey is located in Gaziantep.
Emine G6 {  Culinary Museum com-
prises of cooking ingredients, kitchenware,
local food and beverage visuals of the An-
tep cuisine and a souvenir shop.

Coppersmith Bazaar Was Entitled To
Receive Award

The city center also hosts the Coppersmith
Bazaar, where the craftsmen display their
works. The bazaar was entitled to receive
the Achievement Award of the Historical
Cities Association, and it stands out as one
of the most touristic and vibrant places in
the city. You can get various gifts for your
loved ones in the bazaar, where you can
find many handmade copper items.

Historical Antep Houses

Historical Antep Houses have been used
as a venue in many movies and TV series,
and they stand out as the isolated struc-
tures behind high walls. These stone hous-
es, traditionally called as “Havara” and
“Kiymik”, are able to keep people warm
in winter and cool in the summer, and
they host many tourists visiting the city.
Wishing to see around and get a taste of
Gaziantep’s cuisine, visitors mostly prefer
Antep houses rather than the regular ho-
tels.

Received the Nobel of Food

After having more insights about the his-
tory Gaziantep’s cultural heritage, now it’s
time for the city’s world-famous cuisine.
Taking its place in the Creative Cities Net-
work of the United Nations Educational,
Scientific and Cultural Organization (UNES-
C0), we can easily say that the gastronomy
city has received the Nobel of its own field.
Do not think that you will find a regular
breakfast when you set foot to the city in
the morning. The main food of breakfast
is “katmer”, a crisp flaky pastry with its
thinly rolled dough, cream and powdered
peanuts. The number of people going to
Gaziantep just for this taste is not a few.
Also, if you want to visit the city on cold
winter days, you can meet the curative
“beyran” soup, which you can find every-
where. “Those who drink beyran will not
get sick in the winter”, we promise you.

Every Street of the City is Full of Delicious
Food Smells

If you think that the city of gastronomy will
be limited only to these two flavors, you
are wrong. Gaziantep cuisine comprises
of the stuffed meatballs, which is also in-
cluded in the cuisine of many other cities,
one of the maost popular street flavors of
the city, chickpea wrap, eggplant kebab
with the mixture of meat and eggplant,
simit kebab showing the best combination
of pistachio and kebab, Antep lahmacun
differing from regular lahmacun, “yuva-
lama” that can be considered as a meal
on its own, “ca Irtlak” kebab which is
also known as liver kebab and of course,
the Antep baklava which is the symbol of
Gaziantep and where you can witness that
magnificent sound when you touch it with
your fork. All these flavours are waiting for
you in every corner of the city.

It is not surprising that the first culinary
museum of Turkey is located in Gaziantep.
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2020 FAALIYETLERiI GORUSULDU

Activities in 2020 Were Discussed

ROMASIAD  (Promosyon ve Matbaa
Sanayici Is Adamlan Demnefji), 2020
Faaliyet Donemi Planlama ve Calis-
ma Toplantisi gerceklestirdi. Bircok
konunun masaya yatinldii toplantiya Yonetim
Kurulu Uyeleri eksiksiz bir sekilde katilim sag-
lads. Istanbul'daki Cemile Sultan Korusu'nda
diizenlenen calisma toplantisinda  dernegin
2020 hedef ve faaliyetleri gorisilerek bir dizi
kararlar alind.
Promosyon ve matbaa sektdriinde dayanismayi
saglamayi ve sektor sorunlannin ¢ozimi icin
liderlik etmeyi hedefleyen PROMASIAD, 2020
ylinda da calismalanini kapsaml bir sekilde

ROMASIAD  (Promotion and Printing
Industry Businesspeople Association)
held the 2020 Activity Period Plan-
ning and Operational Meeting.  All

Grove, we took many decisions by discussing the
2020 goals and activities of the assaciation.

Aiming to provide solidarity in the promotion and
printing sectors and to be the leader for solving

surdurerek sektorin nabzini tutmaya devam | the Board Members participated in the meeting,
edecek. where many subjects were discussed in detail. In
the meeting organized in Istanbul Cemile Sultan

the problems in the sector, PROMASIAD will keep
following the sector closely by maintaining its
activities.

PROMASIAD’DAN EVSID’E ZiYARET

PROMASIAD:s Visit to EVSID
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ROMASIAD, ev ve mutfak esyalar sek-

torinde Gnemli calismalara onciilik

eden EVSID'e (Ev ve Mutfak Esyalan

Sanayicileri ve Ihracatgilan Dernefi)
kurumsal bir ziyaret gerceklestirdi. EVSID Ge-
nel Merkezinde gerceklesen goriismede ortak
gelistirilebilecek projeler ve yurt disi pazarlara
acilma konusunda tecriibe alisverisinde bulu-
nuldu. Toplantiya EVSID Baskani Burak Onder ve
Baskan Vekili Talha Ozger de katilim gdsterdi.
EVSID. 2014°ten bu yana ev ve mutfak egyalar
sektdriinde faaliyet gosteren dretici ve ihracatgl
firmalann katma degerli driinler Gretmesi igin
galismalanni siirdirdyor. Dernek dyelerini din-
leyerek sektdriin sorun ve beklentilerini tespit
etmeyi amaclayan EVSID, gelisen pazarlama ve
iretim konseptlerine katkl saglamaya devam
ediyor.

ROMASIAD made a corporate vis-
it to EVSID (Turkish Houseware
And Kitchenware Manufacturer
and Exporter Association), the
leading association in the houseware and
Kitchenware sector. During the meeting
at EVSID Headquarters, experiences were
exchanged on projects that could be de-
veloped jointly and on getting into the
foreign markets. EVSID Chairman Burak
Onder and Deputy Chairman Talha Ozger
attended the meeting.
Since 2014, EVSID has been showing ef-
forts to produce value-added products for
manufacturers and exporters operating in
the home and Kitchenware sector. Aiming
to identify the problems and expectations
of the sector by listening to the members
of the Assaciation, EVSID keeps contrib-
uting to the developing marketing and
production concepts.



PROMASIAD, PSI 2020°DE YENi BAGLANTILAR KURDU

PROMASIAD Established New Connections in PSI 2020

tmanyanin  Dusseldorf  sehrinde
59uncu kez diizenlenen promosyon
drtnleri fuari PSI 2020 ve PromoTex,
7-9 Ocak 2020 tarihleri arasinda ya-
piLdi. Tarkiye milli istirak organizasyonunu itk
defa Istanbul Ticaret Odasinin gerceklestirdigi
fuarda Tirkiyeden 70 firma katildi.
PROMASIAD Genel Baskani Omer Karatemiz ve
10 yetkilileri, fuarin agiligina katilarak Diissel-
dorf Baskonsolosu Aysegiil Gokgen Karaarslan
ve Ticaret Atagesi Amil Glirtuna Kaya ile birlikte
katiime! Gye firmalar ziyaret etti. Baskonsolos
Karaarslan ve Ticaret Atasesi Kaya, daha sonra-
sinda PROMASIAD standina bir ziyaret gergek-
lestirdi ve sektdrin potansiyeli hakkinda fikir
alisverisinde bulunuldu. Fuarin ikinci giindinde
PSI CEQ'su Michael Freter ile onimizdeki do-
neme iliskin is birlikleri hakkinda gorismeler
yapildi. Ayrica Rusya ve Italyadan katilan sektir
temsilcileriyle de firsatlar izerinde konusuldu.

he 59th PSI 2020 and PromoTex
promotional product fairs were
organized in Dusseldorf, Germany
between 7-9 January 2020. The
first national attendant from Turkey was the
Istanbul Chamber of Commerce and a total
of 70 companies participated in the fair.
PROMASIAD Chairman Omer Karatemiz and
officials from Istanbul Chamber of Com-
merce attended the fair opening and visited
the participant member companies together

REMADAYS’TA ONEMLI TEMASLARDA

BULUNULDU

Important Contacts
Were Made at
RemaDays

eklam ve Promosyon Uriinleri Fuan Rema-
Oays. Polonyanin Varsova sehrinde 12-14
Subat 2020 tarihleri arasinda gercekles-
tirldi. PROMASIAD, fuarda PIAP (Polonya
Promosyon Uriinleri Ureticileri Birligi) Baskani Edyta
Lisowska ve Birlik Yoneticileri ile bir araya geldi. Iki
{ilke promosyon riin Ureticileri ve saticilan ara-
sindaki is birligini gelistirme amaciyla gerceklesen
goriisme, ileriye doniik ortak calismalarin belirlen-
mesiyle neticelendi.
Fuarda aynca Pozytywnie Promocyjni Baskani Tomek
Przewozmik ve Birlik Yoneticisi Mariusz Kostyta ile
goriismeler de yapildi. Ayrica Polonya ziyareti kapsa-
minda T.C. Varsova Ticaret Basmiisaviri Attila Gikhan
Kizilarslan ile ¢alisma yemegjinde bir araya gelindi.
Toplantida Polonyada Tirk matbaa ve promosyon
{riinleri sektorlerinin gelisimi, ticaret ve yatinm im-
kanlar ile ilgili oldukga nemUi bilgiler konuguldu.

dvertising and  Promotional
Products Fair RemaDays was
held in Warsaw, Poland be-
tween 12-14 February 2020.
In the fair, PROMASIAD came together
with PIAP (Polish Chamber of Promational
Products) President Edyta Lisowska and
the Chamber Executives. Aiming to devel-
op the cooperation between the promo-
tional product producers and sellers of the
two countries, the meeting resulted in the
collaborative works to be carried out in the
future.
Meetings were also held with the Pozyty-
wnie Promocyjni President Tomek Prze-
wozmik and the Chamber Executive Mari-
usz Kostyta in the fair. Additionally, during
the visit to Poland, we came together
with Attila Gékhan Kizilarslan, the Princi-
pal Commercial Counsellor of Warsaw at
a business dinner. We received essential
information about the development of
Turkish printing and promotional products
sectors as well as trade and investment
opportunities.

with the Dusseldorf Consul General Ay  egll
GOkgen Karaarslan and Commercial Attache
Anil Glrtuna Kaya. Then, the Consul Gener-
al Karaarslan and Commercial Attache Kaya
visited PROMASIAD’s booth and discussed
the sector’s potential. On the second day of
the fair, we talked to PSI CEO Michael Freter
about cooperations for the upcoming period.
Additionally, we talked to the sector repre-
sentatives from Russia and Italy about the
opportunities.

PROMAG

ernei

ve Matbaa Sanayici Is Adamlari D

Promosyon



0

ernei

ici Is Adamlari Dy

ve Matbaa Sanay

PROMAG

Paperworld’e 68
Tiirk Firmasi Katildi
68 Companies
From Turkey
Participated in
Paperworld

luslararasi Kirtasiye, Biro Mal-

zemeleri ve Yazi Gerecleri Fua-

ri-Paperworld, 68 Tirk firmasinin

katilimi ile Almanya'nin Frankfurt
sehrinde gerceklestirildi. 26-28 Ocak 2020
tarihleri arasinda yapilan Paperworld Fua-
i'nin ikinci gininde 110 (Istanbul Ticaret
Odasi) Yonetim Kurulu Bagkani Sekip Av-
dagic, T.C Frankfurt Baskonsolusu Burak
Kararti, Frankfurt Ticaret Atesesi Tansu
Giinendi, 10 Yonetim Kurulu Uyesi Minir
Ustiin, 1T0 Meclis Uyeleri ve PROMASIAD
Genel Baskani Omer Karatemiz katiimei
Tirk firmalanna ziyaret gergeklestirdi. Bu
yiL ilk defa IT0 milli katiim organizasyonu
ile gerceklesen fuarda tim trendler ve sek-
tordeki yenilikler bir araya geldi. Toptan ve
perakende ticaretin yani sira kurumsal alici-
larigin de bulusma noktasi olan Paperwor-
ld, Avrupa'nin en biyiik kagit-kirtasiye fuan
olma tzelliini koruyor.

nternational Trade Fair for Statio-

nery, Office Supplies and Writing

Instruments - Paperworld was

held in Frankfurt, Germany with
the participation of 68 Turkish com-
panies. On the second day of the fair
that was organized between 25-28
January 2020, ICOC (Istanbul Chamber
of Commerce) Chairman of the Board of
Directors  ekip Avdagic, T.R. Frankfurt
Consul General Burak Kararti, Frankfurt
Commercial Attache Tansu Glnendi,
ICOC Board Member Miinir Ustiin, ICOC
Council Members and PROMASIAD
Chairman Omer Karatemiz visited the
participating Turkish companies. The
first national attendant from Turkey
was the Istanbul Chamber of Com-
merce, and all trends and innovations
of the sector were exhibited. The meet-
ing paint for corporate buyers as well as
wholesale and retail trade, Paperworld
remains as the largest paper-stationery
fair in Europe.

PROMASIAD’IN YUNANISTAN

MESAISIi

PROMASIADs Greece

Campaign

unanistan’n en dnemli turizm  Urinleri
sergisi olan  Souvenir Expo  Greece-
Parousies 2020 Hediyelk Esya ve
Promosyon Fuar, 8-12 Ocak 2020 tarihleri
arasinda Atinatda diizenlendi. Ulkenin en biiyik
ticaret fuan olarak adlandmlan organizasyona
b0 bin metrekarelik alanda 1.000 katmer ilgi
gosterdi. Fuarla birlikte Yunan zanaatkdr ve
sanatellann el yapimi Grdnlerini sundugu bir sergi
de gerceklestirildi.
Yunanistana dzel hediyelik esyalara yogun talebin
oldugu Souvenir Expo Greece-Parousies 2020'e
PROMASIAD (Promosyon ve Matbaa Sanayici s
Adamlan Demegi) Yonetim Kurulu Uyeleri Murat
Eren, Orhan Navriz, Ali Ozbilen ve Tark Giincii de
katlm gsterdi. Yonetim Kurulu Oyeleri, fuar
siiresince katiimer sektor temsilcileriyle gesitli
gortsmeler gergeklestirdi.

he most important tourism prod-
ucts exhibition of Greece, Sou-
venir Expo Greece - Parousies
2020 Souvenir and Promotion
Fair was held in Athens between 8-12
January 2020. Being called as the largest
trade fair of the country on a 50 thou-
sand square meter area, the organization
attracted 1,000 visitors. There was also
an exhibition in which Greek artisans and
artists presented their handmade products
in the fair.
PROMASIAD (Promotion and Printing In-
dustry Businesspeople Association) Board
Members Murat Eren, Orhan Navriz, Ali Oz-
bilen and Tarik Gincl also participated in
the Souvenir Expo Greece-Parousies 2020,
where souvenirs exclusive to Greece were
in great demand. Board Members came to-
gether with several sector representatives
during the fair.



PROMASIAD, DUNYA GAZETESI ILE BiR ARAYA GELDI

PROMASIAD Came Together with Diinya Newspaper

ROMASIAD  made a
corporate visit to the
Dinya newspaper,
which fills up a signif-
icant gap in financial journal-
ism of Turkey and has made a
breakthrough recently. PRO-
MASIAD wished success for
the new administration of the
Dinya Newspaper. During the
visit, the latest developments
in the promotion and printing
sector were addressed with also noted that PROMASIAD would continue
Hakan Giilda , the Chairman of the Executive  its activities in these sectors in 2020 without
Board of the newspaper and his team. It was  slowing down.

drkiye'nin ekonomi gazetecilii alaninda

dnemli bir boslugu dolduran ve yakin

zamanda da yeni bir atiim gergekles-

tiren Diinya gazetesine  PROMASIAD
tarafindan kurumsal bir ziyarette bulunuldu.
PROMASIAD, yaptifji ziyarette Diinya gazetesinin
yeni yonetimine calismalarinda bagan dilekle-
rini iletti. Ziyaret kapsaminda ayrica gazetenin
Yonetim Kurulu Baskani Hakan Gildag ve ekibi
ile promosyon sektori ve basim sanayisine dair
yasanan son gelismeler de mercek altina alin-
di. Ote yandan PROMASIAD in 2020 faaliyetleri
cercevesinde bu tir etkinliklerin hiz kesmeden
devam edeceqi kaydedildi.

GLOBAL PiYASALARDA YASANAN
SON GELISMELER AKTARILDI

Latest Developments In Global Markets Were 'Told

PROMASIAD
(Promosyon ~ ve
Matbaa ~ Sana-
yici Is Adamlan
Dernegil. T.C. Sanayi ve
Teknoloji  Bakanli Is-
tanbul 1L Mudird Umit
Unal' makaminda ziyaret
etti. Promosyon ve mat-
baa-basim sanayisi agl-
sindan global piyasalarda
yasanan son gelismelerin
etkisinin aktanldigi top-
lantida, Bakanligin yaptigi galismalar ve devlet
destekleriyle ilgili bilgi edinme imkani da yaka-
landi. Goriismede ayrica oniimiizdeki dénemde
Il Midiirinin ve Bakanlik personelinin katili-
miyla diizenlenecek bilgilendirme toplantisinin
icerigi hakkinda goris alisverisinde bulunuldu.
Il Midirligi ile gecen toplantinin gayet ve-
rimli gestii bildirildi. Ote yandan dnimizdeki
donemde T.C. Sanayi ve Teknoloji Bakanliginin
sektdre olan destedinin sirecegi de ifade edildi.

ROMASIAD (Promotion and Print-

ing Industry Businesspeople As-

sociation) visited Umit Unal, Is-

tanbul Provincial Director of the
T.R. Ministry of Industry and Technology
in his office. In the meeting, where the
impact of the latest developments in the
printing and press industry was talked
about, the information on the operations
of the Ministry and government supports
was also revealed. Additionally, there was
an exchange of ideas in the meeting on
the content of the information meeting to
be arranged with the attendance of the
Provincial Director and the Ministry per-
sonnel. The last meeting with the Pro-
vincial Directorate was told to be quite
productive. On the other hand, it was
stated that the support of the Ministry
of Industry and Technology to the sector
would continue.
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PROMASIAD, YONETIM KURULU TOPLANTISINI GERCEKLESTIRDI

PROMASIAD Held Its Board Meeting

romosyon ve Matbaa Sanayici Is Adam-

lan Dernegji (PROMASIAD). pandemi sii-

recinde de toplantilanini aksatmadi. 27

Mart 2020'de yonetim kurulu toplanti-
sinionline olarak gerceklestiren PROMASIAD,
promosyon ve matbaa sektorindeki son durumu
ele aldi. Toplantida, Uyelerin bu ddnemde ne-
ler yapabilecegi ve devam eden Uretimlerdeki
ek Gnlemler masaya yatinldi. Aynica yaganan
sirecte kullamilabilecek iletisim kanallarinin
yani sira karar vericilere iletilmek izere ya-
sanan sorunlar ve ¢ozim onerileri Gzerinde de
istisarelerde bulunuldu. PROMASIAD, sektoriin
pandemi doneminden en az hasarla ¢ikabilmesi
igin calismalarina araliksiz devam ediyor.

romotion and Printing Industry Busi-

nesspeople Association (PROMASI-

AD) continued its meetings during

the pandemic. PROMASIAD held its
board meeting online on March 27, 2020
and discussed the latest situation in the
promotion and printing sector. The topics of
the meeting were the additional measures in
the ongoing productions and what members
could do during this period. In addition, talks
were held on the communication channels
that could be used in the process, as well as
on the problems experienced and solutions
fo be conveyed to decision-makers. PRO-
MASIAD continues its activities non-stop in
order to take the sector out of the pandemic
period with the least damage.

PROMASIAD, POLONYA
PROMOSYON SEKTORUYLE BULUSTU

PROMASIAD Met with Poland's Promotion Sector

romosyon ve matbaa

sektdriniin gelisimi

icin faaliyetlerini

siirdiiren PROMASI-

AD, tim danyayr etkisi alti-

na alan yeni tip koronaviriis

(COVID-19] salginina ragmen

sektdrin  nabzini tutmaya

devam ediyor. Bu sirecte

yurt digi- gorismelerini on-

line platformlar Uzerinden

siirdiiren PROMASIAD, pan-

demi  déneminde Polonyali

promosyon  {reticilerinin

durumu ve sireg sonrasi ya-

pilabilecek is birlikleriyle ilgili olarak 4 Haziran

2020'de Polonya Pozytywnie Promocyjni Baskani

Tomek Przewozmik ile bir gorisme gerceklestir-

di. PROMASIAD dan yapilan agiklamada, salgin

sonrasinda da uluslararasi alanda iki onemli

tedarik merkezi olmasi beklenen Tirkiye ve Po-

lonya firma temsilcilerinin iletisiminin sirecegi
belirtildi.

ontinuing its activities to improve

the promotion and printing sec-

tor, PROMASIAD is feeling the

pulse of the sector despite the
novel coronavirus (COVID-19) outbreak
in the whole world. PROMASIAD conduct-
ed its international negotiations through
online platforms during this period and
also held an online meeting with Pol-
ish Pozytywnie Promocyjni’s President,
Tomek Przewozmik, on June 4, 2020 re-
garding the status of Polish promotion
producers during the pandemic and col-
laborations after this period. PROMASIAD
stated that the communication of Turkish
and Polish company representatives, two
important suppliers of the sector in the
international area, would continue after
the pandemic.
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PROMASIAD Is One Year Old!

PROMOSYON VE MATBAA
SEI(:I'f)RUNE YENi RENK
GETIREN PROMASIAD, 9
MAYIS 2020°DE T'INCI YASINI
KUTLADI

e

romosyon ve Mathaa Sanayici I Adamlan Demegi
[PROMASIAD), Tiirk promosyon ve mathaa sekti-
rindn ticaretteki payini arttirmak amaciyta 9 Mayis
2019da faaliyetlerine basladi. Dernek; yalnizca lye
firmalan ve ilgili kuruluslar icin degil, toplumsal gelisime
katki salamaya yonelik calismalaryla da ne cikmayr ken-
dine distur edindi.
Sektdrde GnemUi bir boslugu dolduran ve bu minvalde calis-
malanini siirdiiren PROMASIAD'In lansman toplantisina gok
sayida sektir temsilcisi katilmisti. PROMASIAD Yonetim
Kurulu Bagkani Omer Karatemiz, toplantida yaptigi konus-
mada sektdrde obi eksikligine vurgu yaparak “Promosyon
ve matbaa sektdrleri, biiyik yatmm rakamlari ve olustur-

HAVING GIVEN A MAGIC TOUCH TO THE PROMOTION AND PRINTING SECTOR,
PROMASIAD CELEBRATED ITS FIRST ANNIVERSARY ON MAY 9, 2020

romotion and Printing Industry Business-
people Association (PROMASIAD) started
its activities on May 9, 2019 to increase
the share of the Turkish promotion and
printing sector in trade. The association adopted
as a principle to become prominent not only for
the member companies and relative organizations
but also with its works aimed to contribute to the
development of the community.
A great number of sector members attended the
launch meeting of PROMASIAD, which is filling a
significant gap in the sector and continuing its
activities in this manner. PROMASIAD’s Chairman
Omer Karatemiz emphasized the lack of lobby
in the sector in his speech in the meeting and



duklan yiksek istihdam imkanlarina ramen kamuoyun-
da hak ettikleri sayginligi kazanamamis olan iki sektdr.
Ozel sektirde ve kamu alimlannda faaliyet alanlanmiz
ddeta kigimsenmekte, matbaaci ve promosyoncu ke-
limeleri olumsuz bir algi olarak kullanimakta. Sektor
temsilcisi olarak bizler, kendimizi hakkiyta ifade edecek
bir platformun ve hem dzel sektdrle ve hem kamu karar
alicilan ile iligkilerimizde gicli bir Lobinin eksikligini
hissediyoruz. Tam da bu noktadan hareketle PROMASI-
AD, Tiirkiyede sektdrel anlamda etkili bir lobi glict olug-
turmay!, yurt disinda ise Tirk tanitim drinleri ve basim
sanayi sektdrlerinin algisini daha da yukanlara gikarmay!
hedefliyor” agiklamalaninda bulunmustu.

Uluslararasi Alanda istisareler Yapildi
PROMASIAD, kurulmasina miteakip hizli bir sekilde
faaliyetlerine bagladi. Demek, ilk etapta is birlifi ya-
pabilecedi diger sivil toplum kuruluslanna ziyaretler
gerceklestirdi. Bu kapsamda MOBASDER (Mobil Iletigim
Aksesuarlan Isadamlan Dernegi, TUKID (Tim Kirtasiye-
ciler Dernegji) ve ASKON (Anadolu Aslanlan I Adamlan
Demegji) gibi kurumlar ziyaret edilerek goris alisveri-
sinde bulunuldu. Promosyon Show Istanbul ve PSI 2020
gibi tinemli fuarlara da katiim salayan PROMASIAD, sz
konusu organizasyonlarda uluslararasi sektdr temsilcile-
riyte is birlii firsatlan tzerinde istisareler yapti.

ilk Olagan Genel Kurul Gerceklestirildi
PROMASIAD'n 1. Olajan Genel Kurulu ise 2 Kasim
2019da diizenlendi. Kurulda iki yil grev alacak yeni
yonetim secimi yapildr. Yonetim Kurulu Bagkani Omer
Karatemiziin dernek icin anem arz eden bu toplantidaki
qoriisleri de sdyle dzetlenebilir: “Sektdrimiiz icin orgiitli
ve sistemli bir aisma imkaninin yakalanamadi, fir-
malanmizi temsil kabiliyeti tasiyabilecek bir Gist yapinin
uzun yillar boyunca olusamadigi karamsar donemin
sonunda, bugin ciddi bir inang tagiyoruz. PROMASIAD;
caligmalanini, ayni meslek dallaninda faaliyet gosteren
isletmelerimiz icin her seyden dnce birlik ve beraberligin
mimkiin olabilmesi amaciyla sirdirtyor. Dort temel
yonetim itkemiz bulunuyor. Birincisi adillik ilkesi: her
dyemizin adil ve egit sartlara sahip olmasini ifade eder.
lkincisi seffaflik iLkesi; dernek faaliyetleriyle ilgili her
{yemizi ve kamuoyunu ilgilendiren tdm bilgileri agik bir
sekilde paylasilmasini kapsar. Ugiinciisii hesap verebilir-
lik itkesi; dernek faaliyetleri ve uygulamalarinin sonugla-
nyla birlikte agiklanmasidir. Dordiinciisi ise sorumluluk
ilkesi; dernegimizin kendi tyelerine ve disariya karsl olan
tim sorumluluklannin belirlenmesidir.”

PROMASIAD, Tiirkiye'de
sektorel anlamda etkili
bir lobi giicii olusturmayi
hedefliyor

PROMASIAD aims to create an effective lobby power in the sector

explained, “Promotion and printing sectors are
the two sectors that could not gain due prestige
in public apinion in spite of their big investment
figures and high employment opportunities. Our
activity areas in the private sector and public
procurement are almost despised, and the words
“printer” and “promoter” are used in a negative
sense. As sector members, we feel the lack of
a platform to express ourselves properly and a
powerful lobby for our relationships with both the
private sector and public decision-makers. From
this point of view, PROMASIAD aims to create an
effective lobby power in the sector in Turkey and
pull the perception of Turkish promotion products
and the printing industry up abroad.”

Consultations Were Held in the International
Area

Following its establishment, PROMASIAD started
jts activities quickly. The association visited oth-
er non-governmental organizations to cooperate
in the first stage. We visited MOBASDER (Mobile
Communication Accessories Businesspeaple As-
sociation), TUK D (The All Stationery Associa-
tion), and ASKON (Anatolian Lions Businessmen
Association) for opinion exchange. PROMASIAD
attended important fairs such as Promotion Show

Istanbul and PSI 2020 and held talks with interna-
tional sector representatives for cooperation.

The First Ordinary General Assembly Was Held
PROMASIAD’s First Ordinary General Assembly was
held on November 2, 2019. The new 2-year man-
agement was elected in the assembly. In this sig-
nificant meeting for the association, PROMASIAD
Chairman Omer Karatemiz said, “At the end of a
dark period where we could not achieve organized
and systematic working opportunity for our indus-
fry and didn’t have a superstructure to represent
our companies for many years, our faith is strong
now. PROMASIAD continues its activities in order
fo enable unity and solidarity above all for our
businesses operating in the same professions. We
have four fundamental management principles.
The first one is fairess; it means that each mem-
ber has fair and equal conditions. The second one
is transparency; it means that information on the
association’s activities concerning our members
and the public are openly shared. The third one is
accountability; it is the disclosure of the activities
and practices of the association together with its
results. And the fourth one is responsibility; it is
the determination of all responsibilities of our as-
saciation for its members and the public.”
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